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EDITOR'S 

Letter 


Patrick Heiniger: 
The Interview 


L ong-time Rolex CEO Patrick 
Heiniger, who died in March at the 
age of 62 (see page 32), was fa¬ 
mous for avoiding the press. It’s possible 
that I unwittingly contributed to his 
“Don’t Meet The Press” policy. You see, 
the first interview Heiniger ever gave was 
to me. He did it under duress, and it was 
a tortured affair, painful for both parties. 
News of his unexpected death brought 
back memories of the strangest interview 
I’ve had in 35 years covering the watch 
world. 

Ironically, I never asked to interview 
Heiniger. He decided he should meet with 
me. Why? Therein lies a story, or, to be 
precise, a story about a story. Here’s what 
happened. 

Just prior to the Basel and SIHH fairs 
in 1994 (the two were held back-to-back 
in those days), Rolex made some major 
changes to its U.S. operations. They came 
in the wake of the recession of 1992 and 
bankruptcy that year of Zale Corp., then 
the nation’s largest jeweler and a huge 
Rolex client. Basel was abuzz with talk 
about Rolex: that the firm was cutting 
production in half, that U.S. sales had 
dropped from 100,000 to 45,000 due to 
the recession, that Rolex USA had cut 
200 dealers from its network, laid off 
salespeople, and stiffened the buying 
terms for jewelers that made the cut. The 
details are not important today, but in 
1994, they were explosive. 

Usually reporters go after stories. But 
sometimes stories come after you. That 
was what happened here. Every conversa¬ 
tion I had in Basel and Geneva began 
with the Rolex news, and everybody 
knew something. 

After the fair, I wrote a piece for Mod¬ 
ern Jeweler, a trade magazine of which I 
was then editor, entitled, “Commentary: 
Polishing Rolex’s Tarnished Crown.” It 
began thusly: 



What’s going on at Rolex? If I had a 
dollar for every time I heard that question 
during the back-to-back Swiss watch fairs 
in April, I’d have enough for a gold Oyster 
and change. 

Rolex’s decision to close 200 doors 
here is rocking the U.S. luxury watch in¬ 
dustry. Some jewelers facing a world with¬ 
out Rolex are licking their wounds. Some 
Rolex competitors are licking their chops. 
And just about everybody is talking. 

Except Rolex, of course. Rolex has a 
long-standing policy of not talking to the 
press. ... Rolex, of course, has every right 
to remain silent. Not everyone, though, 
feels so constrained - especially the jewel¬ 
ers they’ve dropped, salespeople they’ve 
laid off, and disgruntled jewelers they’ve 
kept and are loading with higher mini¬ 
mum orders. I’ve not talked to Rolex, but 
I have talked to plenty of others close to 
the situation. While there is still much that 
is uncertain about what is going on at 
Rolex, one thing seems clear: Rolex is out 
to polish and protect a luxury watch 
crown tarnished recently by over¬ 
production, over-distribution and ram¬ 
pant discounting. 


It went on in that vein, touching on 
other touchy matters, such as Rolex’s 
shocking $30-million loss in the Zale 
bankruptcy: 

As one industry executive, also hurt by 
Zale, put it at the time, “For a mistake like 
that, [Rolex USA CEO Roland Futon / 
could end up distributing Rolex in 
Nicaragua. ” 

The problem with the piece was that it 
was all about Rolex with not a word from 
anyone in the company. That’s because 
Rolex had a policy against talking to the 
press. 

Still, the story was sensitive enough 
that I thought it worth a shot at trying to 
get someone at Rolex USA to go on the 
record. I decided to send the draft of the 
story to the top two executives at Rolex 
USA, Puton and vice president Jean Noel 
Bioul. In a letter to them I wrote, “The in¬ 
formation in the article comes from 
sources whom I have known over a long 
period of time and whom I believe to be 
knowledgeable and accurate. However, the 
sources are secondary. I would prefer to 
deal with primary sources, people who 
know rather than people who purport to 
know. I am writing to see if either of you 
would be willing, under the circumstances, 
to set aside your policy of not talking to the 
press so that Modern Jeweler could present 
an article which offered accurate informa¬ 
tion from Rolex.” I told them that if some¬ 
one from Rolex would go on the record 
with me, I’d hold the piece and rewrite it 
incorporating Rolex’s information. If not, I 
would run the text as is. 

The next morning Puton called. He 
was consulting with Geneva and needed a 
few more days. I said fine. A few days lat¬ 
er, he called again. “Mr. Thompson, you 
are in luck,” he said. “Our managing di¬ 
rector, Patrick Heiniger, will be in New 
York next week and he has agreed to meet 
with you.” 

(Continued on page 10) 
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EDITOR'S 

Letter 


I SAID, “YO U HAVEN’T ANSWERED A SINGLE 
QUESTION. WHY DID YOU AGREE TO MEET 
W/TH MEf ” HE SA/D, “/ WANTED TO SEE THE 
MAN WHO WOULD WRITE SUCH A THING.” 


(Continued from page 8) 

I damn near died. Knowing Rolex, I 
reckoned the odds of getting Puton or 
Bioul were slim to none. The notion of in¬ 
terviewing Heiniger did not compute. 
Clearly, my little text had touched a nerve. 

The next week Patrick Heiniger and I 
met - just the two of us, no handlers or PR 
aides - in a small, spare room at Rolex 
USA headquarters on Fifth Avenue in New 
York. He sat behind a desk on which lay 
the text of my story. He said he preferred 
to think of the meeting as “an informal 
chat” rather than a formal interview. Fine 
with me. I began asking questions about 
the specifics of what I had reported in the 
story. One by one, he evaded them with 
answers like, “This is not the kind of thing 
we discuss,” and “I would not want to say 
anything about that,” and “There is al¬ 
ways speculation about such matters.” Af¬ 
ter about four or five of these, I called time 
out. 

“Mr. Heiniger, excuse me, but I was 
told you were going to address the details 
of the article. You haven’t answered a sin¬ 
gle question. Why did you agree to meet 
with me?” 

Short pause, chilly stare: “Because I 
wanted to see the man who would write 
such a thing,” he said, as if the text in front 
of him was “120 Days of Sodom.” 

The response was so off-the-wall that I 
started to laugh: “Well, you’re looking at 
him!” I said. “But we had a deal, and 
you’re not living up to it.” He explained 
his position. 

It was not unfamiliar to me. A decade 
before, a DeBeers executive with a mar¬ 
velous handlebar moustache had just 
shown a secret DeBeers facility in Lucerne 
for the first time to a journalist (me: I had 
sent a formal request to see it, which went 
up the DeBeers hierarchy and miraculous¬ 
ly got approved). But he wanted me to un¬ 
derstand one thing: “Our attitude is,” he 
intoned in a magnificent British baritone, 
“that what goes on here is our bloody 
business, and not anybody else’s.” Patrick 
Heiniger made the exact same point. He 
told me, in so many words: This is none of 
your business. 

I replied that I took his point but ex¬ 
plained that when Rolex actions in the 
U.S. watch arena affect the readers of my 
magazine and provoke a firestorm of con¬ 


troversy, it becomes my bloody business. 
Not only am I free to, but I am obliged to 
report on it. My only interest was that the 
reporting be accurate. For that, I needed 
someone from Rolex to weigh in. Would 
he or wouldn’t he? If he wouldn’t, he 
would read the wretched piece of villainy 
on the desk in front of him in the next is¬ 
sue of Modern Jeweler. 

I proposed a compromise. I would go 
through the story with him. If something I 
wrote was accurate but he didn’t want to 
confirm it, he would have no comment. If 
something was inaccurate, he would tell 
me so. Depending on what it was, he 
would either correct the information or 
not, on or off the record. That way I 
would at least know that a particular piece 
of info was wrong. On that basis, we re¬ 
sumed our informal chat. 

So it was that I got Rolex on the 
record. Heiniger gave me what I needed. 
After reviewing the story, knowing I 
would never have this chance again, I 
asked if he would clarify a number of 
things about Rolex I had heard over the 
years and wondered if they were true. He 
agreed to that. When the interview - sorry, 
chat - was over, he walked me to the door. 
“When you come to Geneva, I would be 
happy to receive you,” he said. “But I 
won’t give you an interview.” We both 
laughed. 

I rewrote the piece. There was bum in¬ 
fo in my first story; Rolex did not cut pro¬ 
duction in half, for example. Rereading 
the revision today, I realize that he dis¬ 
closed a fair amount. Here’s how the arti¬ 
cle ended: 

Is it true that Rolex in Geneva and 
Rolex in Bienne are separate companies? 
“It is. ...” Why the unusual arrangement? 
“It’s historical .” Is it true that the Tudor 
line consists of Rolex watches which fail 
the strenuous Swiss chronometer tests? 
“No. Tudor is a separate line from 
Rolex. ” Is it true that Rolex never gives in¬ 
terviews to the press? It is if they are ask¬ 
ing, as I am, intrusive questions about the 


company. “We prefer the spotlight be on 
our watches or on our dealers, ” he says. ... 
Could it possibly be true, as one highly re¬ 
garded European business magazine stat¬ 
ed in the mid-1980s, that “for the past 25 
years, Rolex sales have climbed steadily by 
about 20 percent annually”? Heinigefs 
eyes narrowed. For 40 minutes he had 
stonewalled on every figure, significant or 
insignificant, I had asked. I watched him 
mentally calculate 25 years of 20 percent 
increases. Then he smiled and I got my 
first and only comment on a figure. 

“It’s a bit exaggerated, ” he said. 

That was it. Direct from the horse’s 
mouth. For once. 

Heiniger, by the way, was as good as 
his word. Not long after the New York 
meeting, I was at Rolex headquarters in 
Geneva. To my surprise, on my program 
was a short visit with Patrick Heiniger. We 
met in his office for another informal chat. 
During it, the door suddenly opened, and 
his father poked his head in. It was the first 
time I had ever seen the legendary Andre 
Heiniger, hand-picked by Rolex founder 
Hans Wilsdorf to succeed him, and the 
second most important figure in Rolex his¬ 
tory. Father and son exchanged brief 
words in French. Heiniger pere looked at 
me, smiled, nodded, and vanished. It was 
the only time I ever saw him. 

Years later, Rolex USA held a dinner in 
New York for one of the many artistic 
causes it supports. Patrick Heiniger was 
the host. My wife and I were invited. As 
Heiniger elegantly roamed the room, 
greeting guests, he saw me and moved to¬ 
ward us. As he got closer, he suddenly be¬ 
gan wagging his finger at me. “You were 
the first,” he said, with the expression of 
someone recalling his first root canal. 
“You were the first,” he repeated. And 
then, slowly, with a wry smile, “I remem¬ 
ber something about Nicaragua.” Then he 
glided away. 

Joe Thompson 

Editor-in-Chief 
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“brand ambassador.” Like 
other high-profile athletes in 
Hublot’s stable, including 
fellow NBA star Dwyane Wade 
and Olympic runner Usain Bolt, 
Bryant will lend his nickname 
to a limited-edition Hublot 
watch, the King Power Black 
Mamba. 


WALLPAPER: IWC’S 
NEW INGENIEURS 
We’ve got photos of 
seven of IWC’s new 
Ingenieur models, 
introduced at SIHH in 
January, that you can 
download for your 
desktop. (For more on 
these watches, see 
“The Geneva Shows” in 
this issue.) 


ON WATCHTIME.COM 

Visit our website for more information about the 
world of fine watches. To read the stories shown 
here, go to watchtime.com/on-watchtime. 


OMEGA INTRODUCES SEDNA GOLD 
Among Omega’s array of new 
products at Baselworld was the 
Constellation Sedna, the first 
watch with a case crafted in so- 
called “Sedna” gold, a proprietary 
alloy that blends gold, copper and 
palladium for what Omega says is 
an uncommonly long-lasting 
reddish hue. 


TISSOT LAUNCHES 80-HOUR AUTOMATICS 
Fans of affordably priced Swiss 
mechanicals may want to take a close 
look at the new Tissot Luxury Automatic 
COSC collection, which includes the first 
Swiss watches to contain a new caliber 
nicknamed Powermatic 80, an automatic 
movement with chronometer 
certification and an 80-hour power 
reserve. 
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JEANRICHARD TEAMS UP WITH “SULLY” 
In February, JeanRichard announced a 
partnership with hero airline pilot 
Captain Chesley “Sully” Sullenberger, 
along with the launch of its revamped 
1681 and Terrascope collections. We’ve 
got photos of the new watches, plus 
interviews with Sullenberger and Jean¬ 
Richard brand manager Bruno Grande. 


Scan this code 
with your smart¬ 
phone to visit 
watchtime.com. 
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Glashutte Original - more than 165 years of German watchmaking art. 





HANDMADE IN GERMANY 


The PanoMaticLunar. Asymmetrical harmony. The off-centre dial visuals are presented in an elegant manner, embedded within a clear and pure overall design. 
A characteristic feature of this noble timepiece is a disc, artfully decorated with a moon and stars, indicating the current phase of the moon. For more on the 
PanoMaticLunar, please visit www.glashuette-original.com or call us at 866 - 382 - 9486 . You may also wish to download our iPhone application from the App Store. 


BURDEEN’S 

JEWELRY 


FOUNDED 1980 

1148 Lake Cook Road • Buffalo Grove, IL 
1 (800) 656-0414 • www.burdeens.com 





tal 


Rewriting 

Chronograph History 



Louis Moinet presents an 
artifact that may change 
how we look at the 
history of timekeeping. 

T he Swiss firm Les Ateliers Louis 
Moinet SA has unveiled a time¬ 
keeping device from the early 19th 
century that may be the first chronograph 
ever created. Known as a compteur de 
tierces — the term “chronograph” had 
not yet been invented — the device was 
built by French watchmaker Louis 
Moinet between 1815 and 1816. It is not 
a watch: it does not tell time, but meas¬ 
ures intervals of time. The counter’s bal¬ 
ance beats at 216,000 vibrations per hour 
(30 Hz), allowing its center-mounted 
hand to accurately measure intervals to 
1/60 of a second over a 24-hour period, 
an astonishing feat for its time. (The term 
tierce , literally “third,” was used at the 
time to refer to 1/60 of a second.) 

In a press conference held in Geneva 
on March 21, Jean-Marie Schaller, CEO 
of Les Ateliers Louis Moinet, who resur¬ 
rected the Louis Moinet name 15 years 
ago, appeared with a number of watch 
experts to introduce the world to the 
Louis Moinet chronograph. Les Ateliers 
LM purchased the counter at an auction 
at Christie’s in May of 2012 for $67,443. 
The instrument appears to have been very 
well maintained, and was sold by a fami¬ 
ly “of northern European royalty,” ac¬ 
cording to representatives of the brand. 
Hallmarks on the dust cover establish 
that construction of the instrument start¬ 
ed in 1815 and was completed the fol¬ 
lowing year. 


Although the modern chronograph is 
thought of as a single complication, it 
was actually a series of distinct inven¬ 
tions, developed over a long time. The 
initial concept of a “chronograph” is at¬ 
tributed to Nicolas Mathieu Rieussec, 
who in 1821 created a device that used 
ink to measure time intervals. Horse 
races were the prime purpose for which 
early chronographs were designed, and 
therefore they could clock intervals up to 


10 minutes maximum. Rieussec’s first 
chronograph was rather large, but the 
idea was soon fitted to a pocketwatch 
size. Adolphe Nicole developed a return- 
to-zero mechanism in 1844, which was 
first employed in a movement in 1862. 
The rapid-reset is critical to the modern 
definition of “chronograph”; therefore 
Louis Moinet’s claim that the return-to- 
zero mechanism was fashioned nearly 30 
years before Nicole is a remarkable one. 
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Jean-Marie Schaller, CEO of 
the brand, with Moinefs 
"Traite d’Horlogerie" 


The accuracy of chronographs 
changed over time. Although the 
Rieussec chronograph could measure 1/5 
of a second, more accurate time record¬ 
ing was thought to have taken much 
longer to develop. Edouard Heuer’s orig¬ 
inal Mikrograph stopwatch, in 1916, was 
the first timekeeper to measure 1/100 of a 
second, with a balance that oscillated at 
360,000 vph. The notion that Louis 
Moinet’s counter measured 1/60 of a sec¬ 
ond 100 years before Heuer’s invention 
would be an astounding revelation. 

The Louis Moinet chronograph has a 
silver case with a diameter of 57.7 mm. 
The signed dial features three subdials. A 
24-hour counter is at 6 o’clock with a 
Breguet hand and Roman numerals to 
mark the first 12 hours. A 60-minute 
counter is at 11 o’clock, and a counter at 
1 o’clock measures the seconds. The 
counterpoised hand on the central axis 
tracks the 60ths of a second, with mark¬ 
ers around the outside of the dial. All of 
the hands are in blued steel. The pusher at 
12 o’clock starts and stops the mecha¬ 
nism, and another at 11 o’clock resets the 
1/60-second hand to zero. All of the 
hands except the central one must be re¬ 
set by hand. 

The counter’s 30-Hz movement is 
made of brass. It has a ruby and steel 


MADE IN 1816, IT 
CAN ACCURATELY 
MEASURE INTERVALS 
TO 1/60 OF A 
SECOND. 


cylinder escapement and a foliot balance 
with platinum weights for adjustment. 
The state of wind for the counter can be 
viewed through an aperture in the dust 
cover. The Louis Moinet firm claims the 
watch has a power reserve of “more than 
30 hours,” and the oiled rubies of the es¬ 
capement apparently reduce energy con¬ 
sumption to make this possible. 

Moinet intended his compteur de 
tierces to be used for astronomical meas¬ 
urement. In order to accurately record 
the successive passages of a star through 
the sky, it needed to have a power reserve 
of over 24 hours. And by measuring 
down to the 60th of a second, Moinet 
could accurately set the distance between 
reticle lines on his telescope. 

Moinet is one of the lesser-known fig¬ 
ures in horological history when com¬ 
pared to contemporary watchmakers like 
Breguet and Lepine. Born in Bourges in 
1768, Moinet studied sculpture, painting, 
and architecture, and lived for a time in 
Italy. He became a professor at the 
Academie des Beaux-Arts in Paris and de¬ 
voted himself more and more to watch¬ 
making, eventually being named presi¬ 
dent of the Societe Chronometrique de 
Paris. He made clocks for major figures 
of the time, including Napoleon, Thomas 
Jefferson, and King George IV. His 1848 
text, the “Traite d’Horlogerie,” was a 
seminal work on watchmaking tech¬ 
niques, and also includes a description of 
the compteur. 

The news of the Louis Moinet 
chronograph shocked many in the watch 
world. The sudden revelation of this 
watch after 197 years may seriously re¬ 
cast the watch history of the 19th centu¬ 
ry. Dominique Llechon, watch historian 
and Cultural Council member for the 
Londation de la Haute Horlogerie, said 
he was “astounded” by the counter. “On 
the technical level, you have to realize 
that this is the first time, to my knowl¬ 
edge, that we can measure 1/60 seconds 
entirely by mechanical means,” he said. 
In a letter to Les Ateliers Louis Moinet, 
Jean-Michel Piguet and Ludwig Oechslin 
of the Musee International d’Horlogerie 
said that the counter was “of remarkable 
workmanship and innovative for its era.” 

- JAY DESHPANDE 







Obituary: Rolex’s 
Patrick Heiniger 


P atrick Heiniger, who for 16 years 
oversaw Rolex, the biggest watch 
brand in the world, died of what 
sources say was throat cancer in early 
March in Monaco. He was 62. 

Heiniger was the son of Andre 
Heiniger, who became Rolex chief in 
1963 after the death of the company’s 
founder, Hans Wilsdorf. Patrick Heiniger 
was therefore only the third general man¬ 
ager to lead Rolex since the company was 
born in 1904. He took the helm in 1992 
and gave it up in 2008, in order, Rolex 
said, to pursue other interests. 

He was a man of mystery, granting al¬ 
most no interviews during his tenure or af¬ 
ter it. In that, he embraced and perpetuat¬ 
ed the privately held brand’s famous creed 
of secrecy. As king of the watch world, 
Rolex had nothing to gain by sharing in¬ 


formation with others, Heiniger clearly 
believed. The more he demurred, the more 
reporters sought him out, and he perhaps 
enjoyed the game. In 1998, he agreed to 
talk to the Swiss business magazine Bilan. 
His gambit in his interview with Bilan’s re¬ 
porter, Marc Kowalsky: “I’m flattered 
that you want to write an article about me, 
but I don’t see why the public would be in¬ 
terested in a humble person like me.” 

Born in Argentina in 1950, Heiniger 
studied law and then opened a law firm in 
Geneva, specializing in intellectual prop¬ 
erty law. Rolex, then under the direction 
of Andre Heiniger, was the company’s 
best client, the Bilan article said. 

In 1986 Patrick Heiniger joined Rolex 
as sales manager and became the compa¬ 
ny’s managing director in 1992. In 1997, 
he took on the title of CEO. 


HE OVERSAW A STRATEGY OF VERTICAL 
/NTEGRAITONi B UYING UP ROLEX 

M A K E R IN B IE NNK 


Throughout his tenure, the company 
held fast to its long-held, conservative 
policy on products and marketing. De¬ 
signs varied little from year to year; the 
brand thereby cultivated the image of 
staid reliability. 

Structurally, though, the company 
was changing radically. In the 1990s 
Heiniger embarked on a strategy of verti¬ 
cal integration so as to bolster the compa¬ 
ny’s strength and self-reliance. In 1998, 
Rolex bought Gay Freres, a bracelet mak¬ 
er; in 2000, Beyeler & Cie, a dial manu¬ 
facturer; and in 2001, the crown produc¬ 
er Boninchi SA (all three companies were 
based in Geneva). In 2004, he topped off 
the spree by acquiring the movement fac¬ 
tory in Bienne that had made movements 
for Rolex for 101 years. The factory had 
been founded in 1878 by Jean and Anna 
Maria Aegler; Rolex purchased it from 
descendants of the Aegler family. 

Under Heiniger’s aegis, Rolex poured 
vast sums (untold sums, naturally) into 
integrating these newly acquired compa¬ 
nies into the Rolex fold and building new 
manufacturing facilities. All of the com¬ 
pany’s operations, which include every¬ 
thing from alloying its own gold to mak¬ 
ing its own hairsprings to setting its own 
gems on its own Rolex-made bezels, were 
consolidated into four locations. One is 
in the industrial zone of Plan-les-Ouates, 
outside of Geneva; another, in Acacias, in 
Geneva proper (this is the site of the com¬ 
pany’s headquarters); a third in Chene- 
Bourg (also on the outskirts of Geneva); 
and the fourth in Bienne, where Rolex in¬ 
augurated a giant new movement-mak¬ 
ing facility last fall (see “Bigger Still” in 
the January-February issue of WT). 

Heiniger’s resignation in December of 
2008 was as much a mystery, at least to 
some industry observers, as he himself had 
been. Various explanations ground 
through the rumor mill but none pre¬ 
vailed. He was succeeded by Bruno Meier, 
who, in a radical change from Rolex’s his¬ 
tory of long-tenured CEOs, remained in 
his post just a little over two years. Gian 
Riccardo Marini is now the Rolex CEO. 

Heiniger is survived by his wife, Nina 
Stevens, and two children from a prior 
marriage, Alicia and Sebastien. 

- NORMA BUCHANAN 
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The Patravi Calendar is the first watch in a round case equipped with a movement 
manufactured entirely by Carl F. Bucherer. The CFB A1004 functional module, the peripheral 
rotor, the big date switching mechanism and the week display are eloquent proof that the 
Patravi Calendar is the perfect timepiece for aesthetes and lovers of complex technology alike. 

www.carl-f-bucherer.com info@cfbna.com 

To locate an authorized retailer nearest you, please call 800 395 4306 


Carl F. Bucherer 
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Omega’s Seamaster 
Aqua Terra >15,000 
Gauss 


Anti-Magnetic Personality 


Q uestion: When does a press con¬ 
ference involve refrigerator 
doors, handbags, iPad covers, 
and a watch? Answer: When the watch 
sets a new standard for anti-magnetic per¬ 
formance. The watch is Omega’s new Sea- 
master Aqua Terra >15,000 Gauss, and as 
you may have guessed, the aforemen¬ 
tioned props all share a common feature: 
magnets. At the launch event, Omega used 
these objects in live demonstrations and 
videos to illustrate how most of us regu¬ 
larly encounter magnets powerful enough 
to affect our watches. 

Omega also illustrated that it takes 
only a brief magnetic encounter to affect a 
watch. To make this point, Michel 
Willemin, CEO of ASULAB (the Swatch 
Group’s R&D lab) touched a standard 
metal screwdriver blade to a powerful mag¬ 
net for about two seconds. A short time lat¬ 
er, he used the blade to lift several paper¬ 
clips. Omega further bolstered its case for 
anti-magnetic watches by citing a surpris¬ 
ing statistic: in Japan (we don’t know why 
the company chose Japan), 75 percent of 
the watches it receives for service have 
problems that originate with magnets. 


Magnetic fields have long plagued 
watchmakers. Most efforts to protect 
watch movements involve “soft-iron” in¬ 
ner cases, but that approach has some 
drawbacks. One is that it is only effective 
up to about 1,000 gauss. Another is that 
an inner case rules out a date window and 
a display back, both of which act like 
screen doors on a submarine. 

Omega takes a different approach. 
Rather than employing a shield, it fashions 
key movement components from non¬ 
magnetic materials. Precisely which com¬ 
ponents and which materials it is not re¬ 
vealing because it is still performing real- 
world tests with more than 250 move¬ 
ments, looking for the best balance be¬ 
tween performance and suitability for 
large-scale production. 

To prove that its secret formula 
works, Omega presented a video of a 
three-part test in which a watch is timed 
on a Witschi machine, then exposed to a 
magnetic field, and then timed again to 
measure the field’s effects. A traditional 
mechanical watch running at +2 seconds 
per day stopped when the field reached 
about 80 gauss. It was then subjected to 


15,000 gauss, after which it was running 
more than four minutes fast per day. The 
test was repeated using the new Aqua 
Terra, initially timed at +2.5 seconds per 
day. As expected, it kept ticking, even at 
15,000 gauss, and after the magnetic ex¬ 
posure, its rate actually improved to +2 
seconds per day. Omega noted that the 
test was limited to 15,000 gauss not by 
the watch, but by the limits of the ma¬ 
chine generating the field. Omega is still 
trying to determine what it will take to af¬ 
fect the watch. Given that Omega’s 
Bienne headquarters is not too far from 
the Large Hadron Collider outside 
Geneva, locating suitably strong magnets 
should not pose a challenge. 

Rather than limit its achievement to a 
high-priced special edition, or to a single 
model or family, Omega intends to incor¬ 
porate its anti-magnetic features into all 
watches equipped with co-axial escape¬ 
ments. Omega estimates that will take 
about four years. 

Look for the Seamaster Aqua Terra 
>15,000 Gauss in stores beginning in 
October, priced at $6,500. 

- MIKE DISHER 
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In 1784, the groundbreaking Pierre Jaquet-Droz established Geneva’s first ever watchmaking factory. 
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Babin Moves 

To Bulgari 


E ffective by June 30, Jean-Christophe 
Babin will leave TAG Heuer to 
take the top post at Bulgari, TAG 
Heuer’s sister brand under the LVMH 
Group umbrella. His successor at TAG 
Heuer had not been announced as of 
WatchTime’s late-March deadline. Babin 
will replace Michael Burke, who left Bul¬ 
gari in December to head the group’s flag¬ 
ship brand, Louis Vuitton. 

LVMH bought Bulgari in 2011. It is 
LVMH’s second-biggest watch brand, be¬ 
hind TAG Heuer. Its jewelry business is 
far bigger than its watch business. LVMH 
does not divulge sales by brand, but in 
2010, the last year for which Bulgari pro¬ 
vided sales figures, watches accounted for 
20 percent of the brand’s $1.5 billion in 
revenue and jewelry accounted for 46 
percent. The rest of the brand’s sales 
came from perfume, accessories and oth¬ 
er items. The company sells watches un¬ 
der the Bulgari label and two sub-brands, 
Bulgari Gerald Genta and Bulgari Daniel 
Roth. These sub-brands were created 
when the Gerald Genta and Daniel Roth 
brands were folded into the Bulgari 
brand after the LVMH acquisition. 

Babin is one of the Swiss watch indus¬ 
try’s leading lights. He joined TAG Heuer 
in 2000, right after LVMH bought the 
brand. During his 13 years in charge, he 
changed the brand’s direction by focusing 
on technological innovation, principally 
as it related to chronographs, the brand’s 
historical forte, and on vertical integra¬ 
tion. Prior to Babin, TAG Heuer was 
purely a marketing company, selling tech¬ 
nologically ordinary watches made by 
outside suppliers. 

He takes control of Bulgari at an in¬ 
teresting moment. In mid-March, news 
broke that the Italian authorities had im¬ 
pounded some $60 million worth of Bul¬ 
garia assets because the firm had, the Ital¬ 



Babin was TAG Heuer’s CEO for 13 years. 


ian government alleges, evaded taxes on 
$3.8 billion of revenue between 2006 and 
2011 through the use of its foreign sub¬ 
sidiaries. The seized assets include the 
brand’s flagship store in Rome. An Italian 
prosecutor said Francesco Trapani, long¬ 
time Bulgari chief and now head of 
LVMH’s watch and jewelry division, 
Paolo and Nicola Bulgari, grandchildren 
of Bulgari’s founder, Sotirio Bulgari, and 
their lawyer, Maurizio Valentini, are un¬ 
der investigation. The Bulgari firm has 
denied any wrongdoing. 

-N.B. 


Behind 
The Music 


R epeating watches are considered by 
many to be the pinnacle of watch¬ 
making, yet quite a few are being 
produced. Far fewer brands have created 
haute horlogerie musical watches - 
Breguet’s Reveil Musical watch and 
Girard-Perregaux’s Opera 3 come to mind. 
Now Ulysse Nardin joins that exclusive 
club with a new piece known simply as 
“Stranger.” The name comes from the tune 
the watch plays: “Strangers in the Night.” 

Unlike most music box designs that use 
a cylinder and comb system, the Stranger 
incorporates a rotating disk with more 
than 30 pins making contact with 10 
blades. The music-making mechanism is 
not hidden away, as it is in the watches 
mentioned above, but rather put on display 
to great effect for all to see. The tune can be 
played on demand, or automatically on the 
hour. The musical function can also be de¬ 
activated via the pusher at 10 o’clock. An 
“on-off” indicator at 8 o’clock displays the 
current status. 

The pusher at 8 o’clock controls the 
crown’s functions, activating three modes, 
each indicated at 4 o’clock: time setting, 
date setting, and winding. 

The 45-mm case houses caliber UN- 
690, which has 64 jewels. The escape 
wheel, anchor and balance spring are fash¬ 
ioned from silicon. Five years in the mak¬ 
ing, the Stranger will be produced in a lim¬ 
ited edition of 99 pieces in rose gold. Pric¬ 
ing has not been finalized, but look for it to 
be in the $115,000-to-$120,000 range. 

- M.D. 
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GIRARD-PERREGAUX 

MECHANICS OF TIME SINCE 1791 



THE NEW HAWK COLLECTION 
SEA HAWK 1000 METERS 


Steel and rubber case, screw-down case back, 
Girard-Perregaux automatic mechanical movement. 

Hour, minute, small second, date and power reserve indicator. 


GIRARD-PERREGAUX BOUTIQUE 
701 Madison Avenue, New York 
Tel. 646-495-9915 | www.girard-perregaux.com 


The Alpha 
Marine 500 
T-100 




Deep Blue seeks to light up cyberspace with its 
colorful tritium-gas-tube divers’ watches. 



S tan Betesh’s company, Deep Blue, 
specializes in watches for explor¬ 
ing under water, but the vast ex¬ 
panse he really swims in is the digital 
ocean. “This is a brand that was brought 
up with the Internet,” he says. 

Betesh had always been a watch lover, 
but he first became active in the watch 
business about a decade ago. Like many 
other collectors, he wanted to change out 
straps on his Panerai, but he couldn’t find 
affordable ones anywhere. “I started look¬ 
ing online, and said, ‘Something’s wrong 
over here.’ You shouldn’t have to pay $300 
for a strap.” In order to fulfill the need that 
he saw in himself and other watch fans, he 
started Panitime.com, an online watch- 
strap designer and retailer. Betesh knew his 
audience, and in a short time his site be¬ 
came the biggest watch-strap retailer on 
the Internet. 

Betesh followed online discussion 
forums like watchfreeks.com and 
watchuseek.com, developing a sense for 
what guys like him wanted in their watch¬ 
es. Launching Deep Blue in 2007, Betesh’s 
aim was to take all the things that collec¬ 


tors love in a dive watch, but to make them 
better. He saw a way to make high-perfor¬ 
mance watches at a greater value. “Every¬ 
thing is based on the classic dive watch 
looks, the classic feel, the weight,” he says. 
Betesh claims his customers are exceed¬ 
ingly loyal, and many of them own several 
Deep Blue watches. Because his watches 
are affordably priced - many non-chrono¬ 
graph automatic models are priced below 
$1,000, with some available for as little as 
$499 - dive-watch lovers can afford more 
than one. 

The watches’ most distinctive feature is 
their abundant tritium-gas tubes, in a rain¬ 
bow of colors, which provide both long- 
lasting and interesting nighttime visual ef¬ 
fects. Sometimes the tubes are used in com¬ 
bination with Super-LumiNova-coated 
dials. The movements, all mechanical 
except for those in the women’s collection, 
are Swiss or Japanese. 

One of the new watches for 2013 is the 
Daynight 63 T-100, named for its 63 or¬ 
ange and blue tubes of tritium gas. The 
watch is powered by an ETA 2824 auto¬ 
matic movement. It has an exhibition case- 


back and a 47-mm stainless-steel case. The 
Alpha Marine 500 T-100, also containing 
an ETA 2824 caliber, has tritium tubes 
arranged to form the numerals 12,3, 6 and 
9. It also has a fully luminous dial, coated 
in Super-LumiNova. Each of these watches 
is priced at $1,100. 

Deep Blue is launching a new chrono¬ 
graph. The Daynight 65 T-100 has a 47- 
mm case in stainless steel. The crown, 
chrono pushers and caseback all screw 
down. It features day and date windows at 
3 o’clock, with a 12-hour counter at 6 
o’clock and a 30-minute counter at 12; 
running seconds are in the subdial at 9 
o’clock. It has 65 tritium tubes to illumi¬ 
nate its minutes markers and its subdial 
hands. As with the other two watches, the 
Daynight 65 T-100 has a unidirectional ro¬ 
tating bezel, a divers’ safety clasp and wet¬ 
suit extension for the bracelet, and is water 
resistant to 500 meters. It is powered by an 
ETA 7750 movement and costs $1,700. 
For more information on the brand, visit 
www.deepbluewatches.com. 

-J.D. 
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Seems Like Old Times 

Unit exports of Swiss mechanical watches hit a 30-year 
high in 2012. How high can the mechanical rise? 


S witzerland exported 6.89 million 
mechanical watches last year, the 
most since 1982. 

The surge is recent and significant. 
Switzerland’s now famous mechanical- 
watch renaissance of the 1990s and 
2000s has entered a new phase, as emerg¬ 
ing markets in the Far East embrace me¬ 
chanical watches. A WatchTime analysis 
of data supplied by the Federation of the 
Swiss Watch Industry (FH) shows that 
between 1986 and 2006, the period of 
the mechanical-watch renaissance, ex¬ 
ports of mechanicals never reached the 4- 
million unit mark. Even in 2008, at the 
height of the luxury-watch boom of the 
last decade, mechanical exports topped 
off at 4.3 million pieces. 

However, in the three years since the 
Great Recession of 2009, Swiss mechani¬ 
cal-watch production and sales have ex¬ 
ploded. The best barometer is Swiss ex¬ 
port data (Switzerland exports the vast 
majority of its watch production): me¬ 
chanical-watch exports jumped 84 per¬ 
cent between 2009 and 2012, from 3.74 
million to 6.89 million units. 

In 2012, mechanicals accounted for 
one of every four watches Switzerland ex¬ 
ported (24 percent) and three of every 
four Swiss francs in watch sales (76 per¬ 
cent, amounting to SF15.3 billion, equiv¬ 
alent to $16.6 billion). Five years ago, at 
the peak of the bling-bling boom, me¬ 
chanicals accounted for just 16 percent of 
unit exports and 71 percent of value. 

The jump coincides with the phenom¬ 
enal surge in sales over the past two years 
of Swiss mechanicals in Asia, specifically 
the area known as Greater China (main¬ 
land China, Hong Kong, Taiwan, Singa¬ 
pore, etc.). “The big increase since 2010 
comes from our main destinations, Hong 
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MECHANICALS ON THE MOVE 

Swiss Mechanical-Watch Exports, 2000-2012 
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Source: Federation of the Swiss Watch Industry 


Last year, mechanicals accounted for one in every four watches Switzerland exported. 













GUCCI 

TIMEPIECES 



GUCCI COUPE COLLECTION 


gucciwatches.com 



NEAR-DEATH EXPERIENCE 

Swiss Mechanical-Watch Exports, 1980-1989 


(million units) 



Source: Federation of the Swiss Watch Industry 


Kong and China,” Philippe Pegoraro, 
head of the FH’s economic and statistical 
department, told WatchTime. Mechani¬ 
cal exports to Hong Kong have risen by 
1.2 million units over the last two years, 
Pegoraro says. Exports to China in¬ 
creased by 550,000 pieces. But, Pegoraro 
adds, the U.S. has seen strong sales 
growth as well, with mechanicals up by 
510,000 pieces since 2010. Mechanical 
exports to Germany, Europe’s strongest 
economy, are up by 430,000 pieces. 

By historical standards, a mechanical- 
watch output of nearly 7 million pieces is 
small peas, to be sure. Switzerland’s best- 
ever mechanical-watch output occurred 
in 1973 and 1974, just prior to the quartz 
crisis, when mechanical-watch exports 
topped 59 million units. Not all of those 
were luxury mechanicals, which is the 
mechanical’s chief identity today. In the 
pre-quartz world, except for a few using 
electric and tuning fork technology, virtu¬ 
ally all watches were mechanicals. Half 
of the 59.7 million mechanical watches 
Switzerland exported in 1973 contained 
simple movements, called pin-lever or 
Roskopf movements, used in inexpensive 
watches. 

From those heights, the mechanical 
downturn was swift and steep. Quartz 
watches from the Far East and the United 
States, first digital, then quartz analog, 
captured consumers’ fancy and market 
share. Swiss mechanical-watch exports 
fell by 12 million in 1975 to 47.2 million 
pieces. By 1980, the figure dipped below 
20 million (to 19.2 million) units. As 
Switzerland rushed to save its embattled 


industry by converting to quartz technol¬ 
ogy, mechanical-watch production plum¬ 
meted. In 1985, when Switzerland’s $35 
plastic quartz Swatch watch was a world¬ 
wide sensation, mechanical exports fell to 
4.3 million. At this point, most Swiss ex¬ 
ecutives believed, in the mantra of the 
time, that the “mechanical watch is 
dead.” With good reason: in 1987, me¬ 
chanical-watch exports fell to a 20th-cen¬ 
tury low of 1.7 million pieces, a measly 
six percent of the export total. All the rest 
was quartz. Clearly, the mechanical 
watch was at death’s door. Its end was 


nigh. Only dreamers and fools believed 
otherwise in 1987. 

What happened next, of course, is the 
stuff of Swiss legend. The dreamers and 
fools pulled off one of the greatest death- 
defying comebacks in economic history, 
transforming a consumer product that 
was totally obsolete into an object of lux¬ 
ury desired by millions, resulting in the 
6.9 million pieces exported last year. 
Compared to the pre-quartz level of near¬ 
ly 60 million in 1973, that might not 
seem like much. But compared to the 
post-quartz level of 1.7 million in 1987, it 
seems like a mountain of mechanicals 
and remains something of a miracle. 

Just how high the mechanical’s mira¬ 
cle mountain can grow remains to be 
seen. Can Swiss mechanicals continue to 
pass the 1980 numbers? Switzerland ex¬ 
ported 9.2 million mechanicals in 1982. 
Matching that is doable. The 1981 ex¬ 
port number, however, is 15.3 million, 
more than double the 2012 total. That 
seems like an awful lot to ask the me¬ 
chanical watch, with its 400-year-old 
technology, to achieve. But, considering 
how far the mighty mechanical has come, 
you can’t rule it out. 


Mechanical-watch exports jumped 84 percent between 2009 and 2012. 
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-JOE THOMPSON 
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b UCKEZ 



4,800 

The number of amperes per meter 
(A/m) in a direct-current magnetic 
field that a watch must be able to 
resist in order to be called anti- 
magnetic, according to ISO 764, 
the standard for anti-magnetic 
Swiss watches 

40,000 

The number of amperes per meter 
(A/m) of protection provided to the 
movement of IWC’s new Ingenieur 
Automatic watch 


3,500 

Number of journalists 
expected to attend 
Baselworld this year Percentage drop in the value of 

Swiss watch exports to China in 
the first two months of 2013 

31,000 

Number of Audemars Piguet watches sold in 2012, 
according to CEO Frangois-Henry Bennahmias 

600,000,000+ 

Total sales in Swiss francs of Audemars Piguet watches 
in 2012, according to CEO Frangois-Henry Bennahmias 





19 

The weight in grams of the 
world’s lightest tourbillon watch, 
Richard Mille’s new Tourbillon 
27-01 Rafael Nadal watch (the 
weight includes the Velcro strap) 


1.92 

Price in millions of euros 
for A. Lange & Sohne’s 
new Grand Complication 
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5,000 

Number of watches 
produced by Parmigiani 
in 2012, according to 
the company 


Total net watch sales in dollars for U.S.-based Fossil Inc. in 2012 


505,478,000 

Total net sales in dollars of the 
U.S.-based Movado Group for the 
fiscal year ended Jan. 31, 2013 


173,000,000 

Amount in euros of 
Hermes watch sales in 
2012, an increase of 
53 percent since 2010 
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THE PURE ESSENTIALS OF WATCHMAKING, 
ELEVATED TO THE LEVEL OF ART. 

0 $ 

Grand Seiko 




DEDICATED TO PERFECTION 


GRAND SEIKO. It started as a dream five decades ago. A dedicated team of Seiko watchmakers set themselves a new challenge; to create 
a watch that would be more accurate, more reliable and more comfortable than any other luxury watch in the world. The result was Grand Seiko, 
a collection that is, simply, one of the world's great watches. Today, the Grand Seiko tradition is celebrated in a mechanical watch with a 
10-beat movement. It delivers precision of -3 to +5 seconds a day with a power reserve of 55 hours. A masterpiece of traditional craftsmanship 
combined with advanced engineering from Grand Seiko, where the pure essentials of watchmaking are elevated to the level of art. grand-seiko.com 






1. Which of the following is NOT a 
chronograph movement? 

A. ETA 2894-2 

B. Ulysse Nardin UNI60 

C. Sellita SW500 

D. TAG Heuer 1887 

2. The El Primero chronograph move¬ 
ment is distinguished from all other Swiss 
chronograph movements by its 

A. Oval column wheel 

B. 36,000 vph frequency 

C. Silicon chronograph wheel 

D. Two-plane construction 

3. True or false: A split-seconds chrono¬ 
graph is so-named because of its ability 
to time intervals to the half-second. 

A. True 

B. False 

4. What brand makes a chronograph 
called the “Double Split” ? 

A. Patek Philippe 

B. TAG Heuer 

C. Breitling 

D. A. Lange & Sohne 

5. What brand makes a chronograph 
called the “Nicolas Rieussec” ? 

A. Montblanc 

B. Richard Mille 

C. Omega 

D. A. Lange & Sohne 


6. A column wheel is used for all the 
following operations except 

A. Starting the chrono 

B. Stopping the chrono 

C. Returning the chrono hands to zero 

D. None of the above. It is used in all 
these operations. 

7. True or false: COSC does not 
provide certification for chronograph 
movements. 

A. True 

B. False 

8. A bi-compax chronograph is so named 
because it has two 

A. Mainsprings 

B. Seconds hands 

C. Subdials 

D. Column wheels 

9. A tachymeter scale is used to determine 

A. Distance 

B. Speed 

C. Altitude 

D. Rate of ascent 

10. A telemeter scale is used to determine 

A. Distance 

B. Speed 

C. Altitude 

D. Rate of ascent 

11. Which company was the first ever to 
launch an automatic chronograph on the 
market? 

A. Omega 

B. Mido 

C. Seiko 

D. Junghans 


12. Which of these chronographs 
measures intervals to the 1/100-second? 

A. Breitling Transocean 

B. Rolex Yachtmaster II 

C. Rado Hyperchrome 

D. TAG Heuer Mikrograph 

13. A selling point for Bulova’s 
Precisionist chronograph is its ability to 

A. Store up to 100 lap times 

B. Time intervals to the 1/1,000-second 

C. Time up to five simultaneous events 

D. Start and stop by vocal command 

14. Which of the following is true of the 
Rolex Cosmograph Daytona? 

A. It contains Caliber 3135 

B. It used to contain a modified El 
Primero movement 

C. One model is nicknamed the 
“Redford” 

D. It comes in both automatic and 
manual-wound versions 

15. Which of the following is true of the 
Omega Speedmaster? 

A. It is nicknamed the “James Bond” 
watch 

B. It was the official watch of NASA’s 
Project Mercury 

C. It was launched in 1957 

D. All current versions have sapphire 
crystals 
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IT ALL BEGINS IN GENEVA. That’s the 
site of the first big watch event of the year, 
SIHH, the Salon International de la 
Haute Horlogerie. For five days in Janu¬ 
ary, 16 brands, most of them owned by 
the Richemont Group, exhibit their fresh 
new offerings in a high-luxe watch fest. 


At the same time, other brands exhibit in 
other venues around Geneva. This year, 
34 brands exhibited at a newer show 
called GTE, or the Geneva Time Exhibi¬ 
tion. Still others rented hotel suites or 
used their own Geneva facilities as show¬ 
rooms. On the following pages you’ll find 


a portfolio of many of the new watches 
unveiled all around town, starting with 
the SIHH brands, then moving on to 
those shown elsewhere. (WT’s first wave 
of SIHH coverage, featuring a gaggle of 
gee-whiz, ultra-complex watches, ap¬ 
peared in the March-April issue.) 
















Lange 

Sohne 

THIS BRAND’S BLOCKBUSTER intro¬ 
duction for SIHH 2013 was its Grand 
Complication (see WT March-April, page 
55), but the company launched another 
highly complicated watch, the 1815 Rat- 
trapante Perpetual Calendar. It contains 
the new LI01.1 caliber, a hand-wound 
movement with 636 components. The 
LI01.1 is the company’s eighth propri¬ 
etary chronograph movement. The moon- 
phase display, consisting of a solid gold 
disk bearing 410 stars, is so precise that it 
will be off by just one day in 122 years. 
The watch is 41.9 mm in diameter and 
14.7 mm thick and comes in platinum 
($213,000) and rose gold ($189,000). 

The brand’s new watches also includ¬ 
ed the Grande Lange 1 Lumen, named for 
its luminous big date, time and power- 
reserve displays. Lange says it is the first 
watch with a luminous big date display, 
which was made possible by a special con¬ 
struction: a section of the dial is covered 
with sapphire coated with a material that 
blocks most light but allows the invisible 
UV spectrum to pass through it. These UV 
rays charge the luminous material on the 
date-digits disks while they are beneath 
the sapphire window so that when the dig¬ 
its rotate into the date apertures, they are 
glowing brightly. Lange used this princi¬ 
ple in its Zeitwerk Luminous watch of 
2010. The watch contains the L095.2 in- 
house, hand-wound movement, which 
was launched last year. The watch is 40.9 
mm in diameter and has a platinum case. 
It is being produced in a limited edition of 
200 pieces ($70,400). 



Scan here for a 
slideshow tour 
of the SIHH watch fair. 

http://www. 

watchtime.com/ 

?p=27385 




18IS Rattrapante Perpetual Calendar 


Grande Lange 1 Lumen 
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THE GENEVA SHOWS 2013. 

The New Watches 


lAudemars Piguet 



Royal Oak Offshore 
Chronograph 44mm 


Royal Oak Offshore 
Diver 42mm 


TWO MODELS from Audemars Piguet’s 
Royal Oak Offshore collection, the Diver 
42mm and the Chronograph 44mm, now 
come with black ceramic cases and bezels. 
The divers’ watch ($21,800) has an inner 
rotating ring that can be used to time dives 
or decompression stops, just as an exter¬ 
nal rotating bezel is used on most other 
dive watches. The wearer adjusts this ring 
by means of a crown at 10 o’clock. It and 
the setting crown are both made of ceram¬ 


ic. The case is water resistant to 300 
meters. The watch is powered by the auto¬ 
matic Caliber 3120, which has a power 
reserve of 60 hours. The chronograph 
($40,000) contains the automatic Caliber 
3126/3840, which has a 55-hour power 
reserve. The watch is water resistant to 
100 meters. Both watches have titanium 
casebacks fitted with nonreflective sap¬ 
phire windows and black rubber straps 
with titanium prong buckles. 




m 









FINE JEWELRY AND WATCHES 


Martin Pulli Fine Jewelry and limepieces 
4337 Main Street 

Philadelphia (Manayunk), PA 19127 
877-89PULU 
www.martinpulli.com 






THE GENEVA SHOWS 2013. 

The New Watches 



Clifton 

Automatic 




Clifton Complete Calendar Moonphase 


I Baume & Mercier 


THE NEW CLIFTON collection for men 
features nine models evoking the under¬ 
stated elegance of men’s watches from 
the 1950s. The look is inspired by a vin¬ 
tage 1950s watch in Baume & Mercier’s 
historical collection. The six Clifton 
Automatic watches reinforce Baume’s 
“value for money” argument. The 
watches have 41-mm, stainless-steel cas¬ 
es and small seconds and date displays. 
Inside is an automatic Sellita SW260-1 
movement. The suggested retail price is 
$2,700 on a strap and $2,900 on a seven- 
row bracelet. Two rose-gold Clifton Au¬ 
tomatics, with 39 mm cases and Sellita 
SW300 automatic movements, are priced 
at $6,450. 

The Clifton Complete Calendar 
($4,950) has a 43-mm stainless-steel 
case, with moon-phase display at 6 
o’clock, month and day displays below 
the logo at 12 o’clock, and a central date 
hand. The watch is powered by a Dubois 
Depraz 9000 caliber. 

At the top of the line is the Clifton 
1830 ($13,950) with a 42-mm rose-gold 
case and a small seconds display at 6 
o’clock. It contains a La Joux-Perret 
7381 manual-wound movement, with 
two barrels delivering 90 hours of power. 
The movement can be seen through the 
caseback. 


Clifton 1830 
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THE GENEVA SHOWS 2013. 

The New Watches 



I Cartier 


MYSTERY DISPLAYS, in which the 
hour and minutes hands seem to rotate 
in thin air, have been a Cartier specialty 
for more than a century. This year, the 
company brought out two new mysteri¬ 
ous wristwatches. One was a tourbillon 
(see WT March-April, page 56-58). The 
other was this model, called the Rotonde 
de Cartier Mystery watch ($52,500). It 
owes its mystique to four transparent 
sapphire disks: the hour and minutes 


hands are each mounted on one, and the 
other two cover the display on the front 
and back. The disks have a nonreflective 
finish to make them truly invisible. This 
display module is assembled in a so- 
called “laminar flow hood,” in which air 
flows continuously, preventing dust par¬ 
ticles from settling on the disks. The 
movement itself occupies a crescent¬ 
shaped zone on the base plate. Although 
mystery timepieces are usually fragile be¬ 


cause of their transparent disks, this one 
isn’t, according to Cartier. The watch 
was tested for shock resistance and was 
able to resist 500 consecutive impacts, as 
well as a jolt equivalent to being dropped 
onto a hard floor from a height of one 
meter. The movement is the in-house, 
hand-wound Caliber 9981 MC, which is 
4.61 mm thick and 31.9 mm in diameter. 
The case is 42 mm in diameter and comes 
in rose or white gold. 
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BALL 

Official Standard 

Since 1891 

Since 1891 , accuracy under adverse conditions 



Trainmaster Officer 

Manual winding - 44mm 


BALL Watch USA www.ballwatch.com Tel: 727-896-4278 


Cronier’s Jewelers Montgomery, AL | Valia’s Jewelers Pasadena, CA | Leo Hamel Jewelers San Diego, CA | Maurice’s Jewelers Miami, FL | Kruckemeyer & Cohn Evansville, IN 
Allure Time Tenafly, NJ | World Class Watches Santa Fe, NM | London Jewelers Greenvalle, NY | Allen M. Jewelers New York, NY | Schiffman’s Greensboro & Winston-Salem, NC 
Shreve and Co. Portland, OR | Benari Jewelers Exton, PA | Russell Korman Austin, TX | Shannon Fine Jewelry Houston & The Woodlands, TX | AT Jewelers Edmonds, WA 




The Tourbillon 
24 Secondes 
Contemporain 



Greubel 

Forsey 

THE ULTRA-HIGH-END tourbillon spe¬ 
cialist Greubel Forsey has gone casual. Its 
Double Tourbillon Technique Black is the 
brand’s first black watch and the first with 
a titanium case and rubber strap. The 
watch’s other features will be familiar to 
Greubel Forsey fans, most notably its dou¬ 
ble tourbillon, at 6 o’clock, which consists 
of one 60-second tourbillon inclined at 30 
degrees rotating inside another tourbillon 
cage that turns once every four minutes. 
The movement was designed so that as 
many components as possible are visible. 
The components themselves were finished 
with a variety of techniques - including 
mirror polishing, frosting and beveling - 
so as to enhance the movement’s beauty. 
There are four co-axial barrels that pro¬ 
vide 120 hours of running power. The 
power-reserve indicator is at 3 o’clock and 
a small seconds subdial at 9 o’clock. Price: 
$545,000. 

Greubel Forsey’s other new watches in¬ 
cluded a rose-gold version of the Tourbil¬ 
lon 24 Secondes Contemporain. A plat¬ 
inum version came out last year. The 
watch has a titanium movement plate and 
bridges that have been given a special fin¬ 
ish that turns them bright blue. As the 
watch’s name suggests, the tourbillon 
turns once every 24 seconds. It is inclined 
at a 25-degree angle and sits beneath a 
transparent sapphire bridge. Price: 
$470,000. 
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THE GENEVA SHOWS 2013. 

The New Watches 


I IWC 

IN RECENT YEARS IWC has been up¬ 
dating its various collections, one per 
year, and unveiling the revamped models 
at SIHH. This year it was the Ingenieur 
collection’s turn. The new watches show 
a strong automotive influence, the prod¬ 
uct of IWC’s recent partnership with the 
Mercedes AMG Petronas Formula 1 
team. The Ingenieur Constant-Force 
Tourbillon is the keystone of the collec¬ 
tion. You can see the constant-force 
mechanism through the tourbillon win¬ 
dow at 9 o’clock. This device uncouples 
the escapement from the gear train in or¬ 
der to maintain the balance at a constant 
amplitude. The Constant-Force Tourbil¬ 
lon is powered by manually wound man¬ 
ufacture Caliber 94800, which has two 
barrels to provide a 96-hour power re¬ 
serve. The watch also features a North¬ 
ern- and Southern-Hemisphere moon- 
phase display at 2 o’clock and a power- 
reserve display between 4 and 5 o’clock. 
The 46-mm case is made of platinum and 
ceramic and has a see-through caseback, 
held in place by titanium screws. The 
watch costs $290,000. 


m 


w 


Scan here to read our 
interview with IWC 
North America president 
Gianfranco D’Attis and 
his thoughts on the 
new Ingenieur. 
http://www.watchtime.com/?p=29014 



The Ingenieur Perpetual Calendar 
Digital Date-Month has not only a per¬ 
petual calendar but also a chronograph. 
The case is made of titanium aluminide, a 
light and tough titanium alloy frequently 
used in race cars. The date and month are 
shown in large digital displays at 9 and 3 
o’clock, respectively. Each of these subdi¬ 
als is covered in a semi-transparent sap¬ 
phire glass inlay, so you can see the turn¬ 
ing of the disks. The chronograph has not 
only a central seconds hand but also a 
“watch within a watch” at 12 o’clock, 
which can count the elapsed hours and 
minutes in a clear two-handed display. In 
an homage to Formula 1 racing, the man¬ 
ufacture movement, automatic Caliber 
89802, has a “quick-action switch”: it 
siphons off energy when the date display 
advances each night, so that no energy is 
lost and timing is not affected when all 
five display disks turn at the end of the 
year. Price: $49,700. 



Ingenieur Perpetual Calendar Digital Date-Month 



Ingenieur Constant- 
Force Tourbillon 
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m Scan here to read 
I ( ) 1 about another new 

Jaeger-LeCoultre watch 
from SIHH, the Reverso 
Ultra-Thin Duoface. 
http://www. 
watchtime.com/?p=27435 


IJaeger-LeCoultre 


The Master Ultra 
Thin Jubilee 


THIS NEW VERSION of JLC’s Deep Sea 
Chronograph has a case made of cermet, a 
composite material made of ceramic (the 
“cer” in the name) and metal (the “met”) 
that is used in aerospace applications and 
in Formula 1 racing. This particular cer¬ 
met is composed of an aluminum matrix 
reinforced by ceramic particles topped by 
a 40-micron-thick protective ceramic 
coating. It is more shock-resistant than 
pure ceramics and is not damaged by ex¬ 
treme temperatures. The ceramic layer on 
top is more scratch resistant than steel. 
Furthermore, the cermet is extremely 
lightweight: 66 percent lighter than titani¬ 
um. The case is water resistant to 100 me¬ 
ters and is 44 mm wide. 

The watch, called the Deep Sea 
Chronograph Cermet ($18,000) contains 


JLC’s automatic Caliber 758, which has a 
power reserve of 65 hours. The dial fea¬ 
tures a special display that is composed of 
one red disk and one white disk and 
shows the wearer at a glance if the 
chronograph is running, stopped or reset. 

JLC also launched a new ultra-thin 
model called the Master Ultra Thin 
Jubilee ($17,800), a hand-wound watch 
just 4.05 mm thick. Its movement, Caliber 
849, is just 1.85 mm thick. The watch was 
modeled on a JLC ultra-thin pocketwatch 
from 1907, and is one of three watches be¬ 
ing launched this year to mark the compa¬ 
ny’s 180th anniversary. The “1833” on 
the dial is the year that JLC was founded. 
The watch has a platinum case, 39 mm in 
diameter, and is being manufactured in a 
limited edition of 880 pieces. 
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FUELED BY SOLAR POWER DRIVEN BY SMART ACCESS 
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SOLAR POWERED 


A SOLAR PANEL COMBINED WITH A LARGE-CAPACITY 
RECHARGEABLE BATTERY ENABLES THIS IMPRESSIVE 
SOLAR TIMEPIECE TO RUN SMOOTHLY UNDER ANY 
LIGHT WITH NO BATTERY REPLACEMENT. 
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SMART ACCESS 


THIS SYSTEM PROVIDES FAST, INTUITIVE ACCESS TO ALL OF 
THE KEY FUNCTIONS VIA AN ELECTRONIC CROWN. THE 
CROWN CAN BE PUSHED AND TURNED TO SWITCH BETWEEN 
INDIVIDUAL MODES TO OPERATE VARIOUS FUNCTIONS. 
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Another new model in the TimeWalk- 
er collection is the Voyager UTC 
($3,965), a non-chronograph version of 
the ChronoVoyager UTC, launched last 
year. The second time zone is shown by 
means of a red-tipped hour hand. The 
case is steel and is available with a 
brushed titanium or a steel bezel. 

Montblanc introduced a third new 
Time Walker model, the Twinfly Chrono¬ 
graph, which has a subdial at 12 o’clock 
to show the time in a second time zone. 
The subdial is decorated with sun rays 
and a celestial dome to indicate day and 
night, respectively. The watch contains 
the brand’s in-house Caliber MB LL 100, 
which has a column wheel and flyback 
function. In an unusual twist, elapsed sec¬ 
onds and elapsed minutes are both shown 
by center-mounted hands so as to leave 
more room on the dial for the second- 
time-zone subdial. Running seconds are 
at 6 o’clock. The watch is 42 mm in di¬ 
ameter and comes with an alligator strap 
($7,900) or bracelet ($8,200). 


m 


Scan here to read 
about another new 
Montblanc watch 
from SIHH, the Star 
Quantieme Complet. 
http://www. 
watchtime.com/?p=28830 
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TimeWalker Twinfly 

TimeWalker Chronograph 

Voyager UTC 


TimeWalker World- 
Time Hemispheres 


I Montblanc 


WATCH COMPANIES ARE devising all 
kinds of variation on the world-time 
watch. Montblanc has a new world 
timer, the TimeWalker World-Time 
Hemispheres, which comes in two ver¬ 
sions. One has a map of the Northern 
Hemisphere and an immobile city ring in¬ 
scribed with Northern-Hemisphere cities, 
and the other version bears a Southern- 
Hemisphere map and city ring. The rotat¬ 
ing 24-hour disks in the centers of the 
watches’ dials turn in opposite directions 
so that the correct hour will always be 
next to the correct city name: the disk on 


the Northern-Hemisphere watch turns 
clockwise and the disk on the Southern- 
Hemisphere one turns counterclockwise. 
Both watches have on their casebacks a 
circle of city names from the opposite 
hemisphere indicating by how many 
hours the times in these cities vary from 
Greenwich Mean Time. The cases are 42 
mm in diameter and made of stainless 
steel. The model for the Northern Hemi¬ 
sphere ($4,900) has a light gray dial and 
black leather strap; the Southern-Hemi¬ 
sphere version has an anthracite dial and 
stainless-steel bracelet ($5,600). 
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I Panerai 


Luminor 1950 Regatta 
3 Days Chrono Flyback Titanio 


THE BIG NEWS at Panerai was its two 
new in-house chronograph movements. 
One is the P.9100, Panerai’s first auto¬ 
matic chronograph movement with a fly¬ 
back function. The P.9100 is debuting in 
the Luminor 1950 3 Days Chrono Fly¬ 
back, which features pushers on the left 
side of the brushed-steel case. The 
elapsed-minutes hand is mounted in the 
center of the dial, along with the elapsed 
seconds hand (the latter is blue). Both of 
these hands are narrow and easy to dis¬ 
tinguish from the standard hour and min¬ 
utes hands. The case is 44 mm in diame¬ 
ter, with date at 3 o’clock and small sec¬ 
onds at 9 o’clock. The movement is 13 
3/4 lignes in diameter and has 302 com¬ 
ponents. Two barrels give the watch a 
power reserve of 72 hours. It is priced at 
$13,300. The rose-gold version is I 
$33,900. The other new chronograph 
movement, Caliber P.9100/R, found in 
Luminor 1950 Regatta 3 Days Chrono 
Flyback Titanio, features a regatta count¬ 
down function, also a first for Panerai. By 
repeatedly pushing the orange button at 


4 o’clock, the wearer can move the 
chronograph minutes hand backwards in 
one-minute leaps to time the pre-race 
interval. He then starts the chronograph 
via the pusher at 10 o’clock. It first 
counts down the pre-race interval and 
then instantly begins timing the race. The 
pusher at 8 o’clock returns the hands to 
zero. Pushing it while the chrono is still 
running will activate the flyback func¬ 
tion. Price: $18,800. 

Panerai also debuted the Luminor 
Submersible 1950 2500m 3 Days Auto¬ 
matic Titanio. This dive watch has a uni¬ 
directional rotating bezel with markers at 
the quarter-hours modeled after a design 
Panerai created for the Egyptian Navy in 
1956. The watch is water resistant to 
2,500 meters and has a helium valve. The 
movement, Caliber P.9000, was intro¬ 
duced in 2009. The brushed titanium 
case is 47 mm in diameter and has a 
screw-down caseback. Small seconds are 
at 9 o’clock and the date at 3 o’clock. The 
watch will be made in a limited edition of 
500. Price: $12,600. 


Scan here to read 
about another new 
Panerai watch from SIHH, 
the Luminor 1950 
Submersible Bronzo. 
http://www. 
watchtime.com/?p=28056 


Luminor Submersible 
1950 2500m 3 Days 
Automatic Titanio 


Luminor 1950 3 Days 
Chrono Flyback 
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MUHLE 

GLASHUTTE/SA. 
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Terrasport I Chronograph 


This 

chronograph represents a 

new 

addition 

to the 

Terrasport 

family 

by 

Muhle-Glashiitte. 

It 

combines 

the 

timeless instrument look 

with 

the well-proven 

qualities 

of 

Muhle 

chronographs. 

The 

design 

itself 

is reminiscent of the 

classic 

Glashutte 

pilot's 

watches 

of the 

first 

half of the 

20th 

century. 


-For more information please contact:- 

Miihle-Glashiitte USA • 727-896-8453 • www.muehle-glashuette.de 

E.D. Marshall Jewelers Scottsdale, AZ | Feldmar Watch Co. Los Angeles, CA | Partita Custom Design San Francisco, CA | Right Time Denver & Highlands Ranch, CO 
Exquisite Timepieces Naples, FL | Old Northeast Jewelers St. Petersburg & Tampa, FL | Bechtel Jewelers West Palm Beach, FL | Little Treasury Jewelers Gambrills, MD 
Continental Diamond St. Louis Park, MN | Joseph Edwards New York, NY | Martin Pulli Phliadelphia, PA| Timeless Watch Exchange Frisco, TX | Fox’s Gem Shop Seattle, WA 
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IParmigiani 


THE NEW Toric Quaestor Labyrinthe is 
- appropriately - easy to get lost in. The 




The Bugatti Super 
Sport in rose gold 


movement sits at a 90-degree angle. The 
balance and escape wheel bridges form 
an arc reminiscent of the Bugatti oval. 
The gear-train wheels are cut in the shape 
of car wheels. There are six sapphire win¬ 
dows giving a view of the movement 
from different angles. The case measures 
50.7 mm by 36 mm and is 22.7 mm thick. 
Price: $288,000. 


Caliber PF 357, which has a 72-hour 
power reserve (the indicator is at 3 
o’clock). Price: $550,000. 

Parmigiani also launched a rose-gold 
version of its Bugatti Super Sport, intro¬ 
duced in 2010. The watch’s movement, 
Caliber Parmigiani 372, was designed on 
two planes in order to match the con¬ 
tours of the watch. On the wrist, the 


46-mm platinum case gives ample room 
for the minute repeater to resonate. And 
the tones of its two “cathedral” gongs 
will be all you hear: by employing a regu¬ 
lator flywheel, Parmigiani has eliminated 
the mechanical humming that is a famil¬ 
iar backdrop to the chimes of a minute re¬ 
peater. The flywheel disconnects from 
time-setting while the minute repeater 
function is in operation, leaving only the 
sound of the hours and minutes being 
tolled. The labyrinth on the dial is de¬ 
signed in two layers, with an openworked 
white-gold plate over Burmese jade. The 
watch is powered by the manual-wound 


The Toric 
Quaestor 
Labyrinthe 
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ALEXANDER SHOROKHOFF 

UHRENMANUFAKTUR 

GERMANY 



available at 



210 Bellevue Avenue 
Newport, RI 02840 
(401)846-0598 
www.grenons.com 






The Altiplano 
Automatic Gem-Set 
Skeleton watch 


Another record breaker is the 
Altiplano Automatic Gem-Set Skeleton. 
It contains the world’s thinnest automatic 
gem-set skeleton movement, Caliber 
1200D, just 3 mm thick, and is itself the 
world’s thinnest automatic gem-set skele¬ 
ton watch, at 6.10 mm thick. The move¬ 
ment is adorned with 259 diamonds, 
weighing about 0.8 ct., and 11 tiny black 
sapphire cabochons that conceal the 
screw heads on the face of the watch. The 
bezel has 40 additional diamonds (weigh¬ 
ing a total of 3.2 ct.) and the rest of the 
case has 347 of them, weighing 1.4 cts. 
The price is available on request. 
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Caliber 1205, 
contained in the 
Altiplano Date 
watch 


I Piaget 

SLIM-WATCH specialist Piaget brought 
out some more record-breaking skinny 
watches at SIHH, adding to a long list of 
world’s-thinnest watches. One is the 
Altiplano Date, which, at 6.36 mm thick, 
is the world’s thinnest automatic watch 
with date display, according to Piaget. Its 
movement, Caliber 1205, 3 mm thick, is 
the world’s thinnest automatic movement 
with date, Piaget says. It is the 12th move¬ 
ment that Piaget has developed specifically 
for the ultra-thin Altiplano collection. The 
watch comes in white gold ($26,000), rose 
gold ($25,000) and rose gold set with dia¬ 
monds ($33,000). It is 40 mm in diameter. 


The Altiplano 
Date 
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In this issue of WatchTime Weekly: 

Ulysse Nardin's Carnival of Venice minute repeater; Gucci's latest timepiece 
inspired by the Grammy Awards; Hublot's trio of new Big Bang Ferrari watches; 
and a double-faced Grande Reverso from Jaeger-LeCoultre. Also, you can 
check out our slideshow of on-site photos from the SIHH watch fair and watch 
our exclusive video interview with Lamborghini CEO Stephen Winkelmann 
about his brand's partnership with Blancpain. 

Enjoy! 

Mark Bernardo 
Digital Media Editor, 

WatchTime 


On Sale Now! 

WatchTime January-February 2013 

* Click here for highlights 

* iPad Edition 

* Kindle edition 

* Nook Edition 

* Subscribe now 


Photo Slideshow 
Inside SIHH 2013 

Unlike its larger counterpart in Basel, the SIHH watch fair in 
Geneva is mostly closed to the public. To give WatchTime fans 
a glimpse of what goes on in those hallowed halls of horology, 
we've compiled a slideshow of photos, taken at the show by our 
own Mike Disher. 

Click here to read more... 


Watches in Pop Culture 
Gucci's New Grammy Timepiece 

The 55th Annual Grammy Awards will take place this weekend 
in Los Angeles, and for the third year in a row in its partnership 
with the Recording Academy, Gucci Timepieces & Jewelry will 
release a new, Grammy-branded wristwatch to coincide with the 
music industry's biggest night. 

Click here to read more... 
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RL67 Tourbillon 



I Ralph Lauren 


THIS BRAND BROUGHT out its first 
tourbillon watch at SIHH: the RL67 
Tourbillon. The movement, made for 
Ralph Lauren by the Swiss manufacturer 
La Fabrique du Temps, is housed in a 
stainless-steel case with an uneven gun- 
metal finish meant to give the watch a 
casual, outdoorsy look. The finish is 
the result of chemical and thermal 
treatments. Caliber RL67, which is 
automatic, features a micro-rotor 
visible through the caseback; the 
movement has a 3 8-hour power 
reserve and a frequency of 
28,800 vph. An oversize 
tourbillon bridge, designed 
especially for Ralph Lau¬ 
ren, crosses the tourbillon 
display between 4 and 
8 o’clock. The 
watch, which is 
part of the brand’s 


Safari collection, has a brown alligator 
strap. It will be priced at about $55,000. 

In its Sporting collection, the brand 
debuted the Ralph Lauren Sporting 
World Time. A city disk visible through 
an aperture at the bottom of the dial 
shows the names of 24 major cities. The 
wearer rotates the disk by turning the 
crown at 10 o’clock. Just above the city 
window is a second-time-zone subdial. 
This subdial also features a day/night in¬ 
dicator at its 9 o’clock position. A date 
subdial lies between 2 and 3 o’clock. The 
RL939 movement has a 40-hour power 
reserve and a power-reserve indicator is 
found at 10 o’clock. A red sweep-sec¬ 
onds hand and Breguet-style hands for 
the hour and minutes complete the de¬ 
sign. The watch is water resistant to 100 
meters and is 44.8 mm in diameter. Price: 
$9,500 (stainless steel); $16,000 (rose 
gold); and $18,800 (white gold). 




Sporting World Time 












SPEAKE-MARIN 


A PASSION FOR WATCHMAKING 


SPIRIT Mk II 


Watches made by Englishman 
Peter Speake-Marin 




For all enquiries please contact: 

Martin Pulli • 877-897-8554 
Speake-Marin, USA • 215-508-4610 


Passion Fine Jewelry -SOLANA BEACH. CA • Manfredi Jewels - GREENWICH, CT • Jensen Stem Joailler - KETCHUM. ID 
Exquisite Timepieces • NAPLES. FL • Chatel & Co - CARMEL. CA ♦ Oster Jewelers - DENVER. CO • Martin Pulli - PHILADELPHIA. PA 


www. speake-marin .com 
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THE TOURBILLON World Timer Jean 
Todt Limited Edition has an especially 
easy setting mechanism for its world¬ 
time function. In order to see the time in 
a second time zone, the wearer only has 
to turn the bezel counterclockwise until 
the desired time zone’s city is at 12 
o’clock. The new time is set automatical¬ 
ly. The bezel is connected to the move¬ 
ment with a special gear train, and there¬ 


fore acts directly on the hour wheel, ad¬ 
justing the hand accordingly. The 24 
hour markers on the flange indicate the 
time in other cities and whether it is day 
or night. The watch has another notable 
feature: a 10-day power reserve, made 
possible by two consecutively fitted bar¬ 
rels. The power-reserve indicator is at 2 
o’clock. Named after Jean Todt, presi¬ 
dent of the Federation Internationale de 


l’Automobile (the regulating body for 
Formula 1 racing), the watch has a 50- 
mm case, made from titanium with rose 
gold on the fixed bezel, the caseback, and 
the lugs. It contains Caliber RM58-01, 
which is manually wound. Its bridges 
and base plate are made of titanium. The 
tourbillon is at 9 o’clock. The watch is 
being produced in a limited edition of 35 
pieces and costs $620,000. 
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HA.com 


FINE WATCHES & TIMEPIECES AUCTION 

MAY 21,2013 I NEWYORK I LIVE & ONLINE 


Patek Philippe Ref. 1463 Very Fine, 
Rare & Important 18k Yellow Gold 
Gentlemen's Chronograph, circa 1949 

Estimate: $120,000-$150,000 


Tiffany & Co. Movement Attributed to 
Louis Audemars Rare & Important Minute 
Repeating Tandem Wind Pocket Watch 
With Rattrapante Chronograph & Quarter 
Second Jump, circa 1880's 
Estimate: $30,000 - $50,000 


Automatic" Seven Day Power Reserve 
Rose Gold Wristwatch, Ref. 5001-01 

Estimate: $12,000-$15,000 


Annual Sales Exceed $800 Million I 750,000+ Online Bidder-Mem 


3500 Maple Avenue I Dallas, Texas 75219 I 800-872-6467 I HA 


DALLAS I NEWYORK I BEVERLY HILLS I SAN FRANCISCO I PARIS I GENEVA 


TX 8c NY Auctioneer license: Samuel Foose 11727 8c 0952360. Heritage Auction Galleries CA Bond #RSB20( 
CA Auctioneer Bond: Carolyn Mani #RSB2005661. Buyer's Premium 12%-25%. See HA.com for details. 
HERITAGE Reg. U.S. Pat 8c TM Off. 
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THERE ARE SEVERAL new additions to 
Roger Dubuis’s Excalibur collection, dis¬ 
tinguished by its notched bezel and elon¬ 
gated Roman numerals. One is the Excal¬ 
ibur 42 Automatic Chronograph, with a 
new, in-house movement, Caliber RD 
681, which shows small seconds at 9 
o’clock and has a 30-minute counter at 3 
o’clock. It has column-wheel switching. 
The watch is $26,700 in a steel case on a 
strap, $31,700 in steel with a bracelet, and 
$43,100 with a rose-gold case on a strap. 
Another new model is the Excalibur 42 


THE GENEVA SHOWS 2013 

The New Watches 


The Excalibur 
42 automatic 


The chronograph 
version of the 
Excalibur 42 
automatic 
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Scan here to read 
about another new 
Roger Dubuis watch 
from SIHH, the 
Excalibur Round Table. 
http://www. 
watchtime.com/?p=29271 



Automatic, which also has a new move¬ 
ment, the RD 640. Like the chronograph, 
it has a microrotor. The watch is $15,400 
with a steel case on a strap, $20,500 with 
steel case and bracelet, $27,400 in rose 
gold on a strap and $54,400 in rose gold 
on a bracelet. 
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Zeus Series 

The first tourbillon you should collect in your life 


Tourbillon Watches Inc. 


City of commerce., Ca 90040 
info@tourbillonwatchesinc.com 


855-770-8900 / 323-720-8900 
Price from $3,000 



HONG KONG | USA | JAPAN | FRANCE | AUSTRALIA | SINGAPORE | MACAU | VIETNAM 
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IVacheron Constantin 


FOR VACHERON CONSTANTIN, 2013 
is the Year of the Woman. The company 
reinforced the point at SIHH by showing 
no new men’s watches. Instead, it of¬ 
fered new models for women in three 
collections: manual-wind and automatic 
watches in Patrimony; quartz watches in 
Malte; and manual-wind in a new series 
of Metiers d’Art watches called Flo- 
rilege. (Don’t worry, guys. Vacheron 
plans to launch some new things for you 
in September.) 

Why such a strong ladies’-watch 
statement? “We are moving from quartz 
to mechanical for ladies,” Vacheron 
Constantin CEO Juan-Carlos Torres 
told WatchTime. “A lot of ladies are ask¬ 
ing for a mechanical watch. It’s happen¬ 
ing all around the world, and especially 
in America. We now have more produc¬ 
tion capacity so we can give mechanical 


movements to ladies. We were not able 
to before.” Torres says Vacheron will 
continue to produce some ladies’ quartz 
watches, but quartz pieces will represent 
just five percent, or less, of VC’s total 
output. “We don’t have it in mind to 
launch a Twenty-4 line,” he said with a 
laugh, referring to Patek Philippe’s pop¬ 
ular, quartz-watch collection for ladies. 

The headliners of the new ladies’ 
watches are those in the all-mechanical 
Patrimony collection, the brand’s pillar. 
Vacheron introduced manual-wind 
models in the Patrimony Traditionnelle 
and self-winding models in the Patrimo¬ 
ny Contemporaine series. All of the new 
ladies’ Patrimony watches bear the 
Geneva Seal, a quality mark which, since 
2011, extends to the entire watch, not 
just the movement. Vacheron’s intention 
with the new ladies’ Patrimony watches, 


Torres says, is to show that “the lady is 
treated the same as a man in terms of 
having the opportunity to own a strong 
mechanical watch.” 

The Patrimony Traditionnelle Lady 
manual-winding watch, shown here, 
contains Vacheron’s manufacture Cal¬ 
iber 1400. The watch has a white-gold 
or rose-gold case, which is 33 mm in di¬ 
ameter and 7.65 mm thick and has a 
transparent sapphire back. Around the 
bezel are 54 round-cut diamonds, total¬ 
ing approximately 0.88 ct. The watch 
has an alligator leather strap with gold 
buckle. The suggested retail price is 
$26,600 in either white or rose gold. A 
slightly larger, high-jewelry version of 
the watch comes in white gold with 124 
baguette diamonds on the case and 156 
baguette diamonds on the dial 
($335,700). 
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DEEP BLUE ( 


ALPHA MARINE 500 T-100 TRITIUM 


Swiss Eta 2824-2,45mm case 316L Stainless steel, Unidirectional bezel with Luminous sapphire inlay, 
Full Lume Dial with Superluminova, 28 Swiss Trigalight Green Tritium Tubes Glow for 25 years, 
Sapphire crystal AR Coated, Water Resistant 500m/1650Ft 


www.deepbluewatches.com 212-213-5128 info@deepbluewatches.com 
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IVan Cleef & Arpels 


THANKS TO a double retrograde move¬ 
ment, the dancer on Van Cleef & Arpels’s j 
new Ballerine Enchantee is able to tell the 
time on demand. When the wearer pushes 
a button at 8 o’clock, two wing-like veils 
on the dancer’s tutu lift up and point to 
the correct hour (on the left) and minute 
(right) on two retrograde arcs. The veils 
remain suspended for four seconds, then ] 
lower to their original position. The 
watch ($141,000) is part of the brand’s j 
Poetic Complication series, which fea¬ 


tures complicated watches that carry ro¬ 
mantic or fantasy themes. 

Van Cleef introduced several other 
fanciful watches, all with painstakingly 
crafted dials with whimsical pictures. 
Among them are new Charms Extraordi- 
naires watches, which have small charms 
dangling from their bezels. The one 
shown here, the Muguet, is set with dia¬ 
monds and yellow sapphires. The move¬ 
ment is quartz. The background of the 
fairy painting is sculpted mother-of-pearl. 


The watch is a limited edition of 22 pieces 
j ($75,000). 

There are also new series of butterfly- 
and kite-motif watches. The strawberry- 
and-butterfly watch shown here, called 
Papillon Rouge Gourmand ($113,000), 
incorporates three types of enameling. The 
kite watch, Cerf-Volant Cyan ($92,000), 
features a miniature painting on a sculpted 
mother-of-pearl background. Both have 
mechanical movements and are being 
made in limited series of 22 pieces. 



The Ballerine 
Enchantee 


The Muguet 
Charms 

Extraordinaires 

watch 


The Papillon Rouge 
Gourmand 


The Cerf-Volant 
Cyan 
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IF.P. Journe 


MANY PERPETUAL calendars are hard 
to read and even harder to set. F.P. 
Journe’s new perpetual calendar, the 
Quantieme Perpetuel Octa, is not guilty 
on either count, the company says. The 
day, month and date are easy to read in 
prominent apertures. The day and date 
can be set simply by turning the crown in 
one direction; the day alone by pulling 
the crown out to the second position and 
turning it in the other direction. You can 
adjust the indicators for the month and 
the number of years since the last leap 
year using a hidden lever beneath the lug 
at 1 o’clock. The latter piece of informa¬ 
tion is shown by a small, discreet, center- 
mounted hand that points to the numer¬ 


als “1” through “4.” The calendar dis¬ 
plays jump instantaneously at midnight. 

The movement is a variation on Cal¬ 
iber 1300.3, the base caliber on which 
all the complications in the Octa collec¬ 
tion are constructed. It has an off-center, 
22k-rose-gold rotor and a power reserve 
of 120 hours. The watch will be manu¬ 
factured in a limited series of 900 pieces. 
It replaces the Octa Calendrier with an¬ 
nual calendar, which after this year will 
no longer be manufactured. There are 
two case sizes, 40 mm and 42 mm, and 
two materials, gold and platinum. The 
watch comes in strap and bracelet ver¬ 
sions. Prices range from $69,020 to 
$124,020. 
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.THE GENEVA SHOWS 2013 

The New Watches 


IRGM 


IN 1992, an independent watchmaker set 
up shop in Lancaster County, Penn., and 
began writing a new chapter in America’s 
horological history. Twenty years later, 
that chapter had become a book, and last 
year Roland Murphy celebrated his first 
two decades with his third in-house 
movement, known as Caliber 20. At this 
year’s Geneva Time Exhibition, Murphy 
revealed his fully formed vision: Caliber 
20 cased up and ready to go. 

Murphy endows each of his in-house 
movements with a symbolic name. His 
first, Caliber 801, was taken from his 
company’s location in a former bank 
building at 801 West Main Street in 
Mount Joy, Penn. His second, the Penn¬ 
sylvania Tourbillon, requires no explana¬ 
tion. Caliber 20 of course represents his 
20th anniversary, and it’s not just a pret¬ 
ty face; it’s powered by a little-known 
American contribution to fine watch¬ 
making. 

During the horological Jurassic peri¬ 
od when large American railroad-grade 


pocketwatches ruled the planet, some of 
the finest, made by Hamilton and Illi¬ 
nois, incorporated an American inven¬ 
tion known as the motor barrel. The bar¬ 
rel’s design represented an important ad¬ 
vance - one that was almost lost to time. 

In a movement, the mainspring barrel 
is where torque and friction are at their 
highest. The motor barrel fights these 
forces of evil with jewels and a modified 
construction. In a motor barrel, the bar¬ 
rel arbor is jeweled to the plate and 
bridge and to the barrel case as well. 
Murphy says the result allows the main¬ 
spring barrel to function more like a nor¬ 
mal wheel turning between jewels. Mur¬ 
phy also fixes part of the arbor to the 
barrel, increasing stability. When he re¬ 
stores 100-year-old pocketwatches with 
motor barrels, Murphy says he finds no 
significant wear. 

The rest of Caliber 20 lives up to the 
motor barrel’s standards. The move¬ 
ment, which is manually wound, runs in 
22 jewels at a classic 18,000 vph. The 


mainplate and bridges are German silver 
with hand-applied anglage, circular cotes 
de Geneve and perlage. The bridges have 
lyrical shapes with inside angles that 
highlight the craftsman’s skill. The open 
space between the bridges reveals an 
oversize screwed balance. 

On the other side, the solid silver dial 
is available in skeletonized (shown) and 
full guilloche versions, both created by 
RGM. Blued steel hands with keystone¬ 
shaped tips - unique to RGM - indicate 
the hours and minutes. A rotating disk 
in the dial’s top right corner marks the 
passing seconds, while in the lower left 
corner, a precise moon-phase indicator 
with blue accents tracks the lunar phases. 
The polished stainless-steel case, also 
made in the RGM atelier, measures 42.5 
by 38.5 by 9.7 mm, with sapphire crys¬ 
tals front and back. 

Available on a brown or black 
Louisiana alligator strap, Caliber 20 
starts at $19,500, and, like most of Mur¬ 
phy’s creations, it can be customized. 
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The New Watches 


Antoine 

Martin 

IN 2012, this young brand, founded by 
watchmaker Martin Braun and business¬ 
man Antoine Meier, introduced a manual- 
wound watch containing the in-house 
Caliber AM 39.001, which features a per¬ 
petual calendar and a large balance. This 
year, the brand brought out an open-dial 
version of the watch, the Quantieme Per- 
petuel au Grand Balancier Open Dial. 
Four openings around the dial and one at 
its center reveal the movement in all its 
glory. The watch features a 24-hour dis¬ 
play with day/night indication at 9 
o’clock, big date just below the central ax¬ 
is, leap year at 12 o’clock, and month and 
day on either side of the Antoine Martin 
logo. The 60-jewel movement beats at 
18,000 vph and is regulated in five posi¬ 



tions. It boasts a free-sprung balance and 
what the brand calls a “High-Performance 
Escapement,” or HPE, which has a lever 
and escape wheel made of silicon. The es¬ 
cape-wheel teeth and the pallets are 
shaped differently from those in a tradi¬ 
tional Swiss lever escapement and increase 
the mechanism’s efficiency, the company 
says. A power-reserve display in the cut¬ 
out stainless-steel caseback tells you how 
much of the six-day charge has been de¬ 
pleted. (Also visible from the back: the ex¬ 
tra-large titanium balance wheel.) The 
case is made of stainless steel with a com¬ 
bination of polished and satin finishes. 
The bezel has a DLC coating. The watch 
comes on a black rubber strap with de- 
ployant buckle. The price is $44,500. 




I Bovet 

EACH YEAR SINCE 2006, Bovet has 
added one new limited-edition watch to its 
Dimier collection. This year’s introduction 
is the Recital 10, which combines charac¬ 
teristics of two previous watches in the 
line: the Recital 1 and the Recital 0. The 
Roman-numeral hour markers and the 
serpentine hour and minutes hands are 
drawn from the Recital 1, and the tourbil- 
lon design is a feature of the Recital 0. The 
watch contains Caliber 15BM03, a hand- 
wound 21,600-vph movement with a sev¬ 
en-day power reserve. The tour billon sits 
in a 13.5-mm cage, with distinctive 
bridges crossing it, also taken from the 
Recital 0. The case is 45 mm in diameter 
and 12.8 mm thick. It has a transparent 
back that shows two partial bridges 
shaped like those in the earlier Recital 
watches. The watch has a rose-gold case 
(there is also a white-gold model) and has 
a hand-stitched alligator strap. Price: 
$172,500. 
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We test Cartier’s 
bold claims about 
the benefits of its 
twin-barrel 
movement design. 

BY MIKE DISHER 

PHOTOS BY ROBERT ATKINSON 




Pros 

+ Strong Cartier aesthetic 
+ Manufacture movement 
+ Twin barrel performance 

Cons 

- No continuous seconds 

- No split-seconds track 

- Bracelet lacks micro¬ 
adjustment 












TEST 


Calibre de Cartier 


ronograpb 


n the world of watches, chronographs grab the spotlight. Their 
popularity endows them with disproportionate influence within 
a brand’s range. Done right, they have what it takes to become, 
dare we say it, icons. 

This year’s SIHH saw the launch of the Calibre de Cartier 
chronograph. The introduction could almost have gone unno¬ 
ticed, overshadowed by Cartier’s haute horlogerie offerings, but 
the chronograph has its own unique importance. In its more ac¬ 
cessible permutations, it will serve as an initial stepping stone in¬ 
to the world of Cartier, and it will grace more wrists than its 
higher-priced siblings. It will be seen more often, by more peo¬ 
ple. It is powered by Cartier’s first automatic-winding, in-house 
chronograph movement, and the brand makes strong claims 
about the benefits of its twin-barrel design - claims that extend 
to other models further up the ladder that share this feature. 
We’ll see how those claims hold up in the real world. 


The case and bracelet make a good start, because Cartier 
manufactures them itself, and the execution stands with the best 
in this price range. The satin finish on the case is very fine and 
evenly applied. The outside edge of each lug exhibits a polished 
bevel that catches the light. This is a nice detail. The polished 
crown and chronograph pushers contrast with the brushed case. 
The crown bears Cartier’s trademark deep blue synthetic spinel 
crystal. (Because it has facets, it is not a cabochon, which is de¬ 
fined as a smooth stone.) The seven-sided crown is stylish but 
slightly slippery, though the winding action is so smooth and 
easy you will not mind. 

The elongated chronograph pushers have an organic, asym¬ 
metric shape that makes them easy to manipulate. The pushers 
are mounted on top of a substantial crown guard, so they limit 
access to the crown from the sides. The crown can be pulled out 
only from the bottom using a fingernail. When it is pulled out, 
the crown is solid, with no play. 

As is often the case with vertical-clutch chronographs, the 
start button required more pressure than the stop and reset 
functions. During our test, the start, stop and reset action was 
precise, and the vertical clutch engaged the elapsed seconds 
hand as intended by its designer, with no jumps or stutter. The 
minutes counter neither crept nor jumped instantly, but moved 
from one marker to the next during the last two seconds of each 






SPECS | 

CALIBRE DE CARTIER CHRONOGRAPH 


Manufacturer: Cartier SA, Chemin des 
Alisiers 10, CH-2300, La Chaux-de-Fonds, 
Switzerland 

Reference number: W7100045 

Functions: Hours, minutes, date, chrono¬ 
graph with 30-minute and 12-hour counters 

Movement: Caliber 1904-CH MC, 
decorated with cotes de Geneve, auto¬ 
matic; 28,800 vph; 35 jewels; Glucydur 
balance; flat Nivarox hairspring; Incabloc 
shock absorber; Etachron fine regulation; 
diameter = 26.18 mm, thickness = 5.71 mm, 
power reserve = 48 hours 


Case: Stainless steel with donned sapphire 
crystal; caseback, with sapphire display 
window, secured with eight screws; water 

resistant to 100 meters 


Bracelet and clasp: Stainless steel with 
bi-folding stainless-steel safety clasp 

Rate results: 


Fully wound, chronograph off/on 

(Deviations in seconds per 24 hours) 

Dial up 

+11.2/+9.9 

Dial down 

+10.0/+9.3 

Crown up 

+9.8 / +8.2 

Crown down 

+5.2 / +4.2 

Crown left 

+7.6 / +7.8 

Crown right 

+6.2/+5.8 

Greatest deviation of rate 

6.0/5.7 

Average deviation 

+8.3 / +7.5 

Average amplitude: 

Flat positions 

293°/275° 

Hanging positions 

265°/244° 

After 24 hours, chronograph off/on 
Dialup +10.3/+9.8 

Dial down 

+9.0 / +8.6 

Crown up 

+7.4 / +7.5 

Crown down 

+6.2 /+ 6.3 

Crown left 

+8.3/+8.3 

Crown right 

+5.1 / +5.8 

Greatest deviation of rate 

5.2/4.0 

Average deviation 

+7.7 / +7.7 

Average amplitude: 

Flat positions 

274°/263° 

Hanging positions 

243°/232° 

Dimensions: Diameter = 42 mm, 

height = 12.9 mm, weight = 

190 grams 


Variations: Steel on strap $10,100; steel 
and rose gold on strap $13,700; steel and 
rose gold on bracelet $16,100; rose gold 
on strap $29,200; rose gold on bracelet 
$49,700; white-gold pave case and bezel 
on strap $80,500; white gold with 
baguette pave bezel $95,000 

Price: S11,100. 

Timing tests performed 
by Wempe Jewelers, New York City 



elapsing minute. The only chronograph-related fault to report is 
that the hour counter on our test watch did not reset precisely to 
zero, but stopped just short of dead top center. The elapsed sec¬ 
onds and minutes hands reset perfectly. 

The thin bezel has an unusual shape. The outside edge and 
top lip are polished. From the outer edge, the bezel angles down 
toward the dial, and this angled surface is brushed and engraved 
with a railroad-style seconds track that is attractive, but does 
not provide the split-seconds indications one might expect on a 
chronograph. 

The caseback, with sapphire display window, is attached to 
the case with eight screws. The engravings around the edge are 
well executed, and they tell us that the case is water resistant to 
100 meters. The caseback shape works with the curved lugs to 
provide an excellent fit on the wrist. 

Cartier’s press materials list this chronograph’s diameter as 
42 mm, which is what you get measuring the case from 12 to 6 
o’clock. In reality, the watch looks and wears larger. The thin 
bezel contributes to the “wears large” perception; however, the 
oversize pushers and crown guard contribute the most to the 
oversize effect. Include those elements inside the caliper’s jaws, 
and the watch’s diameter is about 46 mm. 

The bracelet’s craftsmanship matches the case. The milled 
links exhibit fine finishing on all surfaces. All edges are slightly 
rounded. Everything is put together with screws. The highly 
polished center links vary in size, creating a subtle effect on the 
steel bracelet, but a much more pronounced statement on the 
steel and gold version. Some enthusiasts may not like the fact 
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TEST 


Calibre de Cartier Chronograph 


The display back 
reveals a sea of waves. 


that the lugs are somewhat thicker than the bracelet’s attach¬ 
ment piece, so the lugs protrude slightly above the bracelet 
where it meets the case. 

The bi-fold clasp is also solid and well made, with a curve 
that hugs the wrist. The twin push-buttons that open the clasp 
are easy to access and do not push against the wrist. Half-links 
improve the sizing range, though the bracelet lacks a micro-ad¬ 
justment feature. The bracelet feels solid and well made, and its 
weight is appropriate for the case, so the watch stays put on the 
wrist. The overall fit and comfort are very good. 

THE SILVER OPALINE dial is protected by a domed sapphire 
crystal that has no anti-reflective coating. Like the dial’s perime¬ 
ter, the chronograph subdials are snailed and slightly sunken, 
and they are surrounded by beveled, polished silver rings. The 
subdial surrounds mimic the bezel’s slender, sloping surface, and 
they catch and reflect light, which adds life to the dial, but the 
reflections can make it difficult to read the elapsed time. 

The bi-compax layout features a 30-minute counter at 3 
o’clock and a 12-hour counter at 9 o’clock. The continuous sec¬ 
onds, located at 6 o’clock on the Calibre de Cartier model 
launched in 2010, are not carried over to the chronograph’s dis¬ 


play, though Cartier advised us that the small seconds mecha¬ 
nism remains present in the chronograph’s movement. It has 
been said that the primary function of the seconds hand is to in¬ 
dicate whether the watch is running. We would have appreciat¬ 
ed that instant cue during our test. As discussed below, those 
who desire visual signs of life will be happy to learn that the 
movement is designed to allow the chronograph seconds to run 
continuously without affecting timekeeping accuracy. We’ll see 
how well the design performs in the timekeeping tests. 

The semi-circular date is located at 6 o’clock, rather than the 
more traditional 3 o’clock position where it is found on the Cali¬ 
bre de Cartier automatic. The silver-bordered aperture displays 
three numerals. A small black triangle in the center calls out the 
date. The date is of the instant-change variety, though on our test 
watch, the disk began a barely discernible advance at about 11:15 
p.m., then jumped forward to the next date at midnight. The date 
also has what might be called a slow-motion, one-way quick-set 
feature. Some systems advance the date several digits with each 
turn of the crown. The Cartier system required a long turn of the 
crown (or two short turns) to advance the date by a single day, 
and the date can be advanced forward, but not back. The dial 
layout is nicely symmetrical, as long as you don’t consider the 
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hour markers. Bold, oversize Roman numerals mark the hours 
from 9 to 3 around the top of the dial, and broad stick markers 
from 4 to 8 on the lower portion of the dial. The oversize “XII” 
marker is especially extravagant, while the “X” hour marker in¬ 
corporates Cartier’s micro-writing anti-counterfeit feature, con¬ 
sisting of the name “Cartier” spelled out in tiny letters in one of 
the crosspieces of the “X.” 

The sword-shaped hour and minutes hands are black oxi¬ 
dized steel with a generous application of luminous material. 
The dial and hands offer good contrast and legibility during 
daylight hours, though both hands fall well short of their asso¬ 
ciated tracks. The hour hand in particular is quite short, though 
its diminutive size aids in reading the date around 6 o’clock, 
when a longer hand could interfere. The dial has no luminous 
markers, so reading the time at night is not an exercise in preci¬ 
sion. In our test, from a full charge, the hands glowed very 
brightly during the first hour, though the brightness declined 
considerably after two hours. The glow from the hands re¬ 
mained faint but legible after six hours, and after seven hours, 
the time could no longer be read. The chronograph cannot be 
read in the dark. 

Beneath the dial lies the in-house Caliber 1904-CH MC 
movement, and it’s not what you might think. Many a brand 
with an in-house automatic movement in its arsenal would sim¬ 
ply add a module to create its in-house chronograph. Cartier did 
not take that easy route. The automatic Caliber 1904-PS that 
debuted in 2010 was designed from the beginning to become an 
integrated chronograph. Cartier left space for the chronograph 
hands’ axes to pass through, including in the center of the move¬ 
ment. The Caliber 1904-CH chronograph mechanism is mount¬ 
ed on the barrel bridge (which is to say on the bridge side of the 
movement, not the dial side). The original movement was also 
developed to allow integration of the central vertical clutch in 
connection with the central seconds wheel. The chronograph 
mechanism adds 1.71 mm to the base movement’s 4-mm thick¬ 
ness, while the jewel count rises from 27 to 35, and the parts 
count from 227 to 269. 

The 1904-CH chronograph caliber carries over the base 
movement’s key features, one of which is twin, series-coupled 
mainspring barrels. The twin barrels were not designed to pro¬ 
vide an extended power reserve - the Calibre chronograph’s au¬ 
tonomy is a traditional 48 hours. Rather, the twin barrels are de¬ 
signed to provide greater chronometric stability as the main¬ 
springs wind down. To use an automotive analogy, Cartier is 
seeking a flat torque curve. The goal was to create a movement 
that keeps time equally well at both full and reduced states of 


The watch has an 
unmistakable 
Cartier look. 


THE MOVEMENT IS 
DESIGNED TO ALLOW THE 
CHRONOGRAPH SECONDS 
TO RUN CONTINUOUSLY 
WITHOUT AFFECTING 
TIMEKEEPING ACCURACY 
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TEST 

Calibre de Cartier Chronograph 


wind. Cartier also claims that movement durability is improved 
because the twin barrels turn at a faster rate while delivering less 
force. 

The twin mainsprings are wound by a bi-directional rotor 
mounted on ceramic ball bearings that improve longevity and 
eliminate the need for lubrication. In place of conventional re¬ 
verses, Cartier uses a V-shaped pawl that increases winding 
speed. 

Caliber 1904-CH incorporates three important chrono¬ 
graph features: a column wheel, a vertical clutch, and so-called 
“linear soft resetting.” The column wheel controls the chrono¬ 
graph’s start, stop and reset functions. Column-wheel fans ap¬ 
preciate the system’s difficulty and expense to manufacture, its 
smooth feel, and its aesthetics. Cartier created an aperture in the 
automatic winding bridge that allows the owner to view the 
switching mechanism in action. 

Cartier also uses a vertical clutch to connect the wheel train 
with the chronograph. Cartier chose this construction because it 
delivers more consistent power to the escapement. The vertical 
clutch uses fewer wheels and so saves power, reducing the 
“chronograph drag” that can significantly reduce the balance 
wheel’s amplitude when the chronograph is engaged, and so af¬ 
fect timekeeping. Cartier says the vertical clutch allows owners 
to leave the chronograph seconds running continuously without 
affecting the power reserve or the timekeeping accuracy. The 
vertical clutch also eliminates the stutter or jump often seen in 
lateral-coupled (meshing wheel) mechanisms when the chrono¬ 
graph is engaged. 

Cartier calls its final special feature “linear soft resetting.” In 
this construction, a single sliding bar is crafted with three fingers 
that act as hammers to reset the elapsed-time displays. “Soft re¬ 
setting” refers to the fact that the hammers are slightly flexible. 
Cartier says this improves the durability of the chronograph 
hands’ axes by softening the blows the hammers inflict with 
each use. Over time, these impacts can affect how the axes, and 
the wheels, rotate in their jewels. Cartier claims its design mini¬ 
mizes these effects. 

Viewed through the caseback, the movement presents a sea 
of waves, with both the winding rotor and its oversize bridge 
decorated with cotes de Geneve. The bottom plate, which is not 
visible, is circular-grained. The rotor is engraved with the 
Cartier name and with text indicating the caliber designation, its 
Swiss origin, and the jewel count. 

CALIBER 1904-CH 
INCORPORATES THREE 
7Mpo^ 

FEATURES: A COLUMN WHEEL, 

A . 

LINEAR SOFT RESETTING. 


scores y • 

CALIBRE DE CARTIER CHRONOGRAPH 


Bracelet and clasp (max. 10 points): 

In-house, well constructed, finely 
finished, solid operation. 9 

Operation (5): Date sets slowly in one 
direction; hour counter did not reset to 
zero. 3 

Case (10): Produced in-house, very well 
made and finished. 9 

Design (15): A distinctive look, instantly 
recognizable as a Cartier. 13 

Legibility (5): Good contrast but no split- 
seconds track or luminous material on 
the dial. 3 

Wearing comfort (10): The watch sits 
nicely on the wrist, but the bracelet lacks 
fine adjustment. 8 

Movement (20): An integrated manu¬ 
facture chronograph movement with 
desirable features and twin barrels. 17 

Rate results (10): Not the best accuracy, 
but very good chronometric stability. 8 

Overall value (15): A solid effort for a 
strong brand’s entry-level chronograph. 12 

TOTAL: 82 POINTS 

The movement’s architecture is designed to be robust and re¬ 
liable, not to maximize the owner’s viewing pleasure. The auto¬ 
matic winding bridge covers most of the movement, though, as 
noted, Cartier thoughtfully created an aperture to reveal the col¬ 
umn wheel. The screws are highly polished. The anglage and 
countersinks do not exhibit the high polish found on calibers in 
Cartier’s higher-priced Fine Watchmaking Collection. The 
movement uses a Glucydur balance wheel, Nivarox hairspring 
and Incabloc shock protection. The Etachron fine adjustment 
system takes the shape of the Cartier “C.” 

Caliber 1904-CH is not chronometer rated, and Cartier 
makes no claims about timekeeping accuracy, other than to say 
that the movement meets its internal standards, which it does 
not disclose. 

Our timing tests, on both the Witschi machine and on the 
wrist, largely confirmed Cartier’s claims regarding the benefits 
of its twin-barrel system. With the chronograph off at full wind, 
the average daily rate in all positions was +8.3 seconds. Engag¬ 
ing the chronograph improved the timekeeping, reducing the av¬ 
erage daily rate in all positions by 0.8 seconds to +7.5 seconds. 

On the wrist, with the chronograph running continuously, 
the Calibre de Cartier chronograph performed even better, gain¬ 
ing five seconds over 24 hours. (We did not test the watch on the 
wrist with the chronograph off because the lack of a continuous 
seconds hand made it impossible to determine precise results.) 
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To test Cartier’s claim about improved performance at low¬ 
er states of wind, we also tested the watch on the Witschi ma¬ 
chine after it had run for 24 hours, depleting 50 percent of its 
power reserve. The Calibre chronograph’s average daily rate 
slowed slightly, making it a better timekeeper, and engaging the 
chronograph had zero effect on the average daily rate, which 
was +7.7 seconds with the chronograph both off and on. 

Other brands offer integrated, manufacture chronographs 
for less money, but they do not carry the Cartier brand cachet 
and most do not offer its double-barreled advantages. If you’re 
looking for a technical tool watch that lets you read split-second 
elapsed times with ease, the Calibre de Cartier chronograph will 
not suit your needs. If you’re interested in an elegant statement 
from a design leader and haute horlogerie powerhouse, the Cal¬ 
ibre de Cartier chronograph may be for you. O 



Scan here to read a 2010 WatchTime article 
on Cartier's movement-making operations 

http://www.watchtime.com/?p=29018 



Below: Cartier’s linear 
soft resetting system 



Look closely and 
you’ll see the column 
wheel peeking through 
the automatic 
winding plate. 
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“I had a phenomenal time. 
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“Great watches, 
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Michele Sofisti is out to cure what’s 
been ailing Girard-Perregaux. 



PROFILE 

Girard-Perregaux 



hat’s wrong with Girard-Perregaux? The brand has impeccable 
high-horology credentials. Its watches are handsome and ele¬ 
gant: a match for those of its high-end rivals. And it has an in¬ 
teresting, sometimes rich history. 

So why has the brand been chugging along in low gear for so 
long? 

Michele Sofisti’s first task, when he took over as CEO of 
G-P’s parent, the Sowind Group, was to find out. Sofisti, a for¬ 
mer Omega president with 18 years’ experience in the watch in¬ 
dustry (see “Renaissance Man” sidebar), became CEO in Au¬ 
gust of 2011, when the giant French luxury-goods conglomerate 
PPR bought a controlling interest in Sowind. He filled the shoes 
of Luigi “Gino” Macaluso, who bought G-P in 1992 and led it 
until his death in October 2010. Sofisti already held the post of 
CEO of the watch and jewelry operations of Gucci, PPR’s 
biggest brand, a position he still holds today. 

He has now diagnosed the brand’s problems and imple¬ 
mented a cure. He believes the brand suffered from a weak iden¬ 
tity and a range of watches that was too large and confusing. 
His remedy is, in effect, a new G-P: slimmed down, updated, 
with more readily recognizable models. At the same time, he 
took steps to keep the brand’s technical prowess front and cen¬ 
ter: he hired the flamboyant wizard-watchmaker Dominique 
Loiseau to design complicated, gee-whiz watches for the brand, 
and to serve as the public face of G-P’s high-horology 
bona fides. 



Sofisti has also overhauled G-P’s smaller sister brand under 
the Sowind umbrella, JeanRichard, which he says suffered from 
the same problems that plagued G-P. (Sowind’s other operations 
are its movement-manufacturing facility - it makes movements 
not just for itself but for other luxury brands - and its private- 
label-watch branch, which makes watches for the Ermenegildo 
Zegna and Bottega Veneta brands.) 

WatchTime met with Sofisti at G-P’s headquarters in La 
Chaux-de-Fonds while he was putting the finishing touches on 
the remade G-P, which he unveiled at Baselworld in April. 
Here’s what he told us about how he’s changing G-P and why. 

JOB NUMBER ONE, he says, was to whittle down the number 
of G-P collections. There were a whopping 11 of them. Now 
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Hawk dive 
watches have 
crowns at 4 o’clock, 
as did the Sea Hawk 
models. 


The Big Date Moon 
Phases from the 
new Traveller 
collection 


The first watch 
containing G-P’s 
constant-force 
escapement 


there are five, with a sixth, and final one, due out next year. The 
collections themselves were too large, Sofisti believed, so he cut 
the number of models, too. There are now 65 percent fewer 
models and variations on those models than there were when he 
took over. 

Two of the collections are entirely new, but make use of de¬ 
sign elements from old ones. The first is the Hawk collection, 
which will be the brand’s only sports collection, and contains 
both divers’ models and chronographs. “It’s basically the result 
of looking at all the sports watches and trying to fuse them into 
a Girard-Perregaux sports-watch look,” Sofisti says. The Hawk 
(whose name is derived from the now-defunct G-P Sea Hawk 
collection) has the octagonal shape of the Laureato, one of G-P’s 
best-known models. It also has elements of the old Sea Hawk, 


including, in the Hawk diver models, its most distinctive fea¬ 
ture, a crown at 4 o’clock. But most important of all, it now has 
its own look, thanks mostly to the new, angular case, which will 
be common to all Hawk models. “The angles of the case create a 
shape that is quite distinctive,” says Sofisti. The movements are 
based on G-P’s in-house, workhorse GP 3300 automatic caliber. 

The second new collection is the Traveller, which, like the 
Hawk, consists of two families. The first, the Big Date Moon 
Phases, has some unusual technical features. One of the two 
disks used for its big-date display is transparent and extremely 
thin - the thickness of a sheet of paper. This eliminates the visible 
dividing line between the two date digits. Another unusual fea¬ 
ture is the moon-phase display, which is directly connected to the 
barrel rather than to the wheel train, as on standard moon-phase 
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Watchmaker Dominique Loiseau is G-P’s high- 
complications specialist. 



The G-P factory in La Chaux-de-Fonds 


watches. The display hence moves continuously rather than in 
small jumps. It is a “high-precision” moon-phase, meaning that 
it will be off by just one day in 122 years. 

The other Traveller family is a revamped version of the 
WW.TC group of world-time watches (the initials in the name 
stand for “world-wide time control”). Like them, the new 
group, called the Traveller WW.TC, features a rotating city ring 
for reading the time in 24 time zones (the ring’s setting mecha¬ 
nism has been changed, though, and is now controlled via the 
crown at 3 o’clock rather than through a separate crown at 9 
o’clock). Like many of the old WW.TC watches, the new ones 
have chronograph functions. And, like the Hawk collection 
movements, those used in the Traveller collection are based on 
the GP 3300. 

Watches in both the Hawk and the Traveller collections will 
be larger - 44 mm - than any of the brand’s former models. 



Assembling watches in the G-P workshop 


“G-P watches were smaller than some regions, like America and 
Western Europe, require,” Sofisti says. 

The cases in both collections provide another benefit, Sofisti 
points out: because of their construction, they enable G-P’s de¬ 
signers to incorporate different materials - a ceramic bezel, say, 
and titanium case - in the same watch. 

Sofisti retained three of the old G-P collections: the Vintage 
1945, which features rectangular cases, the 1966, consisting of 
round models, and the Cat’s Eye, a women’s-watch collection 
featuring oval cases. The sixth collection, now in the works, will 
also be for women. 

The collections will each have a set of distinguishing fea¬ 
tures. “For each there is a clear code. For us this is fundamen¬ 
tal,” Sofisti says. In the past, a particular style of hands or in¬ 
dexes, for instance, was used pell-mell across many collections 
and blurred the lines between them. 

The new line-up will also incorporate a smaller number of 
different calibers, Sofisti says. “There was a lot of difficulty here 
in the manufacture because we have a huge selection of calibers. 
Maybe that’s not so smart when we can concentrate on a few of 
them and do better executions,” he says. 

“If you look at a recap of the whole [revamping], it’s ‘Get 
simple,’ and that means make something everyone can under¬ 
stand and, on the production side, get something we can pro¬ 
duce with high quality, efficiency and also a little bit of volume,” 
Sofisti says. 

HE EVEN WANTS to simplify the brand’s complications. From 
now on, all the complicated, high-horology models, including its 
well-known chiming watches (G-P is among the few brands that 
makes its own chiming mechanisms) will be housed in round cas¬ 
es, rather than a mix of various shapes, as before. This will make 
the high-horology segment of the brand as distinctive and easy to 
understand as the other collections, Sofisti says. 
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Girard-Perregaux F]LE 



Renaissance 

Man 


Michele Sofisti, the man PPR tapped to revive its Girard-Perregaux 
and JeanRichard brands, is a dyed-in-the-wool watch guy, no 
doubt. With nearly two decades of watch industry experience 
behind him, he is CEO not only of GP and JR, but of the watch 
division of Gucci, PPR’s flagship brand. But unlike many of his CEO 
peers, there is more to Sofisti than tick-tocks. The Bormio, Italy- 
born Sofisti is something of a Renaissance man, with interests 
and achievements in the arts and sciences as well as the 
commercial world. 

For starters, Sofisti is a trained geologist. He holds a Ph.D. in 
geology from Italy’s University of Parma. Geology was his first 
career; he worked in the field from 1981 to 1987. 


Sofisti the scientist also has an artistic side. He is an accom¬ 
plished photographer. “My passion for photography began while 
studying geology at the university,” he writes in the introduction 
to “Logbook,” a book of his photographs published in 2007. He 
has had exhibitions of his photographic work all over the world: in 
Shanghai, Frankfurt, Basel, Rome, Naples, and more. (You can see 
examples of his work at michelesofisti.com.) 

SOFISTI HOLDS A PH.D. IN 
GEOLOGY. HIS PHOTOGRAPHY 
HAS BEEN EXHIBITED 
AROUND THE WORLD. 


Sofisti’s career in commerce started in 1988, when he joined 
the marketing and sales department of Ferrari International in 
Modena, Italy. He moved up the Ferrari ladder, heading the 
German and then the Italian market. The turning point of his pro¬ 
fessional life came in 1995, when Jean-Claude Biver brought him 
to the Swatch Group as Omega’s vice president of sales for Europe 
and South America. Sofisti became part of the team that brought 
Omega out of the two-decade-long, quartz-crisis-induced wilder¬ 
ness period. They did it on the strength of bold new products and 
even bolder new marketing focusing on high-profile personalities 
like James Bond, Michael Schumacher and Cindy Crawford. Within 
two years Sofisti was president of Omega worldwide. 

He moved to LVMH briefly at the end of the 1990s, as president 
of Fred Jewelers and Christian Dior watches. But the Swatch Group 
brought him back in 2000 as global president of the Swatch 
brand, a position he held for five years. 

In 2005, he left the Swatch Group to launch his own consulting 
company, Sofos Management, working on marketing projects with 
international brands. In 2009, the Gucci Group hired Sofisti to 
work on repositioning the Gucci watch business. The next year he 
was named CEO of Gucci Group watches. 

When PPR acquired the majority of the late Gino Macaluso’s 
Sowind Group, it turned to its Renaissance man to turn it around. 

-JOE THOMPSON 
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WHY HAS THIS HIGH- 
HOROLOGY BRAND 
BEEN CHUGGING 
ALONG IN LOW 
GEAR FOR SO LONG? 




The Tourbillon with 
Three Gold Bridges is a 
hallmark of the brand. 
This example is from 1889. 


G-P’s best-known complication, and for many watch 
cognoscenti the hallmark of the brand, is the Tourbillon with 
Three Gold Bridges, which debuted as a pocketwatch in the 
1860s and has been translated into many wristwatch models. 

Too many, according to Sofisti. “If you ask people to 
name a Girard-Perregaux, everyone says, The Three 
Bridges,’ but they can’t recall an image of it. It was used 
in all kinds of cases: square, tonneau and round. Each is 
a beautiful piece, but at the same time we completely 
lost the focus,” he says. The Three Bridges is now a 
round watch, period. 

Most future high complications will be designed by 
Loiseau, the celebrated maker of such mechanical wonders 
as Blancpain’s 1735, launched in 1991, and Omega’s 
so-called “Sand” tourbillon watches of 1985 (they 
got their nickname from the texture of their di 
als). Sofisti knew Loiseau from their Omega 
days and called upon him to strengthen the 
brand’s identity as a complications special 
ist and to give it a reliable and exclusive 
source of new ideas. Loiseau has his own 
company, Atelier Loiseau, which will con¬ 
tinue to make a super-complicated watch 
of Loiseau’s own design called the lf4 


Grande Sonnerie, which has nearly 1,000 components. (Loiseau 
named it after an opening chess move invented by the 19th-cen¬ 
tury chess expert Henry Edward Bird. “Loiseau” is Lrench for 
“the bird.”) He will not, however, design watches for any oth¬ 
er watch brand. 

At Baselworld in late April he was scheduled to un¬ 
veil the fruit of a major project for G-P: a highly com¬ 
plicated piece that will serve as a source of ideas for fu¬ 
ture G-P watches. (The watch was not available to 
view or photograph as of WT’s March deadline.) 

“The concept was to start with a caliber that con¬ 
tains a lot of complications, and from this you make a se¬ 
ries of watches using some of these complications,” Loiseau 
says, speaking through a translator. “It’s the same idea as 
with haute couture. You create an extraordinary dress, 
and then use different aspects of it to make pret a 
porter. The series will start in 2014 and will run 
for seven to 10 years.” The first, “master” 
watch, will have a minute repeater, a foudroy- 
ante seconds hand, and other features undis¬ 
closed as of press time. 

G-P will introduce another high-horology 
watch this spring, one that predates 
Loiseau’s hook-up with the brand. It’s the 
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WHiUi? 



This 1966 minute repeater with 
annual calendar and equation of 
time came out in December. 


The gold bridge in the 1966 
Tourbillon with Gold Bridge 
was inspired by the famous 
Tourbillon with Three 
Gold Bridges. 
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first watch to contain 
G-P’s constant-force 
escapement, unveiled 
in 2008. G-P had 
some difficulty figur¬ 
ing out how to pro¬ 
vide enough power to 
the movement, but re¬ 
solved the problem 
and is now ready with 
the watch, which has a 
hearty seven-day power re¬ 
serve. The regulator is a 
blade made out of silicon that 
accumulates energy, then releases 
it, as it buckles alternately on one side 
and then the other, delivering impulses to the 
balance. The point of the invention is to deliver a steady flow of 
power throughout the seven days so that the watch will not be¬ 
come less precise as it runs out of energy. 

The escapement will be used in just a few pieces at first, in 
Vintage 1945 and 1966 cases, but eventually will be used in a 
wider range of models. “It will be part of the regular collec¬ 
tion,” Sofisti says. 


Bruno Grande oversees the 
JeanRichard brand. 


SOFISTI’S OVERHAUL of JeanRichard was as drastic as that of 
Girard-Perregaux. Since it was launched in the 1990s, the brand 
has had different incarnations and even different names: 
“Daniel JeanRichard” and “Jean Richard” were both precur¬ 


sors to the current “JeanRichard.” The collection was a mish¬ 
mash of various designs. In short, it was plagued by the same 
fuzzy image that hobbled G-P, Sofisti says. “JeanRichard had a 
tourbillon, a square, round models, rectangles, everything,” 
Sofisti says. “This has diluted the message.” 

He decided to treat JeanRichard as an entirely new brand. 
“We’re starting from scratch, with a new positioning,” he says. 
To oversee JeanRichard’s operations, he hired Bruno Grande, an 
industry veteran with whom Sofisti had worked at the Swatch 
Group. The brand now consists of four distinct families, Aqua- 
scope, Terrascope, Aeroscope and 1681. All have outdoorsy, 
sporty themes and cushion-shaped cases. (The 1681 also has 
some round models. Its name refers to the year that Daniel Jean¬ 
Richard, considered to be the father of watchmaking in the 
Swiss Jura Mountains, made his first watch.) “Each has its own 
character, its own hands, indexes, and whatever else we can use 
to define it,” Sofisti says. 

The brand had another problem: its prices were way too 
high. “They started at about 6,000 Swiss francs,” he says. “This 

JEANRICHARD WAS 
PLAGUED BY THE SAME 
FUZZY IMAGE 
THAT HOBBLED 
GIRARD-PERRE GA UX. 
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A gold model with 
in-house movement 
from JeanRichard’s 
new 1681 
collection 


gave the brand no real possibility of development in terms of 
distribution.” 

The new JeanRichard starts at $2,900. The less expensive 
models contain ETA movements; the top-of-the-line ones are 
powered by in-house movements based on the JR 1000 move¬ 
ment that was introduced in 2004. As with G-P, the watch cases 
are designed so that different materials can be juxtaposed. All¬ 
gold models with in-house movements will go as high as 
$21,400. 

Sofisti believes that his makeover of JeanRichard gives the 
brand an identity it didn’t have before, and the company will 
trumpet that new theme. “It’s important to tell people very 
loudly what JeanRichard is, because nobody knows it. We need 
to focus on something, so here is a statement.” 

To help get word out about the new JeanRichard and the 
new G-P, Sofisti will be taking advantage of their new parent’s 
deep pockets. PPR is a $12.6-billion conglomerate with interests 
in retailing and, increasingly, in luxury brands. It entered the 
luxury business in 1999 by buying a stake in Gucci (it acquired 
the company in its entirety in 2004) and since then has built a 
stable of luxury names that includes Yves Saint Laurent, 
Alexander McQueen, Boucheron, Stella McCartney, Bottega 
Veneta and others. It is the third-largest luxury-goods company 
in the world, after LVMH and the Richemont Group. 

Thanks to PPR, Sowind has money not just for developing 
new products but for promoting them. Sofisti has embarked on 
several new marketing and public relations campaigns, includ¬ 
ing one called The New Faces of Tradition. In it, a group of 
young G-P watchmakers, accompanied by Loiseau, tours the 
world demonstrating their skills and being photographed at the 
bench in unlikely but celebrated locations: in Grand Central 
Terminal in New York, at the Forbidden City in Beijing, in front 
of the Eiffel Tower in Paris, and so forth. 


PPR acquired control of Sowind in two stages. In 2008, 
when Gino Macaluso needed financial support for the compa¬ 
ny, PPR bought a 23-percent share. Then, in 2011, after 
Macaluso’s death, PPR increased its stake to 50.1 percent. The 
remaining shares stayed in the hands of the Macaluso family, 
which still has a minority interest in Sowind. Gino Macaluso’s 
sons, Stefano and Massimo, and his wife, Monica, are all in¬ 
volved in the company. 

PPR’s stake in watches is relatively small: five percent of its 
total revenue comes from them. Most of these are Gucci watch¬ 
es. (PPR sold its Bedat watch brand, which was under the Guc¬ 
ci umbrella, in 2009.) 

As the sole luxury watch brands in PPR, G-P and Jean¬ 
Richard don’t benefit from synergies with other brands, Sofisti 
admits, but they benefit mightily in other ways. “For Sowind to 
be part of the group gives security to our suppliers because they 
know we have very solid shoulders. At the same time, distribu¬ 
tors and retailers know we will be there for a long time.” 

In buying Sowind, Sofisti says, PPR CEO Frangois-Henri 
Pinault was not looking for a big brand, but a brand with big 
potential. “Mr. Pinault wants to make brands grow,” Sofisti 
says. Will those brands one day include other luxury watch 
brands? Some observers think so. O 



Scan here to learn more about G-P’s new Hawk 
collection. 

http://www.watchtime.com/?p=25880 
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A look at 14 watches that loom 
large in Girard-Perregaux’s history 



BY GISBERT BRUNNER 








MILESTONES 

Girard-Perregaux 


1860s 

Tourbillon with 
Three Gold Bridges 

Girard-Perregaux’s most famous watch is the Tourbillon with 
Three Gold Bridges. Its distinctive design, featuring three par¬ 
allel, arrow-shaped bridges, survives to this day in the brand’s 
wristwatches. The first Tourbillon with Three Gold Bridges 
was made in the 1860s. In 1867, Girard-Perregaux founder 
Constant Girard won a gold medal for a Three Gold Bridges 
model at the Universal Exhibition in Paris. On March 25, 
1884, Girard-Perregaux received a patent for the bridges’ 
arrangement on the plate. One of the most unusual Three 
Bridges models is La Esmeralda (see below). This savonnette 
pocketwatch, which has an artistically decorated gold case, 
won a prize in the Universal Exhibition in Paris in 1889. It 
has a one-minute tourbillon, a compensating balance with 16 
screws, a golden escape wheel and a detent escapement with 
lever. The watch was named after the luxury-goods store in 
Mexico that sold the watch. La Esmeralda was later owned 
by the Mexican president Porfirio Diaz (1830-1915). Girard- 
Perregaux purchased the watch for its collection in the 1960s. 




1 t vr 

1880 

First Series-Produced 
Wristwatch 


At the Berlin industrial exhibition in 1879, Girard-Perregaux 
displayed several of its more technically inventive watches. 
They caught the eye of Kaiser Wilhelm I, who asked Girard- 
Perregaux to make another innovative watch: one that offi¬ 
cers in his navy could strap to their wrists so they would not 
need to go digging in their pockets to tell the time. Wilhelm 
liked the prototype, and in 1880 placed an order with Girard- 
Perregaux for 2,000 of what were probably the world’s first 
series-produced wristwatches. They had 13-ligne, hand- 
wound movements and metal grilles to protect their crystals. 
Encouraged by the big order, Girard-Perregaux tried to sell 
men’s wristwatches in the United States, but found that men 
here were not yet ready to adopt them. 



1940 

Loga 

The Loga, launched in 1940, oper¬ 
ated like a slide rule, with two loga¬ 
rithmically calibrated scales that 
could be used to quickly multiply, 
divide and perform other mathe¬ 
matical operations. Calculations 
were performed by rotating the 
knurled bezel. The watch, made of 
steel, contained the 13-ligne, hand- 
wound Caliber 200. The Fabrique 
d’Horlogerie de Fontainemelon 
(FHF) supplied its ebauche. 



Mimorex 

Early wristwatches suffered two Achilles’ 
heels. First, they were ill-equipped to cope 
with dust and moisture. Second, even a 
relatively gentle blow was likely to shatter 
their glass crystals. Around 1930, Girard- 
Perregaux began selling men’s wrist- 
watches designed to address these prob¬ 
lems. They had rectangular cases and dig¬ 
ital displays for the hours, minutes and 
seconds in little apertures cut into the met¬ 
al watch faces. Most of these watches 
bore the name “MIMO,” for “Manufac¬ 
ture Internationale de Montres Or,” the 
company that had recently acquired the 
then-dormant Girard-Perregaux brand. In 
1933, MIMO brought out a women’s 
model called the Mimorex (see above), 
which had a reversible case. On one side, 
the watch had an analog face, which the 
wearer would turn outward for dressy oc¬ 
casions; the other side was digital, like the 
men’s models, and was designed for wear 
during sports. The watch had a specially 
designed hand-wound baguette move¬ 
ment, the provenance of which even 
Girard-Perregaux no longer knows. 



Gyromatic HF 

In 1965, Girard-Perregaux launched the 
world’s first self-winding caliber with a 
frequency of 36,000 vph, the Gyromatic 
HF (“HF” stands for “high frequency”). 
There were two versions: the 31.7 HF, 
which had a direct center-mounted sec¬ 
onds hand, and the 32.7 HF (shown here), 
which had a date window. The next year, 
the Neuchatel Observatory awarded its 
Centenary Prize to Girard-Perregaux for 
its caliber. In 1967, 73 percent of the ob¬ 
servatory’s chronometer certificates were 
issued to these movements. In addition to 
its fast-beat balance, the watch had an¬ 
other important innovation: a self-wind¬ 
ing subassembly that featured two so- 
called “gyrotrons” that replaced the click 
wheels used in traditional self-winding 
systems. (Their purpose is to convert the 
winding rotor’s back-and-forth motions 
into unidirectional motion that winds the 
barrel.) The gyrotrons were more com¬ 
pact than click wheels and they made for 
slimmer watches. The first watch to incor¬ 
porate the new winding system was called 
the Gyromatic and it came out in 1956. 
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1976 

Casquette 

Luxury analog quartz watches were selling so 
well for Girard-Perregaux in the mid-1970s that 
the company decided to try its hand at a luxury 
digital watch with the Casquette. G-P took its 
inspiration from Hamilton’s Pulsar watch, 
launched in 1972, a high-priced LED (light- 
emitting diode) watch that lit up to tell the time 
when the wearer pushed a button. The 
Casquette case, made of steel and a type of plas¬ 
tic called Makrolon, was shaped so that the time 
display - the smallest four-digit LED display 
then in existence - was vertical (the designers 
had drivers in mind). The watch contained 
Caliber 396, which measured 25.9 by 25.6 by 
7.3 mm and required two batteries. The first 
push of the button, on the right-hand side of the 
case, activated the hours and minutes display, a 
second push activated the day and date, and a 
third the seconds. Another button on the left- 
hand side of the case could be pressed to adjust 
the displays. 



GtWAliU I»fc Wtt GAIA 


GP Quartz 

Quartz watches have a frequency of 32,768 hertz: exceptions 
to this rule are as rare as hen’s teeth. The GP Quartz watch, 
which was unveiled in 1971 and launched officially at the 
Basel fair the next year, was the first watch to incorporate a 
quartz crystal with that frequency. The watch had been five 
years in the making. The Swiss watch industry started devel¬ 
oping quartz-controlled calibers for wristwatches in the early 
1960s, setting up a collective research laboratory called the 
Centre Electronique Horloger SA (CEH) to do so. Girard- 
Perregaux did not join that effort, but instead decided to go it 
alone. In 1966, G-P CEO Charles Virchaux asked the young 
engineer Georges Vuffray to collaborate with a handful of 
G-P colleagues to develop Caliber GP350 in one of the 
brand’s own laboratories. That year, the CEH came out with 
the first prototype of its quartz movement, the Beta 1, which 
had a frequency of 8,192 hertz. That frequency remained the 
industry norm for four years, until G-P introduced its move¬ 
ment, whose quartz crystal oscillated four times as fast. The 
dial of the watch pays homage to the electronics inside: it 
bears a design resembling an integrated circuit. 
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After a foray into digital watches in the 1970s, Girard- 
Perregaux turned back to analog ones, bringing out multi¬ 
function quartz models designed to be as simple and user- 
friendly as possible, with all the functions set via the crown 
and only the briefest operating instructions necessary. The 
crowning moment of this phase arrived in 1986, when 
G-P unveiled the Equation Espace Perpetuelle, which had 
perpetual calendar, leap-year and moon-phase displays. 
Equipped with Caliber 738, the watch had a running 
autonomy of four to five years so that the wearer seldom 
needed to reset its calendar functions. 


1986 

Equation Espace 
Perpetuelle 
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Divers Watch ►► a 
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1994 

Caliber Family 3000 

Under the direction of its new owner and CEO, Luigi “Gino” 
Macaluso, Girard-Perregaux in 1994 returned to the ranks of 
manufacturers of self-winding mechanical movements with 
the launch of the 3000 family of calibers. After approximate¬ 
ly two years of developmental work, caliber family 3000 had 
matured to the point where it was ready for serial manufac¬ 
turing. The basic caliber (3000) numbered among the 
slimmest of its kind: it was 23.9 mm in diameter and a mere 
2.98 mm thick, yet nevertheless included a jumping-date dis¬ 
play with rapid-reset mechanism. The construction could 
support either a center-mounted sweep seconds hand or small 
seconds subdial. The movement had a frequency of 28,800 
vph, 27 jewels and a unidirectionally winding, ball-borne ro¬ 
tor. Caliber 3100 (see above) was derived from it. The main 
difference between the two calibers was the larger diameter of 
the 3100: 26.2 mm. One welcome result of this enlargement 
was a power reserve of at least 50 hours. 


1999 

Scuderia 
1929 -1999 

Girard-Perregaux marked the 70th birthday of Ferrari’s 
Scuderia Ferrari by launching the Scuderia 1929-1999, a 
split-seconds chronograph produced in a limited series of 750 
watches in various cases. (G-P had the license to make Ferrari 
watches at the time.) The watch could measure elapsed inter¬ 
vals to the eighth of a second and precisely display the result 
on its dial. This was accomplished via its seconde foudroy- 
ante (“lightning seconds”) display at 9 o’clock. Such subdials 
had been used in 19th-century pocketwatches but never be¬ 
fore in a wristwatch. When the chronograph was switched 
on, the hand in the subdial began to rotate once per second; 
when the chronograph was stopped, the hand’s tip came to 
rest pointing to one of eight fractions of a second. Automatic 
Caliber GP8020 had a second barrel to provide the seconde 
foudroyante with six hours of running autonomy. The ordi¬ 
nary movement had a 40-hour power reserve. 
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2001 

Opera Two 

Girard-Perregaux’s Opera Two is the 
epitome of complexity, with a perpetual 
calendar, tourbillon and Westminster car¬ 
illon. Pushing the slide on the left side of 
the case, then releasing it, triggers West¬ 
minster chimes to sequentially ring the 
hours, quarter hours and minutes. Four 
hammers striking four gongs announce 
the quarter hours. Three of the four are 
always visible through an aperture in the 
dial. The fourth hammer comes into view 
only when minutes are being chimed. 


2003 

Opera Three 

The brand added to its choir of audible watches in 2003 
when it introduced the Opera Three, the first wristwatch that 
plays music. Its musical mechanism is just like that in a music 
box: a metal cylinder bearing some 150 pins rotates, and as 
it does so the pins strike tiny tongues of metal and produce 
the desired notes. The watch can play two melodies, one from 
Mozart’s “A Little Night Music” and the other from 
Tchaikovsky’s “Swan Lake.” The wearer chooses which tune 
he wants to hear via a button on the side of the case and his 
selection is shown on an indicator at 11 o’clock. The music 
plays on demand or, if the wearer so desires, automatically 
every hour. The power reserve for the music mechanism sits 
at 1 o’clock. The watch contains the hand-wound Caliber 
GP950, which has 50 hours of running autonomy. 
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2005 

Sea Hawk II 
Pro 


As partner of the BMW-Oracle team 
in the competition for the 32nd Amer¬ 
ica’s Cup, Girard-Perregaux brought 
out a divers’ watch more water resist¬ 
ant than any it had made before. The 
titanium case of the Sea Hawk II Pro 
could withstand 3,000 meters’ worth 
of water pressure. It had two helium 
valves. The uncommonly hard and ro¬ 
bust housing shielded a hand-wound, 
flying tourbillon movement with a 
power reserve of 110 hours. The 
watch had a carbon-fiber dial, impos- 
sible-to-overlook luminous hands and 
a rotating divers’ bezel. 


2007 

Vintage 1945 

Jackpot 

Tourbillon 


Despite its connection with one-armed 
bandits, this watch is a work of high 
horology. It has both a tourbillon and 
an intricate mechanism that mimics a 
slot machine. When the wearer pulls a 
lever on the right side of the case, three 
rollers are set in motion. Each roller 
bears five symbols around its circum¬ 
ference: spade, heart, club, horseshoe 
and bell. Like their larger counterparts 
in gambling casinos, the rollers se¬ 
quentially stop in a random series. A 
little hammer strikes a gong to create a 
mellifluous sound. The three rollers 
can create a total of 125 different 
combinations of symbols. The entire 
device occupies a surface measuring 
just 32.6 by 38.6 mm. The watch con¬ 
tains Caliber GPFAY08 Jackpot, which 
has a power reserve of four days. 
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+ Iconic movement 
+ Visual “wow” factor 
+ Good rate results 


Cons 

- Rather expensive 

- Crown a bit 
awkward to use 
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Corum’s Golden Bridge 
has only two hands, so 
what’s the complication ? 
The movement itself. 


BY MIKE 


PHOTOS BY ROBERT ATI 


TEST 

Corum Golden Bridge 



A famous drawing 
in a watchmaking 
textbook inspired 
the movement. 


f you have ever looked at a watchmaking 
textbook, you have probably seen a 
drawing of a simple movement with the 
major components arranged in a straight 
line, from the mainspring barrel at one 
end through the wheel train to the 
escapement and balance wheel at the 
other. This drawing inspired Vincent 
Calabrese to design the linear movement 
we know today as the Golden Bridge. 
His goal was simple - to create a real 
world analog of the drawing that had 
educated and inspired generations of 
watchmakers. 

Calabrese completed a working pro¬ 
totype in 1977. Though the concept of an 
in-line movement may appear to be sim¬ 
ple, the execution was anything but. One 
major problem was where to put the 
winding and time-setting components. In 
a round movement with the crown at 3 
o’clock, there is plenty of room for the 
crown wheel, sliding pinion, and return 
spring, among other parts. Calabrese had 
much less space to work with, forcing 
him to redesign the winding and setting 
mechanisms. He solved the problem by 
eliminating many of the traditional com¬ 
ponents. The solution earned him a 
patent, and his prototype movement won 
a gold medal at the 1977 International 
Exhibition of Inventions in Geneva. 
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SPECS 

CORUM GOLDEN BRIDGE 


Fresh from this success, he set out to 
find manufacturers interested in produc¬ 
ing the watch. The first two he ap¬ 
proached politely declined. Then he met 
Rene Bannwart, who had worked at Patek 
Philippe and Omega before founding 
Corum in 1955 with his uncle, Gaston 
Ries. Bannwart immediately saw the po¬ 
tential for Calabrese’s design, and in a 
matter of hours, the two men struck a 
deal. 

Bannwart set about acquiring the ma¬ 
chines and know-how needed to realize his 
dream. The first Golden Bridge wristwatch 
was presented on Sept. 25,1980, at the In¬ 
ternational Museum of Horology in 
Corum’s home town of La Chaux-de- 
Fonds. 

The early movements were exquisite to 
behold, but they were delicate. The gold 
bridges were soft and thin, and the torque 
generated by the in-line construction 
caused them to flex, leading to reliability 
issues. Between 2005 and 2007, Corum 
reengineered the movement, with help 
from Laurent Besse and his firm Les Arti- 


Multiple crystals offer 
rarely seen views. 


sans Horlogers. The crown was relocated 
from the back of the watch to the current 
6 o’clock position. The plate and bridges 
were strengthened, making the movement 
sufficiently robust for daily wear. In 2011, 
Corum acquired Besse’s firm, topping bids 
from several competitors to secure a trove 
of technical know-how. 

The Golden Bridge underwent another 
evolution, this one driven by the market. 
Early models featured cases that were es¬ 
sentially transparent boxes, designed to al¬ 
low the movement to be appreciated from 
every angle. In use, however, the move¬ 
ment was silhouetted against the owner’s 
wrist, which generated some negative 
feedback. Corum responded and began 
offering models with dials. 

Today, the Golden Bridge is instantly 
recognizable, and many would say that 
the simplest versions, like our manual- 
wind test watch, have no complications. 
Corum, and Calabrese, would disagree. 
In their view, the movement’s unique con¬ 
struction constitutes a complication, and 
one not easily executed. Calabrese once 
said, “Simplicity is the hardest thing of all 
to achieve.” 


Manufacturer: Montres Corum Sari, Rue 
du Petit-Chateau 1, 2300 La Chaux-de- 
Fonds 

Reference number: 113.150.59/o66l 
FN01 

Functions: Hours, minutes 

Movement: Caliber C0113, in-line 
baguette design; manual wind; 28,800 vph; 
19 jewels; screwed variable inertia balance; 
Incabloc shock protection; Nivarox 
hairspring; power reserve = 40 hours; 
dimensions = 33 mm x 11 mm x 5 mm 

Case: 18k white gold with curved back, 
four curved sapphire crystals, caseback 
secured with four screws; water resistant 
to 30 meters 

Strap and clasp: Black crocodile with 18k 
white-gold tang buckle 

Rate results: 

(Deviations in seconds per 24 hours) 


Dial up +4.4 

Dial down +5.4 

Crown up +8.0 

Crown down +1.3 

Crown left - 6.3 

Crown right +10.4 

Greatest deviation of rate 10.7 

Average deviation +4.8 

Average amplitude: 

Fiat positions 326.5° 

Hanging positions 291.5° 


Dimensions: Length = 52 mm, 
width = 34 mm, height = 10.9 mm; 
weight = 105 grams 
Variations: With no diai ($39,500); with 
white-gold bracelet ($62,400); with no 
dial on white-gold bracelet ($61,000) 

Price: $ 40,966 

Timing tests performed 
by Wempe Jewelers, New York City 
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TEST 

Corum Golden Bridge 


YOUR BRAIN 
MIGHT5HOL77: 
“THE CROWN 

. SmS^NG/” 


Our test watch was a limited-edition 
model in 18k white gold. This model has 
a distinctive tonneau shape measuring 51 
mm long, 34 mm wide, and 10.9 mm 
thick. The case is highly polished every¬ 
where except the back, where a brushed 
finish helps hide scratches. 

The case looks thoroughly modern, 
and it carries forward the original “glass 
box” concept, in modified form. Both 
sides of the case incorporate large, curved 
sapphire crystals that offer fascinating, 
rarely seen views of the movement. Seen 
from the top and sides, the case has an ar¬ 
chitectural quality that recalls Philip 
Johnson’s famous glass house in New 
Canaan, Connecticut. 



Turn the watch over, and you’re pre¬ 
sented with another gently curved crystal, 
shaped to follow the contours of the 
movement it reveals. Even with four 
curved crystals and a curved caseback 
held in place by four screws, the decided¬ 
ly dressy Golden Bridge offers 30-meter 
water resistance. 

As noted, the crown, with its en¬ 
graved Corum key motif, is located be¬ 
tween the lugs at 6 o’clock. This place¬ 
ment plays with the mind. The first few 
times I viewed the watch on my wrist, the 
part of the brain that knows what to ex¬ 
pect shouted, “The crown is missing!” 
I’m pleased to report that this phase of 
the initiation quickly passed as my brain 
adapted to the new reality. 

The crown’s location also made wind¬ 
ing a new and different experience. Dur¬ 
ing our test, we found the most efficient 
approach was to pull the crown out from 
below using a fingernail, then to move a 
thumb or finger back and forth across the 
top of the crown while applying slight 
pressure. The crown protrudes above the 
case, making this approach possible. The 
crown does not protrude from the back 
of the case, so winding from that side is 
not possible. It takes 38 turns of the 
crown to wind the mainspring fully, and 
that charge provides 40 hours of power. 


The window in the 
caseback traces the 
shape of the movment. 
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If you pick the watch up and it’s not 
running, winding it provides instant grat¬ 
ification in the form of an unparalleled 
view of the balance wheel coming to life. 
This confirmation of energy transfer far 
exceeds a ticking seconds hand on the 
scale of visual delights. 

The brushed black dial with white- 
gold hour markers provides a good 
contrast for the silver-colored, skele¬ 
tonized hands, unless one of the hands 
happens to be directly above the move¬ 
ment, in which case your eyes linger a 
moment longer while you discern the 
time. This watch wears no luminous 
adornment, so nighttime viewing is sin¬ 
gularly uninformative. 

A high-quality black crocodile strap 
secures the Golden Bridge to the wrist. 


The strap was supple and instantly felt 
broken in. A polished, 18k-white-gold 
tang buckle closed the circle. Being pol¬ 
ished 18k gold, both the case and buckle 
are prone to scratching. 

The movement may not appear to 
have anything resembling a plate, at least 
in the disk-shaped form that springs to 
mind upon hearing that word, but in fact 
the long, narrow support on which the 
movement rests is officially known with¬ 
in Corum as the mainplate. The minutes 
bridge holds the wheels used to set the 
time, and the wheel bridge holds the gear 
train from barrel to regulation. 

Given the name of the watch, it 
should not come as a surprise that the 
plate and bridges are solid 18k gold (in 
this case white). The plate and bridges are 


carefully hand engraved with a pattern 
known as “fern,” inspired by a plant 
commonly found in the Jura. 

The movement runs in 19 jewels at 
four hertz, or 28,800 vph. Viewed 
through the caseback, the jewels on the 
mainplate are set in highly polished coun¬ 
tersinks. Each movement is assembled by 
a team of four to five watchmakers, 
known inside Corum as “Bridge watch¬ 
makers” because they are the only ones 
with the skills and knowledge to assem¬ 
ble this movement. 

Corum first achieved manufacture 
status with the original Golden Bridge 
movements by producing the main com¬ 
ponents in house. Today, however, com¬ 
ponent fabrication is handled by outside 
partners in La Chaux-de-Fonds. Corum 
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TEST 

Corum Golden Bridge 



The multiple sapphire crystals recall architect Philip Johnson’s glass house. 


does everything else in house: component 
finishing (including hand engraving), as¬ 
sembly, casing, and quality control, 
which is performed twice - once when 
the movement is assembled, and again af¬ 
ter it has been cased up. 

The movement is equipped with a 
variable inertia screwed balance wheel 
topped with a hairspring in Nivarox al¬ 
loy. The shock protection is an Incabloc 
system. 

The Golden Bridge performed well in 
our timing test, demonstrating that it is 
not just a pretty face. The average daily 
rate in six positions was +4.8 seconds. 
The amplitude was also good, measuring 
325 degrees in the dial-up position and 


328 degrees dial down, and between 290 
and 295 degrees in each of the four verti¬ 
cal positions. 

Since the Golden Bridge was 
launched in 1980, it has retained its sin¬ 
gular quality. Simple, round, traditional 
watches from luxury brand heavy¬ 
weights can be purchased for less, but 
those watches lack the Golden Bridge’s 
visual “wow” factor. Horologically in¬ 
teresting simple watches from top inde¬ 
pendent watchmakers can cost much 
more. With its unique appearance and 
innovative construction, the Golden 
Bridge deserves to be considered by any¬ 
one seeking an elegant timepiece that 
stands out from the crowd. O 


SCORES 

CORUM GOLDEN BRIDGE 


Strap and clasp (max. 10 points): A well- 
made crocodile strap with a simple tang 
buckle. 7 

Operation (5): The crown location makes 


winding and setting slightly awkward. 3 

Case (10): The four curved sapphire 
crystals are a design and technical 
achievement. 9 

Design (15): The unmistakable look 
highlights an iconic movement. 13 

Legibility (5): No luminous material, and 
the hands can be lost when above the 
movement. 3 

Wearing comfort (10): The curved 
back and supple strap make a good 
combination. 8 

Movement (20): Did we say the 
movement is iconic? 18 

Rate results (10): Just a bit fast, with 
good amplitude. 8 

Overall value (15): The price is rather 


high, but production is limited and the 
unique movement has an excellent 
pedigree. 11 

TOTAL: 80 POINTS 
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Pros 

+ First analog sync 
watch 

+ Eco-Drive powered 
Bluetooth 4.0 
+ Alerts for e-mail, 
calls and calendar 
+ Electronic leash 
protects your iPhone 


Cons 

- Limited phone and 
e-mail compatibility 

- No text message 
alerts 

- Bluetooth link 
frequently lost 












BY MIKE DISHER 

PHOTOS BY ROBERT ATKINSON 
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Citizen’s new Proximity 
is the first analog watch 
with Bluetooth, and we 
put it to the test. Does it 
sink, or sync ? 


hese days, you can 
hardly fire up your 
Web browser with¬ 
out landing on an 
article about the 
Pebble, the heavily 
rumored iWatch, 
and a host of other 
wrist-borne devices 
that sync with smart phones. One recent 
headline proclaimed that technology 
companies have discovered that the wrist 
is valuable real estate. Readers of this 
magazine have known that for some 
time. Yet for all the hype, micro-comput¬ 
ers with straps remain the nerds of the 
watch world: they’re highly intelligent, 


but often ticketed by the fashion police. 
Not to mention that only babies and ca¬ 
puchin monkeys have fingers small 
enough to manipulate their screen^ 

Sync seekers who prefer old-school 
watches with hands have limited op¬ 
tions - very limited. In fact, as this is writ¬ 
ten, Citizen’s new Proximity is the sole 
choice. 

How does the Proximi^^|^^^^^H 
nutshell, it uses low energy Bluetooth 4.0 
with the iPhone 4S and 5 (sorry, 
Android fans). The link allows the watch 
to provide alerts about new e-mails, calls, 
and scheduled events. It can also help you 
find your lost phone. It’s not compatible 
with earlier iPhones, because they do not 
offer Bluetooth 4.0, which first became 
available in the iPhone 4S in October 
2011. 

Out of the box, the Proximity makes 
a good impression. It’s available in two 
color schemes: a traditional silver-colored 
stainless-steel case with blue accents, and 
a stealthy black ion finish with Incredible 
Hulk green accents. My test watch was 
the Hulk variety. 

The Proximity’s case officially meas¬ 
ures 45 mm in diameter, but like many- 
watches with oversize crowns and push¬ 


ers, it’s much wider than that, so it wears 
larger than its published dimensions 
would indicate. It’s 14.5 mm thick and it 
weighs 105 grams, and it has a solid feel. 
Thanks to the slightly curved lugs, the 
watch fit my 7 3 A-inch wrist comfortably, 
and it fit under dress-shirt cuffs with no 
problem. 

The 22-mm strap is leather sand¬ 
wiched between a brightly colored nylon 
lining and a pseudo-suede polyurethane 
outer layer. Hulk-green stitching and 
rows of small perforations give the strap 
a decidedly sporty look. 

The crystal is mineral glass with anti- 
reflective coating on the inside. Beneath 
it, the dial provides a great deal of infor- 
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CLOSE-UP 

Citizen Proximity 


mation, but like many multi-function 
watches, it’s not a paradigm of legibility. 

The dial contains three primary indi¬ 
cators. The “control panel” is located at 
6 o’clock. This subdial tells you which 
mode the watch is in. Three of the modes 
are Bluetooth-related: 

• “PR” is pair mode, used to establish 
the initial connection between the watch 
and the phone. 

• “CT” is connect, to reestablish the 
watch-phone link after the initial pairing. 

• “DCT” disconnects the watch from 
the phone. 

The remaining modes are for more 
traditional functions. “TME,” “CAL” 
and “CHR” are time mode, calendar, and 
chronograph. “LTM” is local time mode, 
and “0” resets the watch hands should 
any of them cease to point where they’re 
supposed to. 

Setting up the Proximity is a breeze, 
thanks to four short videos included on 
the credit-card-size USB drive that comes 
with the watch. The videos cover the 
Proximity app, which you can download 
from iTunes; pairing the watch and the 
phone; initial set-up; and choosing your 
notification preferences in the app. Each 
video is just a few minutes long. 

The USB card also contains the 12- 
page owner’s manual. Although 12 pages 
doesn’t sound like much, this small pack¬ 
age contains about a week’s worth of 
homework. I printed mine out and went 
through it like a college textbook, with 
yellow highlighter and red pen in hand. 
With this watch, it definitely helps to read 
the manual. 

For easy reference, the Proximity app 
contains its own internal operating in¬ 
structions, so you’ll always have them 
with you. There’s also an extensive FAQ 
available online. It’s always being updat¬ 
ed, and as of this writing, its 29 pages 
cover 129 questions. Like I said: read the 
manual. 

Once you’ve downloaded the app, 
you can set up your alerts. A series of on- 
off sliders let you control whether you re¬ 
ceive time syncs, as well as alerts for new 
e-mail, incoming calls, scheduled events, 
and a lost Bluetooth connection. You can 
also enable a feature that lets you find a 
lost iPhone. 


If you were following the last para¬ 
graph closely, you may have noticed that 
text-message alerts were not mentioned. 
That’s because the Proximity does not of¬ 
fer them. And e-mail alerts are limited to 
IMAP accounts. POP3 and Exchange are 
not supported, so you may not be able to 
configure your corporate e-mail account. 

All notifications arrive in the form of 
a brief vibration. The alert does not in¬ 
clude any buzzing or other sound. The vi¬ 
bration is relatively light, and I can see 
where someone skiing a steep bump run 
might miss one. 

When an alert arrives, the seconds 
hand stops ticking and points to small 
codes printed on the inner bezel. If you 
receive an e-mail, the seconds hand 
points to “Mail” at 10 o’clock. Some¬ 
what confusingly, a schedule or calendar 
alert also causes the seconds hand to 
point to “Mail.” A phone call sends the 
seconds hand to “Call,” at 11 o’clock. 
Pressing one of the pushers for two sec¬ 
onds starts the seconds hand ticking 
again. (The hour and minutes hands con¬ 
tinue to keep time while the seconds hand 
handles its alert duties.) 

The seconds hand identifies the most 
recently received alert. If you receive mul¬ 
tiple alerts without checking your wrist, 
you can’t make the seconds hand back up 
to show you the missed alerts. Also note 
that while the Proximity app can sync 
with up to five e-mail accounts, you’ll re¬ 
ceive the same short vibrating alert for all 
e-mails sent to any account. 

Another feature that’s sure to be popu¬ 
lar is the time sync, which can be activated 
automatically or manually. This updates 
the Proximity’s time display to match that 
shown on the iPhone. The automatic sync 
occurs each time you establish a Bluetooth 
connection. A manual or on-demand sync 
is activated by pressing the lower pusher. 

If your iPhone is set to change time 
zones automatically, any change in the 
time (and date) displayed on your phone 
will also be displayed on the watch. One 
particularly fun test of this feature is to 
open the iPhone’s Date & Time setting 
screen in General settings, turn “Set Auto¬ 
matically” to off, then open the “Set Date 
& Time” screen and change the time. 
Within a few seconds, the Proximity’s 


specs 

CITIZEN PROXIMITY 


Manufacturer: Citizen Holdings Co., Ltd., 
6-1-12, Tanashi-cho, Nishi-Tokyo-shi, Tokyo 
188-8511 

Reference number: AT7035-6l E 

Functions: Hours, minutes, central seconds, 
date, perpetual calendar, chronograph, 
local time, power-reserve indication, 
24-hour indicator, connection status 
indicator, Bluetooth 4.0 connectivity 
compatible with iPhone 4S and 5, iPhone 
locator, alerts for e-mail, calls, scheduled 
events, lost link, communication processing 

Movement: Caliber W760 with solar 
charging 

Case: 316L stainless steel with black ion 
coating, flat mineral glass crystal with 
anti-reflective coating, screw-in caseback, 
water resistant to 100 meters 

Strap and ciasp: Leather with nyion 
lining and polyurethane top layer with 
green accents; stainless-steel tang buckle 
with black ion coating 

Dimensions: 45.0 mm wide x 14.5 mm 
thick 

Variations: With untreated stainless-steel 
case and blue accents (ref. AT7030-05E, 
$495) 

Price: $495 


hands move forward or back to display 
the new time (and date) shown on the 
phone. When I did this, Einstein’s 
“spooky action at a distance” quote about 
quantum entanglement came to mind. 

Those of you concerned with split-sec¬ 
ond timekeeping accuracy may want to 
note that the iPhone (and other cell 
phones) do not display “atomic time,” so 
a synced Proximity will be off by a few 
seconds compared with a radio-controlled 
clock. During our test, the synced Proxim¬ 
ity ran +7 seconds compared with an RC 
clock. 

Of course all of these syncs and alerts 
are sent to the watch only if the Bluetooth 
connection is active. The owner’s manual 
says the Bluetooth range is 10 meters. In a 
series of tests in both home and office set¬ 
tings, the range reliably extended between 
eight and 12 meters, around corners, 
down hallways, and even through a closed 
door. When the Bluetooth link is broken, 
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The dial conveys 
a great deal of 
information. 


the watch vibrates and the seconds hand 
points to “LL” (Lost Link) at 9 o’clock. 

During my test, the Bluetooth link act¬ 
ed a bit like an invisible leash that took 
some getting used to. At home and at the 
office, my phone is often not with me, es¬ 
pecially when it’s charging. The first few 
days wearing the watch, I routinely 
walked away from the phone, and if I got 
far enough away, I lost the Bluetooth link. 
On a few occasions, I made a mental note 
to reactivate the link when I got back to 
my phone, which I promptly forgot. (I 
write most mental notes with disappear¬ 
ing ink.) Few technologies are a match for 
human error. 
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CLOSE-UP 

Citizen Proximity 


I also experienced occasional prob¬ 
lems with the Bluetooth link breaking, 
even when the phone and watch were 
quite close to each other, for example sit¬ 
ting at a desk reading my iPad with the 
phone on my belt. The owner’s manual 
notes that the human body is basically 
kryptonite to Bluetooth signals, causing 
them to weaken and die. One warning 
reads, “Do not block the watch with your 
body such as your arm.” This seems an 
odd warning, given that your arm is al¬ 
ways in the proximity of the Proximity. 

Fortunately, reestablishing a broken 
link is easy - just press the upper pusher 
for two seconds (unless the seconds hand 
is pointing to “LL,” in which case you 
have to push the button once to restart 
the seconds hand, then again the reacti¬ 
vate the link). Or, you can use the crown 
to change the mode to “CT.” If the watch 
and phone are within Bluetooth range, 
they will quickly link up. 

The invisible leash does have a posi¬ 
tive use - it can literally save you from 
losing your phone. If you put your phone 
down, for example at the grocery store 
check-out, then walk away without it, the 
lost link alert will let you know you’ve 
left your phone behind. Perhaps Apple 
should provide its iPhone developers with 
Proximities when they head out to the 
bars with prototype phones on their 
belts. 

If you do manage to lose your iPhone, 
the Proximity can also help you locate it, 


assuming the phone is within Bluetooth 
range. Pressing both of the pushers on the 
watch at the same time causes a connect¬ 
ed phone to play a loud, marimba-style 
melody, even if the phone is in silent 
mode. If the Bluetooth link is not active 
when you begin your search, pushing 
both buttons can activate the link once 
you get within range. This type of search 
resembles looking for your lost car in a 
large parking lot, with one big difference: 
you won’t be able to find your phone, un¬ 
like your car, if it is powered off. 


The strap is perforated on 
the outside and a sporty 
green shade on the inside. 







Circling back to the Proximity’s dial 
indications, the small white hand on the 
display at 2 o’clock has multiple func¬ 
tions, depending on which mode the 
watch is in. In most modes, including 
time display, the hand indicates the pow¬ 
er reserve, which, thanks to Eco-Drive - 
Citizen’s system for producing energy 
from light - is pretty good. Citizen says 
the power reserve in normal use, connect¬ 
ed to an iPhone, is eight months, and 17 
months when the watch is not connected 
to an iPhone. “Normal use” is defined as 
the watch being synced with the phone 
six hours per day, and receiving 10 alerts 
per day. The owner’s manual suggests 
that the watch be kept close to full charge 
with regular exposure to light - prefer¬ 
ably sunlight, which provides the fastest 
charge. If the watch goes 30 minutes 
without being exposed to sufficient light 
to charge it, it goes into power-save mode 
and the seconds hand stops ticking, 
though the hour and minutes hands con¬ 
tinue to indicate the time. Power-save 
mode is automatically cancelled as soon 
as the watch is exposed to light. 

When reestablishing a Bluetooth con¬ 
nection, the small white hand at 2 o’clock 
points to “On” or “Off” to indicate the 
link status. In calendar mode, it points to 
the day of the week. 

Put the watch in chronograph mode, 
and the seconds hand goes to zero. In this 
mode, the seconds hand is no longer part 
of the alert system. The small white hand 
at 2 o’clock becomes the chronograph 
minutes counter. This display’s small size, 
coupled with the lack of numerals identi¬ 
fying elapsed minutes, makes reading it a 
challenge. In chronograph mode, the hour 
and minutes hands continue to keep time. 

When you start the chronograph, the 
seconds hand makes a quick trip around 
the dial before beginning to count the sec¬ 
onds. After making this trip, it pauses 
briefly at 12 o’clock (or zero) before it 




The case is stealth fighter 
meets Batmobile. 
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begins counting the elapsing seconds. 
This odd behavior, coupled with the min¬ 
utes counter’s poor legibility, render the 
chronograph less than ideal for timing 
events where split-second accuracy is 
important. 

The Proximity also offers a local time 
mode (“LTM”) that quickly resets all of 
the time displays (day, date, hours, min¬ 
utes, seconds, and 12/24 hours) to a sec¬ 
ond time zone. 

Nighttime viewing options are limited 
to the hours and minutes. The Proximity 
uses Citizen’s proprietary luminous mate¬ 
rial. It’s applied sparingly, with only small 
amounts at the hour markers and the tips 
of the hands. Other indicators do not 
light up. Two hours after a full charge, 
you’ll have to let your eyes adjust to the 
darkness for a few seconds to read the 
time, and the luminous material loses its 
charge entirely after about five hours. 

Like any Bluetooth device - even one 
using low-energy 4.0 - the Proximity will 
affect the iPhone’s battery life. For that 
reason, the link between the watch and 
the phone will automatically be terminat¬ 
ed after six hours of continuous use. 

At the end of the day, the Proximity 
presents a combination of attractive pros 
and off-putting cons. On the plus side, 
the time sync makes it a good travel 


watch. The alerts, though limited, are 
useful, and the abilities to both warn you 
that you’re walking away from your 
phone and to find your phone if it’s lost 
can by themselves save you the cost of the 
watch. 

On the down side, there are no text 
message alerts, the Bluetooth link breaks 
with some frequency, and of course non- 
iPhone owners are out of the picture 
entirely. 

It seems clear that the watch is not in¬ 
tended to be worn with the Bluetooth link 
enabled full time. Given that, the sync op¬ 
tions offer what might be called situa¬ 
tion-specific convenience. If you under¬ 
stand the pros and cons going in, you 
should be happy with the purchase. And 
if you wear one, you won’t be pulled over 
by the fashion police. O 
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GENTLEMEN’S 



One manufacture chronograph is 
understated; the other is unconventional. 
Both are elegant. But which is better ? 


BY ALEXANDER KRUPP 
PHOTOS BY NIK SCHOLZEL 



Pros 

+ Unique dial design 
+ High-quality craftsmanship 
+ Well-constructed and finely 
embellished manufacture 
caliber 

+ Perfect rate values 


Cons 

- It’s hard to read the time 
precisely. 

- Monopusher operation 
prevents additive timing. 


Pros 

+ Classically beautiful 
+ High-quality craftsmanship 
+ Well-constructed manufacture 
caliber 


Cons 

- Not enough contrast between 
the dial and the hands 

- Somewhat difficult to operate 

- Large rate differences among 
the positions 
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Both movements have 
column wheels, vertical 
coupling, freely swinging 
balances and twin barrels. 







hat’s your type? Is it classic or modern? 
Eye-catching or understated? 

Jaeger-LeCoultre’s Master Chrono¬ 
graph, from the brand’s manufacture in 
Le Sender, Switzerland, is classically ele¬ 
gant and understated. It debuted in 2010. 
Every detail is handsome and nothing is 
flashy or controversial. Its design embod¬ 
ies the serene sense of order found in tra¬ 
ditional watch construction, which 
makes it a perfect companion to wear at 
the office as well as for gala occasions. Its 
price ($10,000) isn’t extremely high, and 
when you wear it, you won’t look like 
you’ve lost touch with reality. 

The second watch in our test, Mont- 
blanc’s Nicolas Rieussec Chronograph 
Automatic, is elegant as well, and it has a 
similar price ($10,700). But it’s hard to 
further categorize this watch. Its materi¬ 
als and colors are subdued, but the un¬ 
usual design of its dial draws attention. It 
debuted in 2011 as a further development 
of Montblanc’s first manufacture caliber, 
the MB R100, which was launched in the 
2008 Nicolas Rieussec Monopusher 
Chronograph. Although Montblanc is 
based in Hamburg, Germany, its watches 
are made at the brand’s own ateliers in Le 
Locle, Switzerland. 

Is Montblanc’s chronograph classic or 
modern? This question is hard to answer. 
The off-center dial, with chronograph 
disks rotating under a shared bridge, 
looks very contemporary. But, in fact, 
this unusual arrangement for the stop¬ 
watch mechanism recalls a historical 
predecessor. 


In 1821, Nicolas Mathieu Rieussec, 
who was watchmaker to the royal court 
of France’s King Louis XVIII, invented a 
“chronograph” in the truest sense of the 
word because his revolutionary device 
was indeed a “time writer.” (Chronos 
means “time” and graphein means “to 
write.”) Rieussec designed a tabletop ap¬ 
paratus with a wooden case that con¬ 
tained a pair of buttons and two rotating 
dials: one for the seconds, the other for 
the minutes. Above these dials he fas¬ 
tened a slender hand with ink-filled nibs 
attached to its tip. Rieussec unveiled his 
timing device at a horse race on the fa¬ 
mous Champ de Mars in Paris. While the 
dials of the device turned, the timekeeper 
pressed a button the instant a horse 
crossed the finish line, causing the hands 
to touch the dials and leave little ink 
marks on them. For the first time ever, a 
timekeeper could capture the running 
times of all horses in the race without tak¬ 
ing his eyes off the action. The times 
could later be read from the disks. After¬ 
ward, he simply wiped the ink off the 
disks and was ready to time the next race. 

Montblanc’s Rieussec watch has simi¬ 
lar rotating disks and a shared bridge 
across the dial. Both are distinctive fea¬ 


COMPARATIVE TEST 

Jaeger-LeCoultre vs. Montblanc 


tures of the Nicolas Rieussec watch col¬ 
lection. But rather than depositing ink, 
the bridge of the watch holds rotating 
counters and stationary hands to show 
the elapsed seconds and minutes. 

Although the design of Montblanc’s 
dial is historically inspired, it looks inno¬ 
vative. The model we tested is the most 
streamlined and elegant of the currently 
available Rieussec watches. Our editors 
were more impressed by it than by the 
other versions, whose openwork dials 
make them look technical rather than 
elegant. 

How did our test watches rate when 
we considered their craftsmanship? We 
found both watches to be on very nearly 
the same high level. Their straps and 
clasps are simple but well crafted: Jaeger- 
LeCoultre uses a double-folding clasp 
without buttons; Montblanc relies on an 
unusually sturdy, single-folding clasp 
with safety buttons. The result is that 
Jaeger-LeCoultre’s watch is more com¬ 
fortable to wear, but Montblanc’s clasp 
operates more easily. Each clasp is a good 
match for its watch: Jaeger-LeCoultre’s 
clasp is smaller and flatter while Mont¬ 
blanc’s is bulkier and more rounded. 

Both dials and cases are immaculately 
crafted, but Montblanc’s have more 
facets and unusual details. However, we 
would have liked Montblanc’s case to 
have greater water resistance: it can with¬ 
stand only 30 meters, while Jaeger- 
LeCoultre’s case remains watertight to 50 
meters. 

Depending on the feature we were ex¬ 
amining, we found significant differences 
in user-friendliness between the two 
chronographs. Jaeger-LeCoultre builds 
its classic two-button chronographs with 
small seconds, a stop-seconds function 
and a rapid-reset date display. Mont¬ 
blanc’s watch has a date display, as well 
as an additional hand to indicate the time 
in a second time zone and a correspon- 


DEPENDING ON THE PARTICULAR FEATURE, 
WE FOUND BIG DIFFERENCES IN USER- 
FRIE NDL/NTSS BETWEEN THE TWO 
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ding day-night disk at 9 o’clock. These 
extras give Montblanc’s chronograph a 
large number of functions, but the watch 
lacks a continually running seconds hand 
and a stop-seconds function. And since 
it’s a monopusher chronograph, when it’s 
used to measure brief intervals, it doesn’t 
allow additive timing; instead, the start, 
stop and return-to-zero functions must 
follow one another in sequence. 

As with many other dual-time-zone 
watches, the Montblanc’s date can be re¬ 
set fairly quickly by pulling the crown out 
halfway and then turning it clockwise or 
counterclockwise, which causes the hour 
hand to move forward or back in hourly 
increments. The counterclockwise opera¬ 
tion allows the date to be reset more 
quickly in some instances than it could if 
you advanced a conventional rapid-reset 
date mechanism. When the time zone is 
reset, the second hour hand, which is 
skeletonized, remains motionless and 
continues to show the correct time in 
your home time zone. This hand disap¬ 
pears behind the main hour hand after 
you’ve returned home. Pulling the crown 
out to its second position lets you adjust 
the time. 

We found too little contrast between 
the dial and hands on Jaeger-LeCoultre’s 
watch to easily read the time. And it’s 
hard to read the exact time quickly and to 
instantly tell the length of an elapsed in¬ 
terval with to-the-second precision be¬ 
cause there is a pulse-measuring scale, 
rather than minutes numerals, around the 
edge of the dial. However, the subdials 
provide adequate contrast and are well 
marked. 

We had some difficulty operating the 
Jaeger-LeCoultre watch. The small 
crown is hard to pull out, even if you slip 
your fingernail between it and the case. 
Furthermore, the newly reset minutes 
hand jumped either forward or back 
when we pressed the crown in, which ne¬ 
cessitated repeating the setting process - 
an almost unpardonable flaw in a luxury 
watch. But we liked the stop-seconds 
function and the shaped pushers, which 
have good pressure points. 

Montblanc’s crown is also a bit hard 
to pull out because your fingertips tend to 
slide off of it. The size of the chrono 


SPECS 

JAEGER-LECOULTRE 
MASTER CHRONOGRAPH 


Manufacturer: Manufacture Jaeger- 
LeCoultre, Rue de la Golisse 8, 

CH-1347 Le Sentier, Switzerland 

Reference number: 1538420 

Functions: Hours, minutes, small seconds; 
chronograph with counter for 12 elapsed 
hours and jumping counter for 30 
elapsed minutes; date display; stop- 
seconds function 

Movement: Self-winding manufacture 
Caliber 751 A/1; 28,800 vph, 39 jewels, 
fine adjustment via weight screws on the 
Glucydur balance, Kif shock absorption, 
column wheel, vertical coupling, two 
barrels, 65-hour power reserve; diameter 
= 25.6 mm; height = 5.7 mm 

Case: Stainless-steel case, domed 
sapphire crystal without nonreflective 
coating; stainless-steel back held by four 
screws; water resistant to 50 meters 

Strap and clasp: Cut alligator strap with 
double-folding clasp made of stainless 
steel 

Rate results: 

(Deviations in seconds per 24 hours) 

With chronograph switched off / on 


Dial up 

+12 / +10 

Dial down 

+8/+6 

Crown up 

0/-1 

Crown down 

-4/-5 

Crown left 

-3/-2 

Crown right 

0 / -1 

Greatest deviation of rate 

16/15 

Average deviation 

+2.2/+1.2 

Average amplitude: 

Flat positions 

303°/292° 

Hanging positions 

269°/261° 

Dimensions: Diameter = 40 mm, 
height = 11.7 mm; weight = 94 grams 

Variations: With black dial; 
rose gold ($22,500) 


Price: $10,000 


push-piece, on the left side of the case, 
adds user-friendliness, but it takes so little 
effort to trigger its “stop” function that 
you may accidentally end the measure¬ 
ment of an interval sooner than you 
intended. 

The second time zone is shown in 12- 
hour rather than 24-hour format, which 
has advantages and disadvantages. The 
12-hour orbit allows the additional hour 
hand to be hidden behind the main hour 
hand when the watch is in your home 


SPECS |„ L /; 

MONTBLANC NICOLAS RIEUSSEC 
CHRONOGRAPH AUTOMATIC 


Manufacturer: Montblanc Montre S.A., 
Chemin des Tourelles 10, CH-2400 
Le Locle, Switzerland 

Reference number: 106488 

Functions: Hours, minutes; monopusher 
chronograph with counters for 60 seconds 
and 30 elapsed minutes on rotating disks; 
second time zone with day-night display; 
date display; stop-seconds function 

Movement: Self-winding manufacture 
Caliber MB R200, monopusher 
chronograph; 28,800 vph, 40 jewels, 
Incabloc shock absorption, fine 
adjustment via weight screws on the 
balance, column wheel, vertical coupling, 
balance bridge, two barrels, 72-hour 
power reserve; diameter = 31 mm, 
height = 8.5 mm 

Case: Domed stainless-steel case, 
sapphire crystal is nonreflective on both 
sides, six screws hold caseback in place, 
caseback has a window of sapphire, water 
resistant to 30 meters 

Strap and ciasp: Cut alligator strap with 
safety folding clasp made of stainless 
steel 

Rate results: 

(Deviations in seconds per 24 hours) 

With chronograph switched off / on 


Dial up 

0/+2 

Dial down 

+2/+3 

Crown up 

+1 1+2 

Crown down 

+ 1 1+2 

Crown left 

+3/+3 

Crown right 

+1 1+2 

Greatest deviation of rate 

3/1 

Average deviation 

+1.3/+2.3 

Average amplitude: 

Flat positions 

312°/299° 

Hanging positions 

279°/271° 

Dimensions: Diameter = 43 mm, 
height = 14.8 mm; weight = 123 grams 

Variations: With various dials; with 
stainless-steel bracelet ($11,000); 
anniversary editions in rose gold 
($38,100) or in white gold ($40,900) 


Price: $10,700 
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Both watches have solid, reliable clasps. 


time zone. But problems can arise when 
you try to decipher the accompanying 
day-night display, which is entirely white 
from noon to 6 p.m. and deep blue from 
midnight to 6 a.m. Both blue and white 
sections can be seen inside the window at 
all other times. This means that when it’s 
7 o’clock in the evening (as seen in the 
photo at the beginning of this article), 
you might mistakenly assume that it’s ear¬ 
ly morning in your home time zone: the 
white disk seems to be sweeping the last 
remnant of blue night under the lower 
border of the window, but, in fact, the 
blue disk is actually turning upward into 
view to herald evening’s arrival. 

On the plus side, automatic Caliber 
MB R200 deserves credit for the very 
nearly perfect timekeeping performance 
of the Nicolas Rieussec Chronograph 
Automatic. Our electronic timing ma¬ 


chine calculated daily gains of just 1.3 
seconds in normal operation and 2.3 sec¬ 
onds with the chronograph switched on. 
Maximum differences among the posi¬ 
tions were three seconds and one second, 
respectively. The small decline in the bal¬ 
ance’s amplitude after the chronograph 
was coupled with the gear train proved 
that all moving parts are neatly crafted 
and that the chronograph mechanism us¬ 
es only a small amount of energy. The de¬ 
cline averaged 13 percent of arc in the 
two flat positions and just eight degrees 
in the four hanging positions. This watch 
has no continually running seconds hand, 
so its rate on the wrist could be tested on¬ 
ly while the chronograph was running: 
we measured a constant gain of three sec¬ 
onds per day. 

Our timing machine also confirmed 
the excellent rate behavior of the Jaeger- 


LeCoultre watch. It posted small daily 
gains of 2.2 seconds in ordinary opera¬ 
tion and 1.2 seconds with its chrono¬ 
graph running. Its balance’s amplitude 
declined only slightly when the stop¬ 
watch was switched on. We weren’t en¬ 
tirely satisfied with large average devia¬ 
tions of 16 and 15 seconds, respectively, 
among the individual positions. Daily de¬ 
viation on the wrist ranged between -2.5 
and +1 seconds. 

Both chronograph calibers are con¬ 
structed to offer numerous advantages. 
Each has a column wheel to assure the 
correct functioning of the chronograph’s 
commands and each relies on vertical 
coupling, which theoretically (and in this 
instance, practically, too) prevents the 
shudder that often mars the clean start of 
a chronograph’s elapsed-seconds hand. 
Both movements have freely swinging 
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A modern replica of Nicolas 
Rieussec’s ink-droplet 
chronograph from 1821 


SCORES 

JAEGER-LECOULTRE 
MASTER CHRONOGRAPH 


Strap and clasp (max. 10 points): 

The cut alligator strap and the milled 
double-folding clasp are well crafted, 
but the clasp lacks buttons to open it. 8 

Operation (5): The chronograph’s 
rectangular buttons are much easier to 
operate than the small crown and the 
clasp. The watch has a stop-seconds 
function and rapid adjustment for the 
date display, but the minutes hand jumps 

when the time is set. 3 

Case (10): The case is simply styled but 
well crafted. Shaped push-pieces and a 
relief engraving on the back are handsome 

details. 8 

Design (15): Consummate elegance, but 
no special features. 13 

Legibility (5): The dial offers inadequate 
contrast despite the variously finished 
facets on the hands, and minutes 
numerals are lacking. The markings on 
the subdials are user-friendly and the 
date is readily legible. 3 

Wearing comfort (10): The slim clasp fits 
almost as perfectly on the underside of 
the wrist as does the flat case on the back 

of the wrist. 9 

Movement (20): Very good construction 
and appealing embellishments. 16 

Rate results (10): Perfect average values, 
but deviations among the positions are 
too large. The amplitude barely declines 
when the chronograph is running. 6 

Overall value (15): This watch reconfirms 
Jaeger-LeCoultre’s good cost-benefit 
ratio. 12 

TOTAL: 78 POINTS 


scores | 

MONTBLANC NICOLAS RIEUSSEC 
CHRONOGRAPH AUTOMATIC 


Strap and clasp (max. 10 points): 

The cut alligator strap and the milled 
folding clasp are well crafted. The clasp 
includes safety buttons. 8 

Operation (5): The chronograph’s button 
and the clasp are easier to operate than 
the large, difficult-to-grasp crown; 
additive timing isn’t possible. 4 

Case (10): The case is solidly crafted and 
designed with many appealing details, but 

it’s only moderately water resistant. 8 

Design (15): The concept behind the 
styling is historic. The rounded case will 
appeal to some tastes, but not all. 13 

Legibility (5): The small time display can¬ 
not be read with to-the-minute accuracy 
and the day-night indicator is confusing, 
but the chronograph disks and the date 
are easy to read. 3 

Wearing comfort (10): The asymmetrical 
clasp presses uncomfortably against the 
underside of the wrist and the tall case is 
top heavy. 7 

Movement (20): Very attractive 
construction and embellishments, but it 
could be thinner. 17 

Rate results (10): Perfect rate results and 
scarcely any decline in amplitude when 
the chronograph is running. 10 

Overall value (15): Well priced for a 
uniquely designed and elaborately 
crafted manufacture wristwatch. 13 

TOTAL: 83 POINTS 


balances with weight screws along their 
rims. Each caliber contains two barrels, 
so the running autonomy of both watch¬ 
es is above average: 65 hours for Jaeger- 
LeCoultre and 72 hours for Montblanc. 

Jaeger-LeCoultre’s caliber is thinner: 
just 5.7 mm, compared to Montblanc’s 
8.5 mm. But Montblanc’s balance is 
borne beneath a bridge. And a bridge, 
which by definition has a support at each 
end, is inherently sturdier than a can¬ 
tilevered balance cock like the one in the 
Jaeger watch. 

Montblanc’s more elaborate embell¬ 
ishments put its caliber a nose ahead in 
the category of “movement quality.” The 
edges of plates and bridges aren’t merely 
beveled, they’re also polished, as are the 
throats of the ruby bearings and the holes 
for the screws. Montblanc blues its 
screws. And the various decorative pat¬ 
terns on Montblanc’s chronograph look 
more brilliant than those on Jaeger- 
LeCoultre’s caliber. 

Jaeger-LeCoultre exercises restraint in 
its choice of embellishments, not only for 
the movement, but also for the rest of the 
watch. The opaque steel back is tastefully 
adorned with the “Master Control” logo 
in relief engraving. This emblem refers to 
the brand’s testing ordeal, the so-called 
“1,000-Hour Test.” After assembly, every 
watch bearing the Master Control name 
is subjected to a range of temperatures 
and to the rigors of water, shocks and vi¬ 
brations for more than 41 days, during 
which time it must consistently demon¬ 
strate its proper functioning, its steady 
running behavior and the stability of its 
power reserve. 

Which watch to buy? The choice be¬ 
tween these two chronographs is like 
every decision about the purchase of a 
watch; it essentially depends on your fa¬ 
vorite type. O 
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SWING 



Jazz guitarist and watch lover Fabrizio Sotti 
talks about his twin passions. 

BY JAY DESHPANDE 
PHOTOS BY MICHAEL KATCHEN 


abrizio Sotti has 

come a long way. 

Sitting in his 
plush recording 

studio high above Broadway, 

surrounded by state-of-the- 

art sound equipment, cus¬ 
tom-made guitars, and a 
sampling of his eclectic 
watch collection, it’s easy to forget about 
the long journey that brought him to 
where he is today. But the memories are 
still crystal clear for Sotti. “Honestly, 
when I first moved to the United States, I 
was really trying to have a place to sleep 
and eat at least two slices of pizza a day! ” 
he says. “That was my main concern.” 

Sotti arrived in New York in the early 
’90s, still a fresh-faced teenager from 
Padua, Italy, but with his sights set on 
making it in the world’s premier jazz 
scene. He had to scrape his way through 
the hordes of young musicians in those 
first years, and he demanded a great deal 


of himself as he built up not only his vir- 
tuosic guitar technique but also his mas¬ 
tery of all aspects of the music industry, 
from playing to recording to distribution. 
Twenty years later there’s quite a lot to 
show for it. Sotti has recorded six albums 
as a guitarist, and has become a sought- 
after record producer whose work spans 
the vastly different worlds of jazz, pop, 
and hip-hop. 

If you think of jazz musicians as 
goatee-wearing and antisocial, Sotti is 
liable to surprise you. He carries himself 
with a European reserve and polish; he is 
an artist who could just as easily be taken 
for a CEO. He speaks with a Mediter¬ 
ranean geniality and enthusiasm. Turning 
from the soundboard where he recorded 
his new album, “Right Now,” he picks up 
his De Bethune DBS 8 Days Revolving 
Moon, watching the afternoon light glint 
off its platinum case. “It speaks for itself - 
you just have to look at it,” he says. 
“When you see a brand like De Bethune 
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that makes such great mechanical innova¬ 
tions, and also design innovations, you 
have to appreciate it. I’m very fascinated 
by it.” 

The life of a jazz musician is generally 
one of hardship: inconsistent work and 
small audiences are its hallmarks. For 
Sotti to have reached a level where he can 
turn his attention to luxury watches is a 
clear sign of his success. And his memo¬ 
ries of the days when he struggled to make 
a living make his enjoyment of haute hor- 
logerie all the sweeter. “It was really when 
I finally got to be able to play with my 
own groups, and to tour, and make my 
own albums as a jazz musician - that’s 
when everything really changed in a good 
way. It allowed me to have a much better 
life, and to get into collecting amazing 
watches.” 

Although Sotti has a passion for 
watches today, that wasn’t true in his 
childhood. He might have come to col¬ 
lecting earlier if he’d stayed in the family 
profession. “My whole family, they’re all 
doctors besides me,” he says with a laugh. 
“I’m the only one who turned out 


wrong.” One of his earliest watch memo¬ 
ries is of his grandfather’s rose-gold 
Vacheron Constantin. “I was always 
looking at it,” he says. “It was an amazing 
watch.” A doctor in Padua, Sotti’s grand¬ 
father would use his watch to take his pa¬ 
tients’ pulse. Later, Sotti remembers pag¬ 
ing through the stack of watch magazines 
kept by his father, an oncologist. 

But Sotti’s passion went in other direc¬ 
tions. Music came early and naturally to 
him. He began playing piano at age five, 
and learned to read music from his grand¬ 
mother and an older cousin. Jazz, al¬ 
though an unlikely taste for a young boy 
in the 1970s, captured his imagination. 
“Most of the people my age were listening 
to rock, Pink Floyd, stuff like that. It was 
really only me who was into jazz.” 
Among his grandmother’s LPs, he found a 
copy of Miles Davis’s “Kind of Blue” 
from 1959, and another of “Duke Elling¬ 
ton & John Coltrane,” the 1962 meeting 
of two major artists of different genera¬ 
tions. “And that’s it: I fell in love with 
jazz.” By the time Sotti was nine, his 
mother had bought him his first guitar. 


Even though he says he played it like a 
“mini piano” at first, it seemed a match 
made in heaven. As a teenager, he started 
to work as a session musician, being 
brought into the studio to record on oth¬ 
ers’ albums. He studied jazz where he 
could, but the options were limited. “In 
Italy when I was growing up, there 
weren’t really schools for any music be¬ 
sides classical.” He knew that to truly 
make it as a jazz musician, he would need 
to come to the United States. 

Sotti first arrived in New York at 16 
with limited English and immense ambi¬ 
tions. “Really, the first few years of my life 
in the United States - like any story about 
an immigrant coming to this country - 
were very tough,” he says. Sotti rented a 
small room in Harlem (“I was the only 
white boy for 50 blocks!”) and struggled 
to make his way in the bustling music 
scene. The mid-’90s may have been the fi¬ 
nal heyday of jazz in New York: a number 
of now-shuttered clubs boasted young 
musicians performing every night, and 
stars from the ’50s like Dizzy Gillespie 
and Betty Carter played alongside a new 





































set of young lions like Joshua Redman, 
Roy Hargrove, and Brad Mehldau. Sotti 
began to make a name for himself, and af¬ 
ter a return to Italy to complete his re¬ 
quired military service in 1995 and 1996, 
he made New York his permanent home 
and began to dig in tenaciously. 

WITH HIS INITIAL successes, Sotti got his 
first watch. “It was a Rolex Datejust, with 
a white face,” he says. “You know, I think 
that’s the classic watch that everyone gets 
for their first.” Looking back, Sotti sees 
this watch, at age 20, as the gateway to his 
collecting. “Finally, when I was around 
25, 26,1 started to make some real mon¬ 
ey, so I was able to buy watches like 

SOTTI’S MOST 

IS A PATEK PHILIPPE 
5074 W/TH 
PERPETUAL 
CA/ENDARAND 
MINUTE REPEATER. 

Franck Muller, Chronoswiss, and of 
course a Rolex Daytona. Some IWCs, 
too, so I started to get into the nice watch¬ 
es. And then, around 30 or 31 years old I 
really got the bug, with Patek Philippe, 
Roger Dubuis, Breguet - really complicat¬ 
ed stuff, like perpetual calendars and 
minute repeaters.” 

As he moved further into what he calls 
the “secret society” of watch collectors, 
Sotti developed an abiding interest in the 
inner workings of a caliber. “Sometimes 
they’re really little wonders,” he says. 
“When I look with a loupe, when I look at 
a movement, all the small moving parts 
and everything — to me, it’s almost like a 
miracle.” And he sees a kinship between 
the ways a musician masters his craft and 
a watchmaker’s training. “It goes from an 
amazing idea down to something that is 
very technical. And in music, it’s the same 
thing. There’s a lot of technique that you 


need to have, especially if you’re a jazz 
musician. You study all your life, every 
day you practice, and then, the expression 
can come out: a great idea, a great emo¬ 
tion. But you have to have that knowledge 
in order to do it. And I think watches and 
music are comparable in this.” 

Although the essence of a jazz musi¬ 
cian’s life is an intense, singular devotion 
to the music, that dedication has never 
hampered Sotti’s entrepreneurial drive. 
Since his early days in New York, he’s 
been developing businesses around the 
needs of the music industry. In 1997 he 
formed Sotti Records, which gave him 
greater control over all parts of his cre¬ 
ative process. “I always wanted to own 
my own music,” he says. What was ini¬ 
tially a modest operation in his small 
recording studio in a brownstone in 
Harlem turned into a sizable enterprise, 
with a number of signed artists across dif¬ 
ferent genres. Recently, he’s been develop¬ 
ing a plan to accommodate the needs of 
musicians now that social media and 
iTunes have transformed the music land¬ 
scape. “The mainstream record industry 


always thought that physical product 
would never die. Unfortunately, it did. 
And then social media came, and it’s an 
amazing vehicle for marketing and pro¬ 
motion. The music industry now is totally 
dependent on digital and social media.” 
In April, Sotti launched ArtistFan, an on¬ 
line platform that allows artists to upload, 
distribute, and stream their music in order 
to reach more listeners than ever before. 
According to Sotti, ArtistFan will let per¬ 
formers connect directly with their audi¬ 
ences. “I believe in it a lot, from an ethical 
standpoint. It’s very democratic. From the 
biggest star to a musician just starting out, 
anyone can utilize this same platform to 
monetize their music and really make a 
living.” 

Throughout his career, Sotti’s watches 
have signaled the maturation of his tastes 
and values. He has fond feelings for a 
Roger Dubuis Much More Perpetual Cal¬ 
endar that he purchased around 2000. 
“That was my first perpetual calendar,” 
he says, looking over its large rectangular 
face with moon-phase and date subdials. 
“It was my dream watch. When I first got 
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it, I couldn’t believe that I owned some¬ 
thing so beautiful.” Still, he can see how 
his tastes have changed since then. “It’s 
like with everything: with age you start to 
appreciate all these things — wine, watch¬ 
es, everything that is good. And you buy 
them for different reasons. Definitely, 
when I bought this watch, I was fascinat¬ 
ed by the movement, which is very com¬ 
plicated — but the reality was this big 
face, and everything was very loud, and I 
was a young, loud kid, too, you know? 
That probably fit my personality very well 
back then. Not necessarily now, but I still 
enjoy the piece.” 

That same transition in aesthetics has 
shaped Sotti’s music. While some of his 
earlier jazz recordings (the 1999 “This 
World Upside Down,” the 2004 
“Through My Eyes,” and 2010’s “Inner 
Dance”) demonstrated his virtuosity on 
the guitar and his ability as a soloist, over 
time he has come to focus on creating a 
warm, pensive atmosphere in his music. 
He’s also become more concerned with 
accessibility, writing songs that an audi¬ 
ence can appreciate immediately, whether 
they care about jazz or not. To this end, 
“Right Now,” which debuts in May, rep¬ 
resents a turning point in his musical ca¬ 
reer, as well as a reflection of the genre¬ 
crossing community he has built around 
him. Nearly every track features a guest 
artist, including Jamaican singer Shaggy, 
Chilean vocalist Claudia Acuna, pop 
singers Melanie Fiona and Res, Italian 
rocker Zucchero Fornaciari, and the rap¬ 
pers Ice-T and Dead Prez. It also is a di¬ 
vergence from his earlier aesthetic. “I 
think it’s more accessible than my previ¬ 
ous albums, which were really serious jazz 
recordings,” he says. “This is more acces¬ 
sible to an adult-contemporary type of 
crowd.” The title represents all these val¬ 
ues at once: it’s the kind of style that feels 
“right” for where Sotti is at this point in 
his life, but it’s also a music that’s immedi¬ 
ate and direct. 

Sotti views the new work as a contin¬ 
uation of the style he developed with 
Grammy-winning jazz vocalist Cassandra 
Wilson over the last 10 years. In 2002 he 
began a partnership with Wilson, first 
producing her albums “Glamoured” and 
“Closer to You” before becoming a major 


musical collaborator. Their 2012 release, 
“Another Country,” makes use of their 
jazz-plus-pop aesthetic, creating an inti¬ 
mate, soulful environment through the 
combination of Sotti’s acoustic guitar and 
Wilson’s low, lush voice. The duo wrote 
the songs together, and the atmosphere in 
which they produced the album - record¬ 
ing was done primarily in Florence - is re¬ 
flected in the songs’ rich sensuousness and 
harmonies that echo the Italian folk 
tradition. 

This feeling is also present on “Right 
Now.” As we talked in his studio, Sotti 
brought his computer to life and selected 
a final cut of one track, a cover of Bob 


Marley’s “Waiting In Vain.” A warm, 
carefully crafted guitar vamp filled the 
room, soon followed by the smoky curl of 
Shaggy’s voice, interweaving with Res’s 
honeyed croon. It was Marley, but also 
fresh and completely original. The ele¬ 
ments of the song all came from different 
worlds, but meshed perfectly to create a 
single, beautiful effect. The sound was 
magnetic. 

Sotti’s range as a musician has always 
extended beyond the boundaries of a sin¬ 
gle genre. He remembers his first intro¬ 
duction to hip-hop as a boy in Padua: a 
friend turned on a recording of legendary 
rap group Run DMC at a birthday party. 
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SOTTI WAS ABOUT 30 
WHEN HE CAUGHT 
THE WATCH BUC B / G 
TIME AND STARTED 
To cOMPUC/tTED 
MODELS FROM 
BRA NDS LIKE PATEJC 
AND BREGUET 


The young Sotti was instantly impressed 
by the propulsive beat and the use of 
recorded samples. “I was really intrigued. 
It was something I’d never heard before.” 
Hip-hop became a larger part of his life in 
the ’90s and the following decade, as he 
produced tracks for stars like Q-Tip, 
Dead Prez, Ghostface Killah, and (posthu¬ 
mously) Tupac Shakur. Meanwhile, he ex¬ 
tended into pop music, too, producing for 
Jennifer Lopez, Whitney Houston, and 
many others. 

DESPITE HIS ADMITTEDLY diverse 
tastes, in music and in everything else, 
Sotti has built his watch collection prima¬ 
rily around his passion for Patek 
Philippes. The most impressive watch in 
his collection, he says, is a Patek 5074, 
with a perpetual calendar and minute re¬ 
peater that he calls “magnificent” (“just 
the fact that it can tell the time without 
your looking at the watch is pretty fasci¬ 
nating”). But he worked his way up, 
learning about the brand. “Patek really 
got my attention around 2005 or 2006,” 
he says, when the Nautilus line was re¬ 
vamped. At first, he admired how the 
Nautilus was distinct from the “very clas¬ 
sic, serious” design of most other Pateks. 
He collected somewhere between 15 and 
20 Nautilus models. “They were for a 
younger type of crowd. I started buying 
those first. And then I got a 5970 rose 
gold, in Las Vegas.” At that point Sotti re¬ 
alized he was getting serious about the 
brand: he studied up on the heritage and 
went back to its beginnings in order to un¬ 


derstand the tradition fully. “I became re¬ 
ally passionate about it,” he says. He ad¬ 
mired the story of how four generations 
of the Stern family have run the company 
since Charles and Jean Stern bought it in 
1932. 

Sotti’s most recent love is the Patek 
that held pride of place on his wrist 
throughout our afternoon in the studio. 
Reference 5396G was created for the five- 
year anniversary of the Patek Philippe 
boutique in Tiffany’s New York store. 
The watch, which has moon phase, day, 
date and month in a white-gold case, is 
only sold through Tiffany, and is double- 
signed with the insignia of both the watch 
brand and the jeweler. “It’s a limited edi¬ 
tion of 100 watches, but they haven’t 
made all the watches yet. Mine is either 
the seventh or the eighth watch they deliv¬ 
ered.” Having received his watch just a 
month before our meeting, Sotti was still 
exploring its details, admiring its applied 
white-gold Breguet hands and the special 
engraving on the caseback (“Patek 
Philippe - A Shared Vision - 2008-2013 - 
Tiffany & Co.”). “To me, this watch is the 
quintessential Patek look. It’s because of 
the type of case, the face, the hands that 
they use, and everything. I really, really 
enjoy this watch.” And it seems that the 
rare model is especially suited to a musi¬ 
cian’s life: the only other person Sotti has 
seen wearing the 5396G so far is the gui¬ 
tarist and songwriter John Mayer. 

For Sotti, the possibility of making a 
masterpiece, in music or in watchmaking, 
comes from the same place. “Music, like 
any other artistic expression, has rules 
and regulations,” he says. “Everything is 
very organized.” To develop as a musi¬ 
cian, “you acquire this knowledge of mu¬ 
sic, and then you use it as a language. And 
like any other language, it becomes spe¬ 
cial when a person is doing his own inter¬ 
pretation: there is the accent, or the way 
he speaks.” Sotti smiles, turning over the 
words in his own urbane Italian cadence. 
“The fact is, even in watches there is a 
crazy amount of creativity that goes into 
creating a new movement, having the idea 
for a new complication, or for a mecha¬ 
nism. But then, when you have to realize 
it, it becomes something micro-mechani¬ 
cal,” he says. 



Sotti has been inspired by small inde¬ 
pendent watchmakers - those who, like 
him, have tirelessly developed a mastery 
of their craft. “I’ve had the opportunity to 
meet with some amazing watchmakers, 
especially movement-makers - and there 
are only a few left on earth that know the 
art of making amazing movements, like 
tourbillons.” He admires David Zanetta, 
president and co-founder of De Bethune: 
“He’s a great watch guy who knows the 
history of any watch. And he’s really 
pushing the envelope with his stuff.” And 
he describes himself as a “really big fan” 
of Christophe Claret. 

He hopes to move beyond collecting 
at some point, and to get involved in the 
creative work of horology. “One of my 
dreams would be to one day have a watch 
brand,” he says. “I’ve sketched a lot of 
ideas through the years because it’s a big 
passion.” His vision is to create original 
pieces, building something that is very 
personal for the most serious of collec¬ 
tors. “To have a small watch company 
that makes 10 to 15 watches a year, super 
customized, super high-end, for real 
watch lovers. Maybe to create a unique 
movement for each watch ... that’s some¬ 
thing that maybe, a few years from now, I 
would like to do.” O 


B Scan here to listen 
to a sample track 
from Fabrizio Sotti's 
new album. 
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Two automatics with high- 
frequency movements, the Seiko 
Grand Seiko Hi-Beat 36000 and 
Zenith Espada, square off in this 
battle of the fast-beat balances. 


BY MARTINA RICHTER 
PHOTOS BYZUCKERFABRIK FOTODESICN 


fast-beat movement offers an advantage over its 
lower-frequency rivals: more beats per hour means 
greater precision. The principle is simple: the accu¬ 
racy with which time can be measured and dis¬ 
played is inversely proportional to the size of the 
units into which it is divided. Fast-beat movements are also more 
shock-resistant than slower-beat ones, and this is an added boon 
to precision. 

Two companies make series-produced movements with fre¬ 
quencies of 36,000 vph. One is Zenith; the other is Seiko. We test¬ 
ed one watch from each brand to find out how they measure up 
against each other in terms of precision and a host of other 
criteria. 


The Zenith watch, called the Espada, is equipped with a mod¬ 
ified version of the company’s celebrated El Primero movement. 
In its “natural” form, the El Primero is, of course, a chronograph 
movement. To make the Espada’s movement, a three-hand auto¬ 
matic caliber called the El Primero 4650B, Zenith removed the 
chronograph mechanism from the El Primero. The Seiko watch, 
called the Grand Seiko Hi-Beat 36000, contains the automatic 
Caliber 9S85, introduced in 2009. 

Both movements required much work to develop. Modifying 
the El Primero chronograph caliber to power a three-handed 
watch involved more than merely reducing the number of parts 
from 280 to 210. The stopwatch mechanism was removed, but it 
was partly reinstalled afterward. The bridges had to be re- 
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The Grand Seiko’s elegant dial boasts neatly crafted indices and hands. 


designed and the continually running seconds hand relocated 
from an off-center subdial to the center of the dial. The resulting 
construction resembles the classic pattern of a basic caliber in 
which the central seconds hand is positioned directly within the 
flow of force rather than drawing its power from a rudiment left 
over from the chronograph mechanism. 

Seiko faced its own challenges. It spent five years developing 
a special alloy, Spron 610, for its caliber’s hairspring (Seiko 
makes its own hairsprings and mainsprings). Spron 610 has 
greater resistance to shocks and magnetism than standard al¬ 
loys. Because a high frequency puts additional stress on the 
movement, Seiko redesigned the lever, escape wheel and pallets 
to increase their longevity. It developed another alloy, Spron 
530, for use in the caliber’s mainspring. Spron 530 enables the 
spring to withstand the stronger torque required by the high-fre¬ 
quency balance: the torque in five-hertz Caliber 9S85 is twice as 
high as in Seiko’s four-hertz calibers. The spring provides an im¬ 
pressive power reserve of 55 hours. (For more on Seiko’s devel¬ 
opment of its Grand Seiko mechanical movements, see “Seiko’s 
Grand Plan,” WT April 2012.) 


ZENITH DID NOT ADD 


a stop-seconds function when it modi¬ 
fied the El Primero movement. You might ask what the point is of 
having an extremely precise movement in a plain automatic 
watch, with no chronograph, if you can’t set the watch with to- 
the-second accuracy. We tried using an old trick to stop the sec¬ 
onds hand: pulling the crown out to the hand-setting position and 
then gently turning it counterclockwise. It didn’t work. The sec¬ 
onds hand had so much play that it jumped backward a full five 
seconds. Seiko’s watch does have a stop-seconds function. 

El Primero 4650B’s amplitudes are quite low, something 
you’d be more likely to find in a movement that was carrying the 
extra burden of powering a chronograph mechanism. This ini¬ 



tially led us to suspect that there’s merely a gear train connected 
to the central seconds hand (formerly the elapsed-seconds hand) 
from the former off-center seconds hand. But we found this is not 
the case, so the amplitudes must result from the overall configu¬ 
ration of the movement. However, they don’t hurt the move¬ 
ment’s rate. The amplitudes of Seiko’s Caliber 9S85, on the other 
hand, are in the usual and expected range. 

Both timepieces delivered good rate behavior. Zenith’s model 
always remained on the “gain” side of zero: it never lost time, 
and it exhibited this fine performance in all situations: fully 
wound, after running for 24 hours, and on the wrist. Seiko’s 
watch ran better, but it strayed into the “minus” column in sev- 


Seiko’s fast-beat 9S8S, launched in 2009, 
incorporates several technical innovations. 
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The El Primero 46SOB is a modified, three-hands version 
of the famous El Primero chronograph movement. 


eral positions. It scored a perfect “zero” in the “average daily 
rate” category when we crunched the numbers, but it lost a bit of 
time after running for a day - a shortcoming that horological 
sticklers would find worthy of criticism. On the other hand, we 
were pleased to see that it ran well in the “plus” column on the 
wrist. Although the watches aren’t officially certified by COSC, 
both met not only COSC standards, but the slightly more strin¬ 
gent standards of Seiko’s own Grand Seiko Inspection Standard. 

Five screws hold a window of sapphire in the back of the 
Espada, enabling us to see the new and compact bridge for the 
automatic-winding mechanism. The mechanism partially ob¬ 
structed our view of the escapement and the polarizing train for 
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the rotor, which winds the mainspring in both directions of rota¬ 
tion. Although our view was also blocked by the circularly 
grained bridge, there’s a large bridge beneath it: this construction 
comes from the former El Primero and covers the entire move¬ 
ment like a three-quarters plate. Stripping El Primero down to 
serve as a movement for a three-handed watch robs it of its 
chronograph architecture, but the movement still speaks Zenith’s 
language, thanks to the brand’s star-shaped logo cut in openwork 
into the rotor, the fine adjustment via an eccentric screw on an 
elongated regulator arm and, of course, the fast-paced balance. 

Seiko’s caliber 9S85 also makes a brand-specific statement be¬ 
hind a screwed-down window of sapphire in its caseback. Seiko 
fans will recognize the company’s trademark wavy embellish¬ 
ments, similar to Geneva waves, which decorate the bridges, the 
cocks and the slightly skeletonized rotor. Like the rotor on the 
Zenith movement, Seiko’s rotor winds the mainspring in both di¬ 
rections of rotation. Seiko uses its well-known Magic Lever pawl 
indexing system, which it introduced in 1959. The Magic Lever 
system increases the transfer of power to the mainspring and de¬ 
livers faster winding speed by harnessing all the energy created by 
the rotor as it revolves in both directions. We were disappointed 
to find that the Magic Lever is hidden from view by the bridge of 
the movement. Due to the caliber’s bridge construction, you can’t 
see much more of the 9S85 than you can of Zenith’s movement. 
Line adjustment of the balance (which is also manufactured by 
Seiko) occurs via an eccentric screw (as it does in El Primero), but 
Seiko’s eccentric screw is paired with a much shorter regulator 
arm. The name “Grand Seiko” is engraved on the winding rotor 
in bold letters that are inlaid with gold. 

When you look at the Grand Seiko’s case, its elegance, func¬ 
tional details and high-quality craftsmanship can be seen from all 


Fine decorative patterns embellish the Espada’s dial; angular hands and indices add a modem look. 










COMPARATIVE REVIEW 

Grand Seiko Hi-Beat 36000 versus Zenith Espada 


angles, whether you gaze downward at the steeply sloped and 
polished bezel, look from the front at the stylized lugs or peer 
from the side at the arches of the case’s middle section. Like the 
movement, the case and bracelet are manufactured by Seiko. The 
processing lavished on the case is especially noteworthy: zaratsu , 
or “blade polishing,” is accomplished by holding the case against 
a rotating tin plate at a very precise angle. This creates a mirror 
finish on both sides of the case, as well as fine bevels on the lugs. 

The Grand Seiko’s three-part stainless-steel bracelet is also 
partly polished and partly matte finished. It is solid but light¬ 
weight. It feels supple and harmonizes with the curved middle sec¬ 
tion of the case to wrap comfortably around its wearer’s wrist. 
The size differences in the links of the bracelet, which tapers slight¬ 
ly from the lugs to the clasp, add to the harmony. The single-fold¬ 
ing clasp closes smoothly. It opens easily when its lateral buttons 
are pressed. Several links in the bracelet are screwed on either side 
of the clasp so the bracelet can be easily lengthened or shortened. 

The well-made, stainless-steel bracelet on Zenith’s Espada is 
just as lightweight, comfortable and convenient to wear as the 
Seiko bracelet. All of its links are screwed together so it, too, can 
be easily lengthened or shortened. The clasp is double folding. It 
is well balanced and opens via buttons on its sides. Zenith’s 
bracelet is integrated more fully into the case than Seiko’s, al¬ 
though the arching shape of the Zenith case’s middle piece seems 
a bit truncated. This detail, however, doesn’t detract from the 
bracelet’s comfort on the wrist. 

The difference in thickness between the two cases is only 
about 1.3 mm, but Zenith’s case seems significantly slimmer and 
larger because its dial is so large: 34 mm in diameter. Except for 
two matte sections on the lugs, Zenith’s case is brightly polished 
all over. Zenith’s case design is less stylized than Seiko’s. Each 
case has a threaded crown and is water resistant to 100 meters. 

The Grand Seiko’s crown is integrated slightly into the side of 
its case. Fluting on the crown’s sides makes it easy to grasp. When 
the crown is pressed in, it can be turned to wind the mainspring; 
when pulled out to its first position, it quickly resets the date; and 
when pulled out to its second position it resets the hands. When 
the watch is running, the date display gradually advances to show 
the next day’s date: this change begins around 11 o’clock in the 
evening and ends when the date numeral jumps ahead at approx¬ 
imately 10 minutes past midnight. 

El Primero is more than 40 years old, but it has a modern and 
rapidly switching date display. On the watch we tested, the 
change from yesterday’s date to today’s took place about three 
minutes before midnight. In a departure from the norm, the rap- 
id-reset mechanism for El Primero’s date is activated when the 
crown is pulled to its outermost position. Pressing the crown one 
notch farther inward - but not all the way in - lets you adjust the 
hands. The crown has slightly conical fluting and can be screwed 
shut easily. 

The dials of the two watches are very different, not just in size 
- the Seiko dial is just 30 mm wide - but in style. Fluting between 
the hour indices is the most eye-catching detail on the Espada’s 
dial. This decorative wreath extends all the way out to the edge of 
the dial, where it meets the flange. As though they were preserv- 


SPECS 


GRAND SEIKO HI-B EAT 36000 

Morioka Seiko 
Instruments Inc. 61-1, Itabashi, 
Shizukuishi-cho, Iwate-gun, Iwate 
020-0596, Japan 


Reference number:ElsM5[iIiy| 


Functions 


Hours, minutes, seconds; 
date; stop-seconds function 

in-house Caliber 9S85, 
automatic; 36,000 vph, 37 jewels, fine 
adjustment via index with eccentric 
screw, Diashock shock absorption, Spron 
610 hairspring, bidirectional pawl 
winding, 55-hour power reserve; 
diameter = 28.4 mm, height = 5.9 mm 


Stainless steel, domed sapphire 
crystal is nonreflective on its underside, 
screwed-down window of sapphire in 
caseback; water resistant to 100 meters 

H Stainless-steel 
bracelet with single-folding clasp 


late results; 


(Deviation in seconds per 24 hours, 
when fully wound/after 24 hours) 

Dialup -1.3/-2.1 


Dial down 

+1.5/-0.4 

Crown up 

-1.0/-3.5 

Crown down 

+1.0/0.0 

Crown left 

-0.3/-2.7 

Greatest deviation of rate 

2.8/3.5 

Average deviation 

0.0/-1.7 

Average amplitude: 

Flat positions 

318°/288° 

Hanging positions 

284°/267° 


Diameter = 40.65 mm. 


height = 13.28 mm, weight = 151 g 


H With black dial; special 
editions in yellow gold, rose gold or white 
gold ($27,000) 

.$7,800. 



ing the memory of the El Primero’s erstwhile stopwatch function, 
a ring of narrow strokes mark fractions of seconds between adja¬ 
cent hour indices. This scale consists of four shorter strokes be¬ 
tween each adjacent pair of longer strokes so it correctly matches 
the five-hertz frequency of caliber 4650B. The 11 faceted and 
rhodium-plated hour indices are meticulously applied atop this 
same background. Each index’s outer end meets a minutes and 
seconds scale on the flange; its inner end bears a droplet of Super- 
LumiNova that glows bright green in the dark. The same green 
glow shines along the lengths of the hour hand and minutes hand. 
Legibility is very good in the dark and nearly perfect by day. 

The Espada’s sleek hands have a sporty look. The minutes 
hand is exactly long enough to touch the corresponding scale on 
the flange; its tip bends downward to minimize potential errors 
due to parallax. The hour hand has no downward curve at its end 
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Manufacturer: 


Zenith International SA, 
Rue de Billodes 34-36, CH-2400 Le Locle, 
Switzerland 

03.2170.4650/01. M2170 
Hours, minutes, 
center-mounted seconds hand; date 


In-house El Primero 4650B, 
automatic; 36,000 vph, 22 jewels, fine 
adjustment via eccentric screws, Kif shock 
absorption, bidirectional winding, 

Nivarox hairspring, Glucydur balance, 
50-hour power reserve; diameter = 

30.0 mm, height = 5.58 mm 

Stainless steel, domed sapphire 
crystal with nonreflective coating, case- 
back with screwed-down sapphire 
window; water resistant to 100 meters 


ra Stainless-steel 
bracelet with double-folding clasp 


ate results 


(Deviation in seconds per 24 hours, 
when fully wound/after 24 hours) 

Dialup +5.0/+4.8 

Dial down +2.8/+2.4 


Crown up 
Crown down 


+3.0/+0.5 

■+6:07+7:2 


Crown left 


+3.9/+1.7 


Greatest deviation of rate 3.2 / 6.7 

Average deviation +4.1/+3.3 


Average amplitude: 
Flat positions 


282°/257° 


Hanging positions 250°/229° 

^Diameter = 40.37 mm. 


height = 11.96 mm, weight = 141 g 

gWith black, white or brown 
sunray or mother-of-pearl dial, rose-gold 
case on strap, steel and gold case and 
bracelet, rose-gold case and bracelet, set 
with diamonds ($6,700 - $29,100) 

sejbo. 


and its tip remains close to the 11 appliques. The narrow seconds 
hand of blued steel adds a colorful accent. Its shorter end bears 
Zenith’s star logo. 

The dial on the Seiko watch is more understated than the 
Zenith dial. Narrow hour indices rise above a background that’s 
unobtrusively embellished with a sunburst pattern. Each index 
slopes downward toward the center of the dial. Neither the indices 
nor the hands are luminous so the watch can’t be read in the dark. 
The dial does not provide as much contrast as the Zenith dial 
does, so it isn’t quite as easy to make out even in daylight. Many 
shiny surfaces on the applied indices, plus glossy facets along the 
edges of the hands, tend to reflect sunlight and cause unwanted 
glare. Like Zenith’s watch, the Grand Seiko has a colorful accent: 
its narrow blued seconds hand. The dauphine hour and minutes 
hands end at the inner tips of the indices and the minute strokes, 
respectively. The latter are neatly marked. All in all, this dial is 
handsome and consistent, just like the Zenith dial. 

How to choose between these two, neck-and-neck watches? 
Factors to consider start with the price. Even with Seiko’s lofty 
standards in mind, should a watch lover pay $1,100 more for a 
high-quality Japanese watch than for an equally fine Swiss time¬ 
piece? And if so, what will he get for his money? First, he’ll get a 
technically modern movement, the latest materials, excellent 
craftsmanship and, last but not least, the fascination of owning a 
Grand Seiko. There’s no doubt that an El Primero movement is 
also a fascinating horological entity, even though the chrono¬ 
graph mechanism has been removed. Perhaps that’s reason 
enough for a collector to acquire an Espada, which is inspired by 
the models of the 1970s and pays homage to Zenith’s technical 
and cultural heritage. From a strictly objective viewpoint, how¬ 
ever, we must note that the El Primero 4650B does not reach the 
high level of Seiko’s caliber 9S85. With the removal of the 
chronograph mechanism, and without a stop-seconds function, 
the movement loses the benefits which the chronograph version 
gained from its fast-paced oscillator. O 


One flap pivots to open the Grand Seiko’s clasp; the Zenith watch has a double-folding clasp. Both clasps work smoothly and easily. 
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James Havens gets excellent satellite reception for his Seiko Astron GPS while 
visiting Sedona, Arizona. 


During a snowmobiling vacation at Quartz Creek in British Columbia, Donna 
Aniskowicz wears a Zenith Pilot Big Date Special and Bruce Mydland a 
Zenith Pilot Montre d’Aeronef Type 20. 


Dr. Seth Wollman and Michael J. Kaiser, Esq., wear Rolex Datejusts while 
dining in Woodland Hills, California. 


At dinner in Folsom, 
California, Ravi Sehti 
wears his custom Enzo 
Mechana Reference 
500, while his son Sid 
wears a Casio digital, 
his first watch. 






















Harvey Welman shows off his Rolex Submariner while posing with 
Mike Tyson at the Day of The Champions in Sydney, Australia. 




Facetime 

Galleries 


To submit a photo, please send 
your image to 

photo@watchtime.com with a 
short description identifying 
each person in the photo and 
the watch each one is wearing. 
Please give the first and last 
name of the wearer and the 
brand and model of the watch. 
If the photo was taken at an 
event, please specify when and 
where it was held. Only clear 
images in which both the face 
of the watch and the wearer 
are visible will be considered 
for publication. Images must 
be in JPEG format, no smaller 
than 1 MB. Only the best- 
guality and most interesting 
photos will be considered. 




Anit Dodhia wears his two-tone 
Cartier Santos while his one-month- 
old daughter, Mia, sports a Cartier 
Santos in stainless steel. 


Jamie and Mike Low wear their Rolexes en route to 
Napa Valley. She wears a Yachtmaster in steel and 
gold and he a Yachtmaster II in steel and gold. 



Facetime 
Social Media 

The photos will also appear 
on WatchTime's website 
and on Facebook, Twitter 
and Pinterest. 



Facebook 

facebook.com/ 

watchtimemagazine 



Twitter 

twitter.com/watchtime 

Pinterest 

pinterest.com/watchtime 

Facetime on the web 

watchtime.com/facetime 
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With watch sales picking up, spending on 
advertising reached nearly $400 million last year. 


W atch brands spent more on 
U.S. advertising in 2012 than 
ever before. Total spending 
reached an estimated $399.74 million, up 
9.3 percent over the year before, according 
to Kantar Media, which tracks advertising 
by brand for a range of products across all 
media channels. 

Ad spending was up for the third con¬ 
secutive year, after falling sharply in the re¬ 
cession year of 2009. The 2012 total sur¬ 
passed the previous record of $388 million 
set in 2007, and was a sign of a continuing 
recovery in the U.S. watch market. 

A record 60 watch brands spent more 
than $1 million on advertising, up from 54 
brands in 2011. To make the 2012 list of 
the Top 25 spenders, a firm had to spend 
more than $3.63 million compared to 
$3.43 million the previous year. 


Top 25 Watch Advertisers 

(U.S. market, 2012) 

Amount 

Rank 

Brand 

($ millions) 

1 . 

Rolex 

52.14 

2. 

Breitling 

29.48 

3. 

Omega 

23.20 

4. 

Citizen 

21.62 

5. 

Cartier 

20.04 

6. 

Bulova 

20.02 

7. 

TAG Heuer 

15.96 

8. 

Movado 

15.11 

9. 

Montblanc 

8.19 

10. 

Bell 8c Ross 

7.92 

11. 

Longines 

7.73 

12. 

Seiko 

7.66 

13. 

Raymond Weil 

6.34 

14. 

Patek Philippe 

5.83 

15. 

Ulysse Nardin 

5.82 

16. 

Luminox 

4.98 

17. 

Swatch 

4.98 

18. 

Dior 

4.96 

19. 

Ball Watch 

4.61 

20. 

Timex 

4.48 

21. 

Louis Vuitton 

4.15 

22. 

Bulgari 

4.14 

23. 

David Yurman 

4.08 

24. 

Rado 

3.73 

25. Casio 

Source: Kantar Media 

3.64 


As usual, the big spender last year was 
Rolex, with a U.S. ad buy of $52.14 million. 
Rolex has vastly outspent all of its competi¬ 
tion since 2000, when it took the number- 
one spot on the list from Timex. In 2012, 
Rolex reached a new milestone, spending 
more than $50 million on advertising. No 
watch brand has ever spent that much on 
advertising here. 

In the number-two position for the sixth 
consecutive year was Breitling, with an out¬ 
lay of $29.48 million, up 11 percent from 
2011. 

Omega jumped from number nine to 
number three last year, spending $23.2 mil¬ 
lion, up a whopping 137 percent from 
2011. The media blitz was the result of an 
unusual trifecta of promotional opportuni¬ 
ties for the brand in 2012. Omega was the 
official timekeeper for the London Olympic 
Games and for golf’s Ryder Cup, which was 
held in the United States. In addition, it pro¬ 
moted its product placement in the James 
Bond movie “Skyfall.” The result was a 
heavy Omega TV buy ($16 million), unusu¬ 
ally high for a luxury watch brand. 


Ads Up 

Estimated total U.S. watch advertising 



Here are some other highlights from 
the Kantar Media data: 

• Citizen and Omega passed the $20- 
million mark for the first time. Six brands 
(those two, plus Rolex, Breitling, Bulova, 
and Cartier) exceeded the $20-million 
mark, the most brands ever. 

• Among the top 10 brands, the top 
four increased their ad buy. Cartier, Bulo¬ 
va, and TAG Heuer decreased theirs, 
falling (albeit slightly) in the ranks as a re¬ 
sult. Movado, Montblanc, and Bell 8c 
Ross closed out the top 10 list (up 19.5 
percent, 26.6 percent, and 1.9 percent, re¬ 
spectively). 

• Bulova, which had come within 
striking distance of taking the number two 
spot from Breitling in 2011, fell to sixth 
place in 2012. It spent $20.02 million, 
down 24.2 percent from the year before. 

• The Swatch brand staged a surpris¬ 
ing surge in spending last year. It came out 
of nowhere ($454,000 in 2011) and spent 
$4.98 million in 2012 to jump to the 17th 
spot in the ranking. Bulgari also upped the 
ante: a 733-percent increase to $4.14 mil¬ 
lion, 22nd on the list. 

• Longines’s ad buy jumped 73 percent 
to $7.73 million, moving it from 17th 
place to 11th. 

• Chanel, which had steadily climbed 
up the ranks to reach number seven in 

2011, cut back on watch-ad spending in 

2012. The French company spent $3.62 
million versus $17.72 million the year be¬ 
fore. As a result, Chanel fell off the Top 25 
list, coming in at 26. 

• Leaving the Top 25 list last year were 
Baume 8c Mercier, Chanel, TechnoMa- 
rine, Tissot, and Victorinox Swiss Army. 
The new arrivals were Bulgari, David Yur- 
man, Luminox, Rado, and Swatch. O 
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Scan here to see 
a list of the 60 brands 
that spent $1 million 
or more on 
advertising in 2012. 
http://www. 
watchtime.com/?p=29203 
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NRDC 

The Earth's Best Defense 

Leonardo DiCaprio and TAG Heuer have joined together 
to contribute to the Natural Resources Defense Council. 

«For nearly 40 years, NRDC has led the environmental 
movement to protect our planet. I have been a proud board 
member since 2003. To get involved please visit www.nrdc.org.>> 
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SWISS AVANT-GARDE SINCE I860 


shop.tagheuer.com 

VISIT OUR BOUTIQUE LOCATIONS 

Aventura ■ Dallas ■ Houston ■ King of Prussia ■ Las Vegas ■ Orlando ■ Paramus ■ San Jose 
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WatchTime All Access includes: 

* Six issues of WatchTime magazine 

* Six issues on your iPad 

* Six issues on your iPhone 

* Every issue as an e-magazine 
at watchtime.com 


that gives you a subscription package 
with full access for one low price! 


WATCHTIME ALL ACCESS 


is only $■ 

Canada $59.97 


To subscribe, visit watchtime.com/subscribe 
















